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Recently  Mike  Royko  told  how  the  Veterans  Administration 
refused  to  pay  medical  bills  for  a  Vietnam  veteran  whose  face 
was  blown  off  in  combat.  President  Nixon  was  one  of  many 
Americans  who  read  that  column. 

Mr.  Nixon  immediately  ordered  the  VA  to  give  complete 
medical  care  to  the  wounded  vet.  He  called  Royko's  column 
“a  blockbuster  of  a  column”  and  "an  excellent  example  of 
good  journalism.” 

Blockbuster  columns  are  nothing  new  for  Pulitzer  Prize  winner 
Mike  Royko.  His  style,  reporting  skills  and  individuality  all 
serve  as  a  conscience  for  the  community  . .  .  and  the  country. 
He  is  another  reason  why  the  Chicago  Daily  News/  Sun-Times 
News  Service  is  prized  by  readers  everywhere. 


Chicago  Daily  News 

Marshall  Field,  Publisher 
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LOS  ANGELES  HERALD-EXAMINER 


The  newspaper  for  people 
who  don’t  have 
all  day  to  read  one. 


The  instant  way  to 
cleaner  pressroom  and 
a  deanen  fresher  newspaper 
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waterbase  news  inks 


Lifts  pressroom  fog  •  inhibits  strike-through 
•  solids  lay  down  smoothly  •  runs  cleaner 
•  comes  in  black  and  colors 


U.S. 
Printing 
Inks 

343  Murray  Hill  Pkwy.,  E.  Rutherford,  N.  J.;  Cincinnati,  O.; 
Jacksonville,  Fla.;  Dallas,  Tex.;  San  Francisco,  Cal. 
A  subsidiary  of  Millmaster  Onyx  Corporation 


DATELINE:  SUNCOAST 


EDITOR  &  PUBLISHER  CALENDAR 


People  like  Bette  Orsini 
make  The  Times  Florida's  Best 


Bette  Orsini,  education  writer  for  The  St.  Peters¬ 
burg  Times,  is  an  award  winner  extraordinaire. 
She  set  the  record  for  number  of  individual 
awards  in  one  year  at  the  Florida  Press  Club.  She 
has  been  honored  with  a  Headliner's  Club  award 
the  Florida  School  Bell  award  and  dozens  of  oth¬ 
ers. 

A  wall  full  of  plaques  isn't  enough  for  people  like 
Bette  Orsini.  Fellow  journalists,  in  recognition  of 
her  consistently  professional  writing  and  leader¬ 
ship  talents,  installed  her  as  president  of  the  Flori¬ 
da  Press  Club  for  the  coming  year. 

Winners?  St.  Petersburg  Times  ^d  Evening  Inde¬ 
pendent  staffers  won  13  of  27  Rorida  Press  Club 
awards  last  year. 

Leaders?  News,  advertising  and  circulation  pro¬ 
fessional  organizations  list  Times  and  Indepen¬ 
dent  staffers  among  their  officers. 

The  Times  and  Independent  have  a  lot  of  people 
like  Bette  Orsini.  People  who  have  made  our  read¬ 
ers  the  real  winners.  The  finest  writers  and  consis¬ 
tent  leadership  have  won  the  best  prize  of  all  —  a 
circulation  increase  of  47.6%  in  the  past  decade. 
That's  a  vote  of  confidence  from  our  readers. 

All  because  of 

the  Bette  Orsinis  on  our  staff. 


P.O.  Box  1121  St.  Petersburg,  Fia.  33731 


JANUARY 

6-9 — National  Retail  Merchants  Association's  63rd  annual  convention,  New 
York  Hilton.  New  York  City. 

6-18 — API  Editorial  Page  Editors  and  Writers  Seminar,  Columbia  Univer¬ 
sity,  New  York,  N.Y. 

9- 11 — Newspaper  Color  Seminar,  Graphic  Arts  Research  Center,  Rochester 
Institute  of  Technology,  Rochester,  N.Y. 

10- 12 — Arizona  Newspaper  Association  Inc.,  Safari  Hotel,  Scottsdale. 

11- 13 — Mid-America  Press  Institute  Newsroom  Management  Seminar, 
Hotel  Sheraton-Jofferson,  St.  Louis,  Mo. 

14-16 — Northeast  Classified  Advertising  Managers  Association.  Sheraton 
Boston.  Boston,  Mass. 

17-20 — New  England  Press  Association  annual  winter  convention,  Sheraton- 
Boston  Hotel.  Boston.  Mass. 

19- 22 — Great  Lakes  Newspaper  Mechanical  Conference,  Royal  York,  To¬ 
ronto,  Canada. 

20- 23 — SNPA  Foundation  Workshop  on  Meeting  Challenges  to  Press  Free¬ 
dom,  U.  Kentucky. 

21- 23 — International  Press  Institute  meeting  of  American  and  Belgian 
editors,  publishers  and  broadcasters.  European  Economic  Community 
headquarters,  Brussels,  Belgium. 

21-25 — KNIT  Seminar  on  E.D.P.  and  the  Systems  Approach  to  Problem 
Solving  and  Decision  Making,  Miami,  Fla. 

23- 26— National  Newspaper  Publishers  Association  Mid-Winter  Workshop, 
Playboy  Plaza  Hotel,  Miami  Beach,  Fla. 

24- 26— Tennessee-  Press  Association  convention  and  Press  Institute,  Hotel 
Sheraton.  Nashville.  Tenn. 

24- 26 — Texas  Press  Association,  Villa  Capri,  Austin,  Texas. 

25- 26 — New  England  Daily  Newspaper  Association,  regular  membership 
meeting.  Marriott  Motor  Hotel,  Newton.  Mass. 

26- February  2 — Suburban  Newspapers  of  America  mid-winter  meeting. 
Maui  Surf  Hotel,  Hawaii. 

27- 30 — International  Newspaper  Advertising  Executives  annual  meeting. 
Hyatt-Regency,  Houston.  Tex. 


FEBRUARY 

3-6 — SNPA  Foundation  Seminar  on  the  Changing  Economy  of  the  South. 
Duke  U. 

3-15 — API  Circulation  Managers  Seminar,  Columbia  University.  N.Y. 

7-9 — Alabama  Press  Association  convention.  Carriage  Inn.  Huntsville,  Ala. 

7- 9 — Northwest  Daily  Press  Association.  55th  annual  convention,  Shera- 
ton-Ritz  Hotel,  Minneapolis. 

8- 10 — Michigan  Women's  Press  Club.  Sheraton  Motor  Inn.  Flint,  Mich. 

9- 10 — Southern  Classified  Advertising  Managers  Association  Classified 
Phone-Room  Supervisors'  Conference,  Ralston  Hotel,  Columbus,  Ga. 

10- 13 — Southern  Classified  Advertising  Managers  Association  annual  busi¬ 
ness  conference.  Ralston  Hotel,  Columbus,  Ga. 

11- 15 — KNIT  Seminar  on  Effective  Human  Relations.  Miami,  Fla. 

13-16 — California  Newspaper  Publishers'  Association  Convention.  Century 
Plaza  Hotel.  Century  City,  Calif. 

17-March  I — API  Publishers.  Editors,  and  Chief  News  Executives  Seminar 
(for  newspapers  under  50,000).  Columbia  Unlv.,  N.Y. 

17-19 — Texas  Daily  Newspaper  Association  annual  meeting.  Houston  Oaks 
Hotel,  Houston. 

20- 23 — U.S.-Canadian  Relations  seminar,  sponsored  by  Cenadlan  end 
American  committees.  International  Press  Institute.  Sheraton  Four  Sea¬ 
sons.  Toronto,  Canada. 

21- 23 — Ohio  News  Association  Convention.  Sheraton  Columbus  Motor 
Hotel,  Columbus.  Ohio. 

24-March  I — Police-Press  Relations  Seminar.  International  Association  of 
Chiefs  of  Police,  San  Francisco.  California. 

28-March  2 — New  England  Association  of  Circulation  Managers  annuel 
conference,  Marriott  Boston,  Mass. 


MARCH 

1-3 — Maryland-Delaware-DC  Press  Association  annual  Winter  Convention, 
Sheraton-Baltimore  Inn,  Baltimore,  Md. 

1- 3 — Mid-America  Press  Institute  Editorial  Page  Seminar,  Marott  Hotel. 
Indianapolis,  Ind. 

2- 5 — Inland  Daily  Press  Association,  Brown  Palace  Hotel.  Denver. 

3- 5 — New  York  State  Publishers  Association  winter  convention.  Rye  Town 
Hilton  Inn,  White  Plains,  New  York. 

3-15 — API  New  Methods  of  Newspaper  Production  Seminar.  Columbia 
University,  N.Y. 
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In  1974, 

your  newspaper 
doesn't  have  to  end  up 
on  the  bottom 
of  the  bird  cage. 


Face  it.  Your  daily  issue  has  an 
average  life  span  of  a  few  hours.  After  it’s 
read,  it’s  usually  tossed  out.  or  at  best, 
recycled. 

But  the  information  inside  your 
newspaper  deserves  to  live  longer.  And  it 
can.  Through  the  NEIA  Reader  Service 
Program. 

Ideas  and  facts  can  be  broadened  and 
put  into  a  useful,  permanent  form  which 
may  look  like  a  book,  but  is  really  an 
extension  of  your  newspaper. 

NEIA  Reader  Service  books  are 
written  for  newspaper  readers  and  are  available  to  them  exclusively  through 
newspapers.  And  your  logotype  imprinted  on  the  front  cover  helps  to  make  the  p)oint. 

There  is  a  new  NEA  Reader  Service  book  available  right  now.  The  ninth 
edition  of  Ray  De  Crane’s  ‘Cut  Your  Own  Taxes  ”  can  help  your  readers  take 
advantage  of  every  money  saving  deduction  they  are 
entitled  to. 

All  information  in  the  1974  “Cut  Your  Own  Taxes’ ’  ,yqur  logo) 

book  is  completely  updated  and  IRS  approved.  And  to  help  _ 

you  sell  the  book,  you  receive  a  21-part,  small-space  I  Cut  I 

newspaper  senes  of  tax  tips  plus  promotion  copy  and  ads.  O^Vffl 

Dick  Johnson  or  Jay  Poynor  will  be  happy  to  give  you 
more  details.  Call  them  collect  at  216-621-7300,  or  write  1200 
West  Third  Street.  Cleveland.  Ohio  44113. 

In  the  past  decade,  millions  of  readers  have  bought  b>  Ka>  iie crane 

Reader  Service  books  through  their  local  newspapei  s. 

Which  just  goes  to  show  that  sometimes  your 
newspaper  can  end  up  in  the  bookcase.  Instead  of  in  the 

It^  all  yours  If  you  buy  ours. 

Newspaper 
Enterprise 
Association 
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NEW  YORK  AND  CLEVELAND 


The 

Easiest  Wiy 
1b  Keep  Up 

With 

Insurance 

News 


ADVISORY  IS  State  Farm  s  one-page  newsletter  for 
newsmen  It's  designed  to  keep  you  alerted  to 
important  developments  in  the  personal  insurance 
field  without  wasting  your  time. 

ADVISORY  packs  its  information  into  lean 
sentences  and  one-graph  stories  You  can  read  the 
whole  thing  in  30  seconds.  We  publish  ADVISORY 
only  when  there's  news.  If  things  are  quiet,  we  are  too. 

Every  newsman  who  has  a  copy  of  our  No-Fault 
Press  Reference  Manual  receives  ADVISORY 
automatically  The  manual  is  a  300-page  loose-leaf 
encyclopedia  on  no-fault  auto  insurance  which  is 
updated  whenever  developments  warrant. 

To  receive  the  manual  and  ADVISORY  (or  to 
get  ADVISORY  \without  the  manual),  write  to; 


Robert  Sasser 

State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61 701 

i _ 


CA  TCH-lines 


By  Lenora  Williamson 

LONELIEST  ASSIGNMENT  of  1973  surely  was  the  lot  of 
Beth  Lilley,  reporter  for  the  Enid  (Okla.)  News-Eagle.  Beth 
was  assigned  to  the  luncheon  meeting  of  local  club  and  busi¬ 
ness  organization  presidents.  Meantime,  the  president  of  the 
President’s  Roundtable  had  called  the  restaurant  to  say  he 
couldn’t  make  it  and  asked  that  another  member  preside.  But 
not  one  other  member  showed  up  either.  Beth  dined  alone  in 
a  room  set  up  for  50  presidents. 

«  *  « 

A  MAN  OF  10,000  EDITORIALS,  Robert  E.  Kennedy  of 
the  Chicago  Sun-Times,  is  retiring  aher  29  years  editing  the 
editorial  page.  Kennedy  says  that  he’s  always  believed  the 
best  way  to  persuade  an  intellectual  is  to  write  for  the  cab 
driver.  “If  your  argument  is  persuasive  enough  to  reach  the 
cabbie,  it’ll  reach  the  college  professor  and  the  politician  .  .  . 

I  like  to  call  editorial  writing  graduate  reporting — taking  up 
where  the  reporter  left  off,  putting  in  the  background,  the 
history  and  the  perspective,  as  well  as  a  point  of  view.” 

*  *  * 

HABIT  MAKES  US  DO  STRANGE  THINGS  in  strange 
places  sometimes,  writes  Catherine  Stewart,  editor  of  the  Bar¬ 
rington  (R.I.)  Times.  Catherine,  deciding  to  write  her  will, 
prepared  several  pages  of  typewritten  copy  for  the  lawyer  and 
through  habit  unconsciously  wrote  “More”  at  the  bottom  of 
each  page.  Eventually  the  day  came  for  signing  the  completed 
document.  “After  going  through  the  ritual  of  whether  I  was  in 
sound  mind,  that  the  instrument  I  was  about  to  sign  was  what 
I  wished,  etc. — my  lawyer  said,  ‘Incidentally,  I  removed  the 
‘mores’  from  your  papers.  I  thought  it  might  be  confusing.’  ” 
*  *  * 

A  SALUTE  to  the  Cheyenne  (Wyo.)  State  Tribune’s  flag 
below  the  headline  announcing  that  John  Love,  former  gov¬ 
ernor  of  neighboring  Colorado,  had  lost  out  in  the  energy 
agency  shuffle.  The  Tribune  flag  carried  as  its  literary  quota¬ 
tion  of  the  dav  attributed  to  Shakespeare:  “Love’s  Labour’s 
Lost.” 

«  *  » 

LET’S  NOT  ABANDON  HOPE-the  word,  that  is.  The 
“Words  &  Wisdom”  syndicated  feature  by  William  and  Mary 
Morris  has  a  letter  from  a  reader  who  says  she  is  weary  from 
being  bombarded  by  the  “current  rage  word  ‘hopefully’.”  She 
charges  college  students,  news  reporters,  television  commen¬ 
tators  and  politicians  have  been  throwing  the  word  at  the 
general  public  “sometimes  two  and  three  times  in  one  para¬ 
graph.”  William  and  Mary  said  they  did  a  survey  among 
some  126  writers  and  editors  helping  them  with  a  forthcoming 
Dictionary  of  Usage  and  the  majority  said  that  “hopefully” 
used  in  place  of  “we  hope”  etc.,  was  tiresome  but  not  all 
wrong.  W'hich  leaves  us  some  cause  for  hope. 

«  «  * 

WHEN  SOMEONE  FIGURED  OUT  that  the  record  $138.3 
million  in  liquor  sales  this  year  in  a  16-county  area  of  Western 
Pennsylvania  could  be  translated  tankwise  into  enough  spirits 
to  fill  the  giant  waterlank  in  the  Greentree  area  of  Pittsburgh 
three  times  over,  Pittsburgh  Press  staff  photographer  Kent 
Badger  went  out  and  made  a  reeling,  fish-eye  shot  of  the  tank 
to  go  with  the  story.  The  headline  modestly  proclaimed  “We 
Guzzled  a  Tankful  of  Booze  Around  Here.” 

«  «  « 

HEADY  HEADS — Add  to  that  yearend  list  of  problems 
those  Washington  stories  bearing  Rep.  Harold  Froehlich’s 
warning  that  a  projected  toilet  tissue  shortage  will  be  no 
laughing  matter.  Headmen  generally  played  the  story  straight 
as  Froehlich  expressed  hope  that  toilet  paper  wouldn’t  have 
to  be  rationed.  But  the  Sprinfield  (Mass.)  Union  boxed  the 
story  with  a  heady  note  “Tissue  Issue  Rolling  Along.” 

Also,  there  has  been  a  dearth  of  good  results  from  that 
15-year  go-round  with  New  Math,  according  to  St.  Louis  Post- 
Dispatch  reporter  Margie  Freivogel’s  report  on  problems  with 
achievement  levels.  The  head:  “New  Math:  It  Just  Fails  to 
Add  Up.” 
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WE  REGRET  TO  REPORT 
HUNTSVILLE 
IS  STILL 

SLIGHTLY  BEHIND 
VERMONT,  WYOMING 
AND  ALASKA 


IN  TOTAL  EBL 


% 


Little  or  Huntsville . . .  with  only  3  counties  in  the  metro  area  has  an 
effective  buying  income  nearly  equal  to  that  of  the  entire  State  of 
Vermont,  Wyoming  or  Alaska! 

Huntsville  Metro  Area 
Wyoming  (State) 

Alaska  (State) 

Vermont  (State) 

Source:  Sales  Management  SBP  II 


$1,011,392,000 

1,314,566,000 

1,374,773,000 

1,512,450,000 


Think  of  it.  One  ad  in  the  Huntsville  Times  reaches  a  market  ap¬ 
proaching  the  potential  of  entire  states— and  at  a  most  efficient  rate. 


THINK  BIG... BUY  HUNTSVILLE  THROUGH  THE  HUNTSVILLE  TIMES 

THE  HUNTSVILLE  TIMES 


Represented  by  NEWHOUSE  NEWSPAPERS 
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•  THE  FOURTH  ESTATE 


Charter  Member, 
Audit  Bureau 
of  Circulations 
Member.  American 
Business  Press,  Inc. 


Robert  U.  Brown 
Publisher  and  Editor 


James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


6  ino.  arerage  net  paid  June  tO,  197b— XB.tTl 
Renewal  rate— 76.18% 


The  open  hack  door 


Last  spring  former  acting  FBI  director  L.  Patrick  Gray  confirmed 
before  a  Senate  Committee  that  in  response  to  a  secret  subjxiena  the 
FBI  obtained  all  the  long-distance  home  and  office  telephone  records 
of  columnists  Jack  Anderson  and  Leslie  Whitten  for  a  six-month 
|)eriod.  U.S.  District  Court  Judge  John  J.  Sirica  ordered  the  F'BI  to 
return  all  the  telephone  records  and  to  expunge  from  the  agency’s 
records  any  information  obtained  from  them.  That  apjieared  to  be 
the  end  of  that. 

Now,  AT&T  acknowledges  that  it  has  and  does  divulge  private  toll 
record  information  of  rcjxirters  and  sup|X)sedly  other  private  citizens 
to  law  enforcement  authorities  on  “proper  demand”  as  a  matter  of 
policy.  “Proper  demand”  includes  written  requests  by  prosecutors 
and  police  officials  of  “command  rank.” 

This  provides  an  open  back  door  for  snooping  by  government 
agencies  into  the  confidential  sources  of  reporters.  It  is  done  secretly 
without  any  notice  to  the  reporters  or  parties  inxolved. 

Congress  has  not  taken  any  action  on  legislation  which  would 
protect  the  right  of  rejxirters  to  shield  their  confidential  sources.  But 
the  front  door  to  snooping — federal  subjxienas — was  partially  closed 
last  fall  when  Attorney  General  Richardson  issued  an  order  estab¬ 
lishing  a  policy  that  no  rejxirter  could  be  subjx>enaed,  arrested,  in¬ 
terrogated  or  indicted  without  his  jrersonal  approval.  The  new  guide¬ 
lines  of  the  Justice  Department  said;  “Because  the  freedom  of  the 
press  can  lie  no  broader  than  the  freedom  of  reporters  to  investigate 
and  rejxirt  the  news,  the  prosecutorial  power  of  the  government 
should  not  be  used  in  such  a  way  that  it  impairs  a  reporter’s  resjxjn- 
sibility  to  cover  as  broadly  as  possible  controversial  public  issues.” 

Because  this  came  in  the  form  of  a  departmental  order  and  was 
said  to  be  stronger  than  mere  guidelines,  the  Attorney  General’s 
action  was  hailed  as  a  bright  spot  in  an  otherwise  gloomy  picture. 
.\T&T  has  revealed  how  gloomy  it  can  be. 

Surreptitious  examination  of  rejxjrters’  telephone  calls  can  pene¬ 
trate  the  confidentiality  of  news  sources  at  times  as  positively  as  a 
reporter’s  willingness  to  tell  all  in  response  to  a  subpoena  and  the 
threat  of  a  contempt  citation.  The  phrase  “chilling  effect”  has  been 
overused,  but  there  is  no  doubt  that  news  sources,  confidential  or 
not,  will  feel  the  chill  of  disclosure  under  this  techniciue. 

Congress  has  seemed  reluctant  to  face  up  to  this  issue.  The  con¬ 
stitutional  guarantee  of  a  free  press  includes  the  right  to  cover  and 
rejxirt  the  news.  That  means  without  restraint  direct  or  covert. 
Congress  should  make  a  forthright  statement  to  this  effect. 

Examination  of  telephone  records  is  just  one  more  example  of 
invasion  of  privacy  reminiscent  of  police  state  tactics.  Add  to  it  the 
availability  of  secret  wire  taps,  examinations  of  income  tax  returns, 
and  one  wonders  if  the  privacy  of  first  class  mail  any  longer  can  be 
sacrosanct. 
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letters 

FOR  THE  RECORD 

Margaret  Fisk’s  characterization  of  Ac¬ 
curacy  in  Media’s  complaint  against  Eric 
Sevareid  for  his  inaccurate  assessment  of 
American  news  media  coverage  of  the  Hue 
massacres  was  misleading. 

On  September  12,  Eric  Sevareid  criti¬ 
cized  Soviet  Nobel  Prize-winning  novelist, 
Alexander  Solzhenitsyn,  for  saying  that 
the  Communist  massacre  of  over  5000  ci¬ 
vilians  at  Hue  did  not  arouse  much  atten¬ 
tion  or  protest  in  Western  countries.  Seva¬ 
reid  said  Solzhenitsyn  was  wrong  and  that 
the  Hue  massacres  had  been  heavily  re¬ 
ported. 

This  was  obviously  not  a  minor  issue. 
Solzhenitsyn’s  statement  had  been  widely 
reported  around  the  world.  Sevareid 
thought  it  important  enough  to  criticize  in 
his  nationwide  television  commentary.  The 
question  was,  which  was  correct. 

Accuracy  in  Media  informed  Mr.  Seva¬ 
reid  that  we  could  find  only  two  stories  on 
this  terrible  massacre  in  the  Neiv  York 
Times  in  1968.  There  was  no  editorial  com¬ 
ment  and  no  photos.  By  way  of  contrast, 
we  noted  that  The  Times  index  for  1969 
had  no  less  than  3V2  pages  of  entries  on 
My  Lai  even  though  that  story  did  not 
break  until  the  11th  month  of  the  year. 
We  have  presented  to  CBS  and  Eric  Seva¬ 
reid  considerable  additional  evidence  dem¬ 
onstrating  that  Solzhenitsyn  was  absolutely 
correct  in  his  criticism  of  the  scanty  at¬ 
tention  paid  to  the  Hue  massacres  by  the 
news  media  in  this  country.  We  invited 
CBS  to  tell  us  how  heavily  they  covered 
the  massacres  in  their  news  programs. 

CBS  has  revealed  nothing  whatsoever 
about  its  own  coverage  of  the  Hue  mas¬ 
sacres,  and  neither  Sevareid  nor  CBS  has 
presented  a  single  piece  of  evidence  to 
show  that  the  reporting  of  the  massacres 
was  anything  but  scanty.  Indeed,  Sevareid 
has  said  that  it  would  require  considerable 
research  to  check  his  impression  that  the 
coverage  was  heavy  and  he  has  said  that  he 
is  unwilling  to  undertake  that  research.  This 
is  tantamount  to  an  admission  that  he  criti¬ 
cized  Solzhenitsyn  on  network  television 
without  having  first  checked  the  facts. 

After  having  failed  to  persuade  Sevareid 
that  he  owed  Solzhenitsyn  an  apology, 
AIM  decided  to  see  what  the  National 
News  Council  would  do  with  this  case.  We 
filed  a  complaint  with  them  on  October  22, 
over  a  month  after  we  first  wrote  to  Seva¬ 
reid.  (This  is  of  some  importance,  since 
the  National  News  Council  will  not  take  a 
complaint  unless  the  complainant  has  first 
written  to  the  newspaper  or  broadcaster 
and  has  failed  to  receive  a  satisfactory  re¬ 
ply  within  30  days.  This  is  no  doubt  one 
reason  the  Council  does  not  get  many  com¬ 
plaints.) 

The  NNC  responded  promptly  to  AIM 
on  November  2,  1973.  Your  article  was  in¬ 
accurate  in  saying  that  the  decision  came 
after  three  months  of  correspondence.  The 
decision  had  two  points: 

(1) .  .Since  Mr.  Sevareid’s  statement  was 
labeled  “commentary”  the  NNC  did  not 
consider  it  as  falling  under  its  purview. 

(2) .  The  Council  thought  that  the  pub¬ 
lication  by  The  New  York  Times  of  two 
stories  on  a  cold-blooded  massacre  of  over 


5000  innocent  civilians  could  be  considered 
“heavy”  coverage.  It  thought  that  the  con¬ 
trast  with  the  incomparably  heavier  cov¬ 
erage  of  the  My  Lai  massacre  of  109  ci¬ 
vilians  was  irrelevant  since  “the  My  Lai 
massacre  involved  the  killing  of  defense¬ 
less  civilians  by  American  soldiers,  an  act 
iinnrecedented  in  the  history  of  our  coun¬ 
try.” 

On  the  first  point,  the  NNC  seems  to  take 
the  position  that  editorials  are  privileged 
ground  for  factual  inaccuracy.  AIM  does 
not  agree.  We  agree,  rather,  with  Franklin 
R.  Smith  of  the  Burlington  (Vt.)  Free 
Press,  who.  in  a  talk  published  in  E  &  P  on 
May  1,  1971.  said: 

“.'\n  editorial  can  promote  any  cause, 
criticize  any  situation  or  express  any 
opinion  no  matter  how  far  out — but 
don’t  get  caught  with  erroneous  facts.” 

On  the  second  point,  I  feel  that  the 
NNC  position  bears  out  the  very  criticism 
that  Solzhenitsvn  was  making — that  there 
exists  a  terrible  double  standard  in  the 
treatment  of  misdeeds.  The  killing  of  109 
Vietnamese  civilians  at  My  Lai  was  given 
saturation  coverage  while  the  killing  of 
5000  Vietnamese  civilians  by  the  Commu¬ 
nists  at  Hue  was  all  but  ignored.  The  Na¬ 
tional  News  Council  apparently  thinks  that 
reflents  good  news  judgment.  Accuracy  in 
Media  does  not.  Nor  do  we  think  that  the 
issue  is  “petty.”  the  characterization  ap¬ 
plied  to  our  complaint  by  Margaret  Fisk. 

Incidentally,  your  article  did  not  men¬ 
tion  that  the  complaint  on  Newsweek’ s  arti¬ 
cle,  “Slaughterhouse  in  Santiago,”  was  also 
taken  to  the  NNC  by  AIM.  We  have  now 
filed  a  total  of  five  complaints  with  the 
NNC  to  test  them  and  to  help  them  out  by 
giving  them  something  to  work  on.  We 
could  give  them  a  lot  more,  since  we  have 
not  found  the  same  lack  of  specific,  ac¬ 
tionable  complaints  that  the  NNC  has  en¬ 
countered.  We  have  taken  up  over  130 
complaints  in  1973.  Our  budget  is  about 
one-tentb  that  of  the  NNC. 

Ref.d  J.  Irvine 
(Irvine  is  chairman  of  AiM,  Washington, 

n.c.) 

*  *  * 

OBJECTIVITY 

I’m  aware  that  this  is  a  somewhat  futile 
exercise  in  semantics  but  I  must  say  it. 
Man  and  boy,  for  54  years.  I’ve  been  news- 
papering  in  some  form  and  position.  That 
includes  13  years  with  AP  and  seven  as 
city  editor  of  the  oldest  newspaper  west 
of  the  Mississippi  River.  My  present 
chores  include  being  a  visiting  professor 
of  Journalism  at  one  college  and  a  visiting 
lecturer  at  two  more. 

This  worship  and  misuse  of  the  word 
“objectivity”  has  become  so  pious  and  self 
righteous  as  to  make  the  whole  craft  hypo¬ 
critical  in  the  eyes  of  the  public  and  first 
year  journalism  students.  What  we  mean, 
I  trust,  is  balance  and  fairness.  Certainly 
anybody  that  has  been  around  more  than 
a  couple  of  years  knows  that  a  reporter 
must  be  fair  and  present  a  balanced  ac¬ 
count  of  any  event  or  situation.  Objective? 
No! 

Every  good  reporter  in  selecting  and  or¬ 
ganizing  his  lead  makes  a  subjective  and 
editorial  judgement.  Each  time  he  chooses 
a  descriptive  phrase  or  adjective — some¬ 
times  a  good  adverb — he  makes  a  subjective 
and  editorial  decision.  Every  copy  editor 
worthy  of  the  name  makes  certain  that  the 


lead  and  head  is  sufficiently  subjective  to 
keep  the  reader  from  thinking  he  has 
picked  up  the  secretary’s  report  of  last 
month’s  meeting  of  the  Women’s  Mission¬ 
ary  Society.  And.  may  the  good  Lord  and 
St.  Francis  de  Sales  forgive  me,  that  is 
what  I  tell  newcomers  to  the  trade. 

Also  it  wouldn’t  hurt  some  of  our  pur¬ 
ported  professionals  to  examine  the  dic¬ 
tionary  and  determine  that  the  word  “jour¬ 
nalism”  applies  only  to  the  printed  media. 
(There  are  a  few  good  ex-journalists  who 
are  now  pretty  faces  in  broadcast  and  en¬ 
tertainment  media,  I  will  concede.  But 
they  are  no  longer  journalists.) 

Sam  G.  Harris 

(Harris  is  director  of  public  affairs  for  the 
Arkansas  Gazette.) 

*  *  * 

CORRECT  DESCRIPTION 

In  your  December  22  story  on  Victor 
Marchetti’s  book  about  the  CIA,  the  U.S. 
Communist  Party’s  Daily  W orker  is  re¬ 
ferred  to  as  “the  Moscow  newspaper.” 

Any  reader  of  the  Communist  press  will 
easily  recognize  that  the  current  Moscow 
line  is  echoed  in  the  paper’s  editorials  and 
news  stories,  but,  to  my  knowledge,  this  is 
the  first  time  a  publication  has  correctly 
identified  who  dictates  policy  to  our  do¬ 
mestic  Marxist-Leninists — that  is,  the 
Kremlin. 

The  late  Louis  F.  Budenz.  a  former  edi¬ 
tor  of  the  Daily  If  orker,  used  to  call  the 
paper  “a  telegraph  of  the  conspiracv”  not¬ 
ing  that  the  power  of  the  Daily  W orker 
could  not  be  measured  by  its  subscription 
list.  It  was  the  Daily  W orker  that  took 
credit  for  inventing  the  term  “McCarthy- 
ism”  used  thereafter  to  discredit  any  in¬ 
vestigation  of  subversive  activities  in  the 
U..S. 

Benjamin  Gitlow,  another  former  Com¬ 
munist.  reported  that  at  one  time  Stalin 
offered  to  furnish  up  to  one  million  dollars 
to  start  a  new  II. S.  Party  paper  if  the 
Daily  Worker  ever  fell  into  “enemy”  hands 
such  as  editorial  control  by  Trotskvites. 
Just  a  point  of  clarification,  the  old  Daily 
W orker  is  now  known  as  the  Daily  W'orld. 

John  Boland 

Godfrey,  III. 


Short  Takes 

“Before  the  Oct.  20  firing  of  the  special 
prosecutor  for  defying  presidential  or¬ 
ders  in  the  controversy  over  Watergate- 
related  rape  recordings. — Ft.  Lauderdale 
(Fla.)  News. 

«  «  * 

Winds  from  the  southeast  reached  25 
miles  per  hour  at  the  Orange  County  Air¬ 
port  Sunday,  and  guests  with  higher 
velocity  were  recorded  in  the  area. — Irvine 
(Calif.)  World  News. 

«  ♦  « 

The  service  relies  on  a  small  pail  staff 
and  about  600  volunteers. — Ottawa  Jour¬ 
nal. 

«  «  * 

UFO,  of  course  stands  for  unidentified 
lying  objects. — Arizona  Republic. 

♦  ♦  « 

Appropriate  warning  signs  were  placed 
on  the  bride,  possibly  to  halt  any  lawsuits 
from  people  injured  or  survivors  of  those 
who  fell  to  their  deaths. — Manatee  Times. 
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“Now  lam  in  my  eighties^  and  I  have  seen 
the  worst  of  times  as  well  as  the  best,  I  can 
neither  forget  nor  ever  reconcile  myself  to 
the  tragedies,  I  prefer  to  remember  the 
good  times 

Rose  Kennedy 
in  Times  To  Remember 


a 


Kennedy  Family  Collection 


Serialization  Starts  Sunday,  March  10, 


In  triumph  and  tragedy  Rose 
Kennedy  has  succeeded  in  keeping  her 
own  special  place  on  the  American 
scene.  Mother  of  a  President  and 
three  Senators,  matriarch  of  one  of 
America’s  most  distinguished  families, 
Mrs.  Kennedy  commands  respect  from 
every  sector  of  American  life. 


Now,  at  81,  she  has  written  her 
own  story -the  only  book  about  the 
Kennedys  by  a  Kennedy.  It  is  both  a 
personal  testament  and  a  perceptive 
commentary  on  the  times. 

The  book  serialization  starts 
Sunday,  March  10.  Another  Special 
Feature  from  The  NewYorkTimes. 


Complete  with  photos  and  promotion 
material.  Call  collect  for  sample  reading 
copy  and  your  rate:  John  Osenenko, 
manager,  at  (212)  556-1721. 

The  New  York  Times 
Special  Features 

229  West  43d  Street 
NewYork,  NY.  10036 


U.S.  opposes 
tv  licenses  to 
3  publishers 

The  Justice  Department  has  urged  the 
Federal  Communications  Commission  to 
deny  applications  for  license  renewals 
from  publishers  with  interest  in  local 
broadcast  stations. 

In  petitions  filed  with  the  FCC  Janu¬ 
ary  2,  the  department  opposed  renewal  of 
the  licenses  in  two  cities  on  the  ground 
that  it  “would  perpetuate  the  high  degree 
of  concentration  in  the  dissemination  of 
local  news  and  advertising.” 

The  petitions  call  for  the  commission 
to  deny  the  application  of  the  Pulitzer 
Publishing  Co.  of  St.  Louis  for  KSD-TV 
and  KSD-AM;  Newhouse  Broadcast  Corp. 
of  St.  Louis  for  KTVI-TV ;  and  Cowles 
Communications  Inc.  for  KRNT-AM,  FM 
and  KRNT-TV  in  Des  Moines. 

In  St.  Louis  there  are  two  daily  news¬ 
papers  of  general  circulation,  the  Post- 
Dispatch,  published  by  Pulitzer,  and 
the  Globe-Democrat,  published  by  New¬ 
house. 

In  addition,  Pulitzer  holds  the  license 
for  the  area’s  second  largest  television 
station  in  terms  of  audience,  and  third 
largest  radio  station.  Newhouse  holds  the 
license  for  the  third  largest  television 
station. 

The  Justice  Department  contends  that 
the  two  publishers  get  approximately  80 
percent  of  advertising  revenue  in  the  St. 
Louis  area,  which  is  “contrary  to  anti¬ 
trust  policy.” 

The  department  said  the  situation  in 
St.  Louis  “implies  a  two-firm  domina¬ 
tion  of  the  sources  of  local  news  and 
opinion  in  a  community  of  over  a  million 
and  a  half,  domination  whose  renewal  can¬ 
not  be  said  to  be  in  the  public  interest.” 

In  the  Des  Moines  area,  with  a  popu¬ 
lation  of  about  300,000,  members  of  the 
Cowles  family  control  the  morning,  after¬ 
noon  and  Sunday  newspapers.  Cowles 
Communications  of  which  Gardner  Cowles 
is  chairman,  is  also  licensee  and  100  per¬ 
cent  owner  of  the  three  stations. 

The  Justice  Department  said  the  com¬ 
pany  receives  100  percent  of  newspaper 
advertising  revenue  and  about  37  percent 
of  local  television  ad  revenue. 

Bruce  Wilson,  deputy  assistant  attorney 
general  for  the  antitrust  division  said  the 
department  had  gone  on  record  before 
the  FCC  in  May,  1971,  as  generally  op¬ 
posing  cross-ownership  of  newspapers  and 
television  stations  where  they  are  located 
}  in  the  same  cities. 

t  But  he  said  the  action  marked  the  first 

formal  petitions  the  department  has  filed 
with  the  commission  opposing  renewal  of 
specific  licenses. 

He  said  the  petitions  indicate  that  the 
department  plans  to  oppose  license  re¬ 
newal  in  other  cities  with  similar  situa¬ 
tions  to  those  in  St.  Louis  and  Des  Moines. 
(Continued  on  page  12) 
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DIK  BROWNE  (center),  creetor  of  the  runaway  comic  strip  success  of  1973,  "Hagar 
the  Horrible",  receives  the  Elzie  Segar  Award  from  Bill  Gallo  (left),  president  of  the 
National  Cartoonists  Society,  during  the  organization's  annual  December  party.  At  right 
is  Worth  Gatewood,  Sunday  editor  of  the  New  York  News,  one  of  the  papers  carrying 
the  King  Features  strip  which  debuted  last  February.  The  award,  named  for  the  creator 
of  "Popeye",  goes  annually  to  the  "outstanding  comic  strip  of  the  year.” 


I  The  day  the  President  | 
I  left  without  the  press  | 


By  Helen  Thomas 

United  Prc$s  International 

The  reporters  who  normally  travel  with 
President  Nixon  in  a  press  plane  or  in  a 
pool  aboard  the  presidential  jet  suddenly 
found  themselves  changing  planes  in  At¬ 
lanta  or  Kansas  City  or  Chicago  Wednes¬ 
day  night  in  a  mad  dash  to  catch  up  with 
the  President. 

When  Nixon  decided  to  take  the  unusu¬ 
al  step  of  flying  on  a  commercial  airliner 
to  California  for  a  post-Christmas  stay, 
the  White  House  press  corps  learned  of 
his  plans  only  after  he  and  Mrs.  Nixon 
had  left  the  White  House  on  their  way  to 
Dulles  International  Airport. 

Although  some  90  seats  were  available 
on  the  United  Airlines  DC-10  wide  body 
jet,  the  White  House  made  no  effort  to  get 
reporters  aboard  and  in  fact  were  still 
saying  as  late  as  Wednesday  afternoon 
that  a  trip  to  Florida  was  still  likely. 

Nearly  100  airline  reservations  and  ho¬ 
tel  reservations  had  been  made  in  antici¬ 


pation  of  a  Florida  trip,  but  reporters 
were  caught  totally  unprepared  for  a  Cal¬ 
ifornia  trip,  and  it  was  every  person  for 
himself  in  a  rush  to  get  airline  reserva¬ 
tions  for  Los  Angeles  and  hotel  reserva¬ 
tions  in  San  Clemente. 

By  the  time  reporters  could  get  to  the 
Washington  airport,  the  afternoon  and 
early  evening  nonstop  flights  were  already 
gone,  so  there  were  layovers  of  several 
hours  in  cities  across  middle  America  as 
reporters  changed  planes  to  make  the  fas¬ 
test-possible  connection  to  the  West  Coast. 
Many  were  still  checking  into  hotels  in 
San  Clemente  after  4  a.m.  Thursday,  and 
some  were  still  arriving  more  than  30 
hours  after  the  president. 

Kziew  beforehand 

The  President’s  departure  from  the 
White  House  Wednesday  was  abrupt  and 
secret.  Only  a  handful  of  reporters  w’ere 
in  the  press  center  when  Deputy  Press 
(Coyitinued  on  page  12) 
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I*  Bloomington,  Ind.  becomes  | 

a  l-newspaper  town  again  I 


Scripps-Howard 
buys  Fullerton 
News  Tribune 


The  Bloomington  (Ind.)  Courier-Trib¬ 
une  ceased  publication  Thursday  Decem¬ 
ber  27,  ending  the  short  life  of  the  paper 
established  on  September  11,  1966. 

The  offset  evening  paper,  whose  circula¬ 
tion  was  about  13,500  paid  at  closing,  was 
published  by  LuMar  Newspapers,  Inc., 
which  also  publishes  the  daily  Greencastle 
(Ind.)  Banner-Graphic,  and  the  Morgan 
County  Gazette,  a  weekly. 

Both  of  these  papers,  which  are  printed 
in  the  Courier-Tribune  Bloomington 
plant,  will  continue.  The  plant  which  was 
constructed  in  1966  and  equipped  with 
new  machinery  also  prints  the  Indiana 
University  Daily  Student  under  contract. 

LuMar  Newspapers,  Inc.,  is  a  subsidi¬ 
ary  of  Sarkes  Tarzian,  Inc.,  an  electronics 
firm  with  a  world-wide  market  whose 
home  offices  are  in  Bloomington.  Tarzian 
also  has  broadcast  affiliates  in  Indiana. 

Editor  George  M.  Frasher,  contacted  in 
the  editorial  office  this  week  in  the  midst 
of  final  office  details,  said  that  while  the 
paper  kept  gaining  circulation  and  was 
accepted  editorially  and  newswise  by  the 
community,  “We  just  didn’t  have  the  ad¬ 
vertising.” 

There  was  no  newsprint  crunch  in¬ 
volved,  he  said,  just  that  the  continuing 
losses  were  too  high  “even  for  a  multi- 


A  civil  suit  on  file  in  federal  court 
reveals  that  the  Bergen  (N.J.)  Evening 
Record’s  Canadian  supplier  of  newsprint 
canceled  its  supply  contract  July  1. 

The  Record,  a  Hackensack  newspaper, 
seek  to  compel  the  supplier  to  resume 
deliveries  or  pay  $500,000  in  damages  to 
compensate  for  loss  of  discounts  enjoyed 
until  the  service  ended. 

The  suit  was  originally  filed  in  the 
Chancery  Division  of  Superior  Court  in 
Hackensack,  naming  Rothesay  Paper 
Corp.,  St.  John,  New  Brunswick,  Can.,  as 
defendant. 

But  the  defendant’s  attorney,  Alan 
Klinger  of  Calissi,  Klinger,  Cuccio  and 
Baldino,  Hackensack  law  firm,  succeeded 
in  switching  the  case  to  federal  court  in 
Newark. 

The  case  was  assigned  October  25  to 
U.S.  District  Court  Judge  Frederick  B. 
Lacey. 

Keys  on  3  contracts 

The  dispute  centers  on  the  meaning  of 
three  contracts  signed  in  mid-1963  and  a 
contract  amendment  in  mid-1967  increas¬ 
ing  the  contractual  minimum  supply  to 
10,000  gross  tons  of  newsprint  annually  as 
of  1969. 

The  Canadian  firm  granted  the  Record 
a  $5  a  ton  discount  in  exchange  for  the 


millionaire.” 

Thomas  Tarzian,  son  of  Sarkes  Tar¬ 
zian,  has  been  publisher  of  the  Courier- 
Tribune.  His  mother.  Dr,  Mary  Tarzian,  is 
publisher  of  the  Greencastle  paper. 

Frasher  said  that  most  of  the  editorial 
staff  of  approximately  30  employees  felt 
that  the  termination  arrangements  made 
by  the  company  were  “quite  fair”  but  did 
not  give  details.  Full-time  plant  employees 
are  about  160. 

Frasher,  a  third-generation  newspaper¬ 
man,  is  a  native  of  Iowa  who  went  to 
Bloomington  in  the  fall  of  1969  from  the 
Fairfield  (Iowa)  Daily  Ledger,  At  the 
time,  Courier-Tribune  circulation  was  less 
than  3,000. 

The  Courier-Tribune  began  as  the 
Tribune,  5  afternoons  and  Sunday.  In 
1968,  the  old  weekly  Star-Courier  was 
bought,  both  papers  merging  into  the 
Courier-Tribune.  In  1972,  a  Saturday 
morning  edition  was  added.  The  paper 
won  the  1973  Hoosier  State  Press  .Associ¬ 
ation  blue  ribbon  for  “overall  editorial  ex¬ 
cellence.” 

Bloomington’s  other  newspaper  is  the 
long-established  Herald-Telephone  (e)  and 
the  Herald-Times,  a  Sunday  paper,  which 
were  acquired  on  February  16,  1966  by  the 
South  Bend  newspapers. 


long-term  agreements. 

An  affidavit  entered  in  the  court  record 
indicates  the  Record  in  consecutive  years 
starting  in  1967  bought  the  following  ton¬ 
nage:  5,113,  6,462,  6,146,  7,886,  4,324, 
3,679  and  3,119. 

In  an  answer  to  the  suit,  Klinger  said, 
“The  plaintiff,  having  breached  material 
and  essential  terms  of  its  contractual 
relations  with  the  defendant,  has  unclean 
hands  and  is  barred  from  the  award  of 
any  equitable  relief.” 

The  defendants  said  the  Record  is  obli¬ 
gated  by  contract  to  buy  10,000  tons  of 
newsprint  a  year  until  1984.  Failure  to 
buy  in  that  quantity  prompted  the  cancel¬ 
lation,  according  to  the  Canadian  sup¬ 
plier. 

The  Record  under  court  direction  has 
paid  $90,000  owed  to  Rothesay  which  in 
turn  is  covered  by  a  letter  of  credit  in  the 
event  the  Canadian  firm  is  not  entitled  to 
the  sum. 

In  its  suit,  filed  by  Wynne  and  Banta, 
the  Record  said  the  cancellation  of  news¬ 
print  supply  caused  irreparable  harm  and 
forced  the  paper  to  cut  back  the  size  of  its 
editions. 

The  Record  said  it  cannot  get  a  discount 
elsewhere,  causing  damages  in  excess  of 
$500,000. 


Scripps-Howard  Newspapers  purchased 
the  Daily  News  Tribune,  Fullerton,  Calif., 
from  Edgar  F.  Elfstrom  on  December  28. 

The  purchase  marks  the  return  to  Cali¬ 
fornia  for  the  95-year-old  Scripps-Howard 
organization,  and  was  announced  jointly 
by  Elfstrom  and  Jack  R.  Howard,  pres¬ 
ident  of  the  E.  W.  Scripps  Company,  par¬ 
ent  company  of  Scripps-Howard  Newspa¬ 
pers. 

Said  Howard: 

“By  this  purchase  Scripps-Howard  rec¬ 
ognizes  the  journalistic  and  community 
accomplishments  of  the  Daily  News 
Tribune,  its  staff,  and  its  management.  It 
is  also  an  expression  of  our  confidence  in 
the  future  growth  and  development  of 
Fullerton,  Orange  County,  and  southern 
California.  It  is  good  to  have  a  Scripps- 
Howard  new.spaper  in  California  again.” 
(Scripps-Howard  at  one  time  published 
the  San  Francisco  News  and  later  the  San 
Francisco  News  Call  Bulletin  with  Hearst 
Newspapers.  S-H  ended  its  association  in 
1962.) 

In  a  statement  published  on  Page  One, 
Elfstrom  described  the  new  owners  as 
“people  we  have  known  rather  intimately 
all  of  our  more  than  50  years  in  the  pro¬ 
fession.  As  many  of  you  know,”  he  said, 
“we  staited  our  newspaper  career  as  sec¬ 
retary  to  the  late  E.  W.  Scripps,  founder 
of  the  Scripps-Howard  papers,  and  begin¬ 
ning  with  this  association  we  were  priv¬ 
ileged  to  observe  first  hand  why  this  or¬ 
ganization  was  so  successful.” 

Elfstrom  will  continue  as  president  of 
the  Daily  News  Tribune,  Howard  said. 

The  Daily  News  Tribune  is  a  six-day 
afternoon  newspaper.  It  was  established 
as  a  weekly  in  1891,  and  became  a  daily  in 
1914.  In  1926  it  absorbed  the  Fullerton 
News.  Circulation  is  in  excess  of  26,000 
copies.  Fullerton  is  in  northern  Orange 
County. 

The  Daily  News  Tribune  also  publishes 
the  \V ednesday  Post,  a  free  distribution 
newspaper,  with  32,000  circulation. 

LeRoy  Keller  newspaper  broker,  acted 
as  consultant  in  the  sale  which  included 
Scripps-Howard  acquiring  stock  held  by 
Elfstrom  in  three  John  P.  Scripps  news¬ 
papers,  the  Ventura  County  Star-Free 
Press,  Ventura;  the  News-Chronicle, 
Thousand  Oaks;  and  the  Register- 
Pajaronian  &  Sun,  Watsonville,  all  in  Cal¬ 
ifornia. 

Acquisition  of  the  Daily  News  Tribune 
increases  the  number  of  Scripps-Howard 
newspapers  to  18  in  eleven  states  and 
Puerto  Rico. 

• 

Reverts  to  weekly 

Newsprint  shortages  and  difficulty  of 
delivery  will  force  the  Broomfield  Front 
Range  Daily  Star  in  Colorado  back  to  a 
weekly  after  January  1.  The  paper,  ac¬ 
quired  as  a  weekly  in  1971  by  Robert  M. 
Beard,  changed  to  a  daily  last  August. 
The  paper  supplier  was  the  Dixon  Paper 
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68^bliealfliy. 

foryou^ 


and  your  country. 

Pleose  lower  your  thermostat  to  ot  least  68 
durir^g  the  day  and  to  60  at  night.  It'll  not 
only  save  you  money,  it  may  save  us  all 
from  running  out  of  fuel.  And  doing  with¬ 
out  o  little  heat  is  a  lot  healthier  than  do¬ 
ing  without  any. 


Don't  be 
fuelish. 


O*  CONSftv*TiON 


‘Z)o/i ’t  Be 

A  public  service  ad  campaign  designed 
to  encourage  fuel  conservation  has  been 
prepared  for  all-media  by  Cunningham  & 
Walsh  Inc.  for  the  Advertising  Council. 

The  theme  of  the  campaign,  “Don’t  be 
Fuelish”  was  pre-tested  by  the  ad  agency. 
Cartoonist  Jack  Davis,  known  for  his  cov¬ 
ers  for  Time  magazine,  has  prepared 


Fol  committee 
is  organized 
by  T  exas  newsmen 

A  freedom  of  information  (FOI)  com¬ 
mittee  to  insure  the  public’s  right  to  pub¬ 
lic  information  as  defined  by  the  new  Tex¬ 
as  Open  Meetings  Law  has  been  estab¬ 
lished  for  Tarrant  County. 

The  committee,  headed  by  Jack  B.  Tin¬ 
sley,  assistant  managing  editor  of  the 
Fort  Worth  Star-Telegram,  was  formed 
by  the  Fort  Worth  Chapter  of  the  Society 
of  Professional  Journalists,  Sigma  Delta 
Chi. 

The  new  law  which  clarifies  and  ex¬ 
pands  the  scope  of  the  current  Texas 
Open  Meetings  Law  goes  into  effect  Janu¬ 
ary  1. 

Other  members  of  the  FOI  committee 
are  Jack  Moseley,  managing  editor  of  the 
Fort  Worth  Press;  Carl  Freund,  Fort 
Worth  Bureau  Chief  of  the  Dallas  Morn¬ 
ing  News;  Bill  Hix,  assignments  editor  of 
WBAP-tv;  Willard  Barr,  publisher  of  the 
Labor  News;  and  Joe  Holstead,  news  di¬ 
rector  of  KFJZ  radio. 

A.  M.  Herman,  a  libel  expert  and  prom¬ 
inent  attorney,  is  serving  as  legal  adviser 
for  the  committee. 


TURN^ 

OFF! 

TURN^ 

AUOFF! 


Lights.  TV  sets.  Electrical  appliances 
Please  turn  em  all  off  the  minute  you  re 
through  with  them.  It  II  save  you  money 
and  it  may  save  all  of  us  from  running  out 
of  fuel.  Any  way  you  look  at  it,  it  s  worth 
the  effort. 


Don't  be 
fuelish. 


Fuelish  ’ 

drawings  for  the  print  ads,  incorporating 
the  theme. 

The  campaign  was  undertaken  at  the 
request  of  the  Federal  Energy  Office,  the 
Ad  Council  said.  John  P.  Kelley,  vp- 
advertising  for  the  Goodyear  Tire  &  Rub¬ 
ber  Co.,  is  volunteering  his  services  as 
coordinator  of  the  program. 

District  Attorney  Tim  Curry  has  met 
with  the  freedom  of  information  commit¬ 
tee  and  has  stated  he  will  enforce  the  law 
as  it  applies  to  the  new  statue. 

Curry  has  agreed  that  this  committee 
will  act  as  a  clearing  house  for  Tarrant 
County  complaints  concerning  alleged  vio¬ 
lations  of  the  new  law,  known  as  House 
Bill  No.  3. 

The  law  provides  for  fines  of  $100  to 
$500  or  imprisonment  of  from  one  to  six 
months  for  persons  convicted  of  viola¬ 
tions — specifically  in  calling  or  organizing 
illegally  closed  meetings  of  governmental 
bodies  covered  by  the  statute. 

“The  FOI  committee’s  goal  is  cooper¬ 
ation,  not  confrontation,”  said  Tinsley. 
“One  of  our  primary  functions  is  to  call  to 
the  attention  of  all  state  and  local  units  of 
government  covered  under  the  law’s  new 
provisions.” 

Copies  of  the  new  law  and  letters  ex¬ 
plaining  the  FOI  committee’s  function  are 
being  mailed  to  all  agencies  concerned. 

The  committee  is  also  asking  the  coop¬ 
eration  of  all  Tarrant  County  news  media 
in  reporting  suspected  violations  to  it  for 
investigation. 

“We  are  most  fortunate  that  Herman 
agreed  to  advise  this  committee,”  said 
Phil  J.  Record,  chapter  president.  “He  is 
recognized  throughout  the  United  States 
as  an  authority  on  the  relationship  be¬ 
tween  the  press  and  the  law.” 


Pay-in-advance 
plan  found  to 
work  in  Decatur 

After  David  Kahler  was  around  the 
Decatur  (Ill.)  Herald  and  Review  for 
about  a  year  as  a  carrier  adviser  he  de¬ 
cided  to  try  and  develop  a  volunta^ 
monthly  collection  in  advance  system  in 
his  district. 

The  effort  worked  so  well  that  Herald 
and  Review  executives  are  considering  ex¬ 
tending  the  system  to  all  of  its  subscribers 
serviced  by  carriers. 

Kahler,  explaining  the  plan,  w-hich  he 
said  is  entirely  voluntary  for  carriers  and 
subscribers  alike,  said  he  has  80  carriers, 
boys  and  girls,  under  his  charge.  Sub¬ 
scribers  pay  the  first  of  the  month  for  the 
entire  month,  turning  the  money  or  check 
over  to  the  carrier. 

A  lot  of  subscribers  decided  to  go  along 
with  Kahler  when  he  first  made  his  pro¬ 
posal,  while  several  others  were  recalci¬ 
trant.  Now  Kahler  has  about  50  of  his  80 
routes  paying  monthly  in  advance. 

The  setup  works  excellently,  especially 
in  reducing  carrier  turnover  for  Kahler 
believes  that  collecting  more  than  once  a 
month  turns  off  the  youngsters  even 
though  they  enjoy  delivering  papers. 

Those  not  paying  monthly  are  billed 
monthly,  but  can  pay  by  the  week  if  they 
wish.  One  of  the  factors  which  encouraged 
Kahler  to  set  up  the  system  was  the  high 
percentage  of  people  residing  in  mobile 
homes,  who  would  quit  the  community 
owing  back  newspaper  bills. 

Four  other  carrier  advisers  in  Decatur 
and  six  outside  the  city  have  adopted  the 
plan  to  some  extent,  one  district  enjoying 
about  20  percent  response  to  monthly  col¬ 
lect  in  advance. 

Some  of  Kahler’s  boys  still  want  to 
collect  weekly  and  this  is  satisfactory 
with  him.  These  carriers  are  allowed  to 
pay  their  bills  weekly  instead  of  monthly. 

Kahler  said  his  plan  lost  a  few  custom¬ 
ers,  but  they  returned  after  being  assured 
that  they  were  not  required  to  pay  in 
advance. 

The  papers’  arrangement  with  the  car¬ 
rier  is  that  they  bill  him  the  first  of  the 
month  and  he  can  collect  anytime  up  to 
the  tenth. 


Birth  record  barred 
by  Indiana  court 

The  Indiana  Supreme  Court  has  blocked 
the  Fort  Wayne  News-Sentinel  from  ob¬ 
taining  a  copy  of  a  birth  record  that 
might  show  whether  South  Dakota  Sen. 
George  McGovern  is  listed  as  the  father 
of  an  illegitimate  child. 

The  matter  arose  during  the  Senate 
Watergate  hearings  as  the  “Fort  Wayne 
story,”  referred  to  in  a  memorandum  by 
former  White  House  Chief  of  Staff  H.  R. 
Haldeman.  A  Washington  newspaper 
later  reported  that  McGovern  had  fa¬ 
thered  an  illegitimate  child  there  in  the 
early  1940’s. 

McGovern  has  denied  the  charges. 
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Ron  Ziegler  aets 
as  photographer 
on  Nixon  plane 

By  Lenora  Williamson 

Ron  Ziegler,  presidential  press  secre¬ 
tary,  who  shot  two  rolls  of  film  aboard  the 
commercial  jet  flight  which  carried  Pres¬ 
ident  Nixon  and  party  to  California 
Wednesday  December  26,  was  an  elated 
visitor  in  the  United  Press  International 
darkroom  as  staffers  developed  the  film 
for  sharing  with  the  Associated  Press. 

UPI  photographers  Bill  Hormell  and 
Ernie  Schworck  processed,  edited,  and 
captioned  the  pictures  as  an  impressed 
Ziegler  told  Schworck,  “This  is  the  first 
time  I’ve  ever  seen  this  operation.  You 
guys  do  work.”  Commented  Carlos  Schie- 
beck,  UPI  Newspicture  manager  in  Los 
Angeles,  evidentally  Ziegler  has  been  un¬ 
der  the  impression  that  photographers 
take  pictures  only. 

.Although  Ziegler  did  not  edit  the  film 
he  tried  to  talk  Schworck  into  using  a 
picture  of  President  Nixon  with  a  baby, 
and  closeups  only.  Schworck  explained 
that  the  story  was  Nixon  talking  to 
passengers  and  that  was  what  they  were 
going  to  use.  Ziegler  agreed. 

Schworck  and  Hormel  printed  for  their 
own  wire,  with  the  same  photo  prints 
going  to  .\P  as  they  came  off  the  dryer. 
The  AP  staffer  for  Los  Angeles  had  prob¬ 
lems,  and  they  apparently  did  not  trans¬ 
mit  for  two  hours  after  UPI  moved  two 
pictures  from  Ziegler’s  film,  according  to 
Schiebeck.  “This  gave  us  an  early  clean- 
sweep.” 

Schworck  moved  two  pictures,  and  left 
a  third  for  wire  opening  later  in  the 
morning.  Earlier  UPI  staffer  John  Barr, 
who  had  been  assigned  to  United  Airlines 
arrivals  with  “everything  up  to  50()mm 
lens”,  took  pictures  of  the  passengers  as 
they  left  the  plane,  since  he  was  unable  to 
get  any  others  due  to  security.  But  Hor¬ 
mel,  who  had  been  stationed  in  his  car  by 
the  auto  departure  gate  was  able  to  follow 
the  motorcade  to  San  Clemente  about  70 
miles  away.  Hormel  reported  to  newside 
the  exact  speed  of  the  motorcade  was  55 
mph. 

At  San  Clemente,  Schworck  was  waiting 
at  the  gate  to  the  Nixon  compound  but  the 
President  was  driven  in  the  back  way. 
Ziegler  spotted  Schworck  at  the  parking 
lot  and  gave  him  the  film  he  had  shot  on 
the  plane  for  sharing  with  AP. 

Later  an  elated  Ziegler  looked  up  Ernie 
Schworck  and  told  him  the  pictures  were 
on  front  pages  all  over  the  country. 

Passenger  photo 

At  about  1  a.m.  Thursday  morning, 
Schiebeck  got  a  call  at  home  from  a  pas¬ 
senger  on  the  plane,  Leonard  Schwartz  of 
Washington,  a  government  office  worker 
and  an  amateur  photographer  who  said  he 
had  made  some  pictures  and  had  called 
the  Lor  Angelen  Times  and  the  .\P,  but 
had  been  turned  down  cold. 

Schiebeck,  who  says  UPI  has  a  policy  of 
never  turning  down  film  by  phone,  had 
Schwartz  take  the  film  to  Schworck  at  the 
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UPI  darkroom  at  Laguna  Beach  in  the 
morning.  The  passenger’s  film  showed 
Ziegler  photographing  Nixon  with  the  pas¬ 
sengers.  UPI  bought  the  whole  roll  for  an 
exclusive  but  did  not  disclose  what  was 
paid  for  it. 

Larry  DeSantis,  managing  editor  of 
UPI  Newspictures,  asked  to  comment  on 
the  photographic  quality  of  Ziegler’s  pic¬ 
tures,  said  they  were  all  “very  usable.” 


Nixon 

(Continued  from  page  9) 


Secretary  Gerald  L.  Warren  gave  a  group 
of  astonished  reporters  and  cameramen 
the  word  of  the  president’s  departure. 

United  Press  International  had  learned 
an  hour  before  the  official  announcement 
that  the  president  and  Mrs.  Nixon  had 
departed  the  White  House  in  a  driving 
rain  and  were  headed  for  California,  but 
held  off  making  it  public  under  appeals  by 
Warren  for  “security  reasons.” 

Press  Secretary  Ronald  Ziegler  became 
a  cameraman.  With  a  camera  loaded  by 
chief  White  House  photographer  Ollie  At¬ 
kins,  Ziegler  took  pictures  during  the 
flight  of  the  president  greeting  other  pas¬ 
sengers  and  holding  a  baby. 

Photos  shared 

He  shot  two  rolls  of  film  aboard  the 
plane  which  a  UPI  photographer  later 
processed  and  shared  with  the  Associated 
Press.  No  White  House  reporter  was  on 
the  President’s  commercial  flight. 

The  President’s  hostility  to  the  press 
has  been  growing  for  months,  ever  since 
the  Watergate  scandal  began  to  surface. 
He  has  more  or  less  kept  his  contact  with 
reporters  at  a  minimum  and  has  only  been 
talking  with  i)hotographers  during  pic¬ 
ture  taking  sessions  in  the  oval  office. 

To  get  their  news,  reporters  lately  have 
had  to  rely  on  the  cameramen  who  see 
Nixon  more  often. 


Cross  ownership 

(Continued  from  page  9) 


But  he  declined  to  define  specific  con¬ 
ditions  for  such  actions.  “We’ll  look  at 
each  case  as  it  comes  up,”  he  said. 

The  department  had  filed  an  informal 
complaint  last  November  with  the  FCC 
opposing  the  renewal  of  the  license  for 
WTMJ-TV  held  by  the  Milwaukee  Jour¬ 
nal  Co.  However,  the  department  missed 
the  official  deadline  for  filing  an  official 
opposition  (E&P,  December  1,  1973). 

The  latest  figure  released  by  the  FCC 
shews  231  daily  newspapers  are  jointly 
owned  by  broadcast  stations  licensees  in 
the  .same  city. 

Cowles  Communications  is  questioning 
the  applicability  of  the  Justice  Depart¬ 
ment’s  move  against  them  since  it  is  in 
the  process  of  divesting  ownership  of  both 
.\M  and  FM  stations  to  Stauffer  Publica¬ 
tions  Inc.,  a  newspaper-broadcast  com¬ 
pany. 

In  addition,  Cowles  does  not  own  the 
Des  Moines  Register  Co.  although  Des 
Moines  R&T  owns  less  than  10%  of 
Cowles  stock,  which  is  held  in  a  trust  fund. 


Editors  pick  top 
stories  of  1973 

American  editors  participating  in  polls 
conducted  by  the  Associated  Press  and 
United  Press  International  were  in  com¬ 
plete  agreement  on  the  top  three  news 
stories  of  1973,  but  differed  somewhat  on 
the  remaining  seven  stories. 

AP’s  top  10  were  as  follows: 

1.  Watergate 

2.  Spiro  T.  Agnew 

3.  The  end  of  the  war  in  Vietnam  and 
release  of  POW 

4.  The  economy 

5.  War  in  the  Middle  East 

6.  The  energy  crisis 

7.  The  slaying  of  27  boys  in  Texas 

8.  The  death  of  Lyndon  B.  Johnson 

9.  Skylab  space  missions 

10.  Revolution  in  Chile 

The  following  list  is  the  UPI’s  top  10 
headline  value  stories: 

1.  Watergate 

2.  Resignation  of  Vice  President  Spiro 
T.  .\gnew,  nomination  of  Gerald  R.  Ford 
to  succeed  him 

3.  Indochina  War 

4.  The  energy  crisis  and  Arab  oil  em¬ 
bargo 

5.  The  Middle  East  War 

6.  The  economy 

7.  Death  of  Lyndon  B.  Johnson 

8.  Mass  murders  uncovered  in  Houston, 
Texas 

9.  Indians  seize  Wounded  Knee  for  67 
days 

10.  U.S.  ends  military  draft 

40  Newsday  women 
charge  sex  bias 

Forty  female  employes  of  Netvsday,  in¬ 
cluding  reporters  and  editors,  filed 
charges  December  27  with  the  Equal  Em¬ 
ployment  Opportunity  Commission  alleg¬ 
ing  that  the  paper  “maintains  a  pattern 
and  practice  of  discrimination  against 
women  employes.” 

The  women,  who  signed  the  complaint 
on  behalf  of  “all  other  women  at  News- 
day,  Inc.,”  asked  for  50  percent  women 
employment  “in  every  professional  job 
level,”  eciual  pay  and  compensatory  back 
pay  they  said  would  total  “hundreds  of 
thousands  of  dollars,”  equal  story  assign¬ 
ments,  and  travel  and  fringe  benefits. 

Newsday  publisher  William  Attwood 
denied  the  charges.  The  paper  has  said 
that  23  percent  of  its  staff  are  women,  but 
the  women  filing  the  charges  said  they 
had  never  been  provided  a  breakdown  of 
employes. 

• 

Daily  buys  weekly 

The  Malvern  (Ark.)  Daily  Record  Com¬ 
pany  has  purchased  the  weekly  Meteor 
Journal. 

Publication  offices  of  the  Meteor  Jour¬ 
nal  will  be  located  in  the  Daily  Record 
building  at  133  South  Main  Street. 

Commercial  printing  and  equipment 
will  be  retained  by  the  former  owners  of 
the  Meteor  Journal  and  will  carry  the 
name  Malvern  Graphics,  continuing  in  the 
job  printing  and  office  supply  business. 
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Wire  services  protest  AT&T’s 
proposed  two-tier  rate  plan 


Wire  Service  News  organizations  are 
challenging  rate  changes  by  American 
Telephone  and  Telegraph  Co.  on  grounds 
they  would  be  discriminatory  and  impede 
the  free  flow  of  information. 

In  filing  its  new  tariffs  with  the  Feder¬ 
al  Communications  Commission,  AT&T 
said  they  were  necessary  to  meet  new 
competition  permitted  by  the  Commission 
in  heavily  populated  areas  that  produce 
major  revenues  (E&P,  Dec.  15). 

The  revised  rates  would  affect  so-called 
private  leased  lines  used  by  news  services 
and  other  for  voice  and  data  communica¬ 
tions.  The  Associated  Press,  and  UPI 
which  use  such  circuits  to  distribute  news, 
are  protesting  the  rate  changes. 

AT&T  heretofore  has  averaged  its  costs 
on  a  nationwide  basis  in  establishing 
rates.  It  now  w’ants  a  two-tier  system 
calling  for  lower  rates  in  some  370  high 
density  big  city  areas  and  higher  rates  in 
smaller  cities. 

Called  unfair  by  UPI 

In  a  protest  filed  with  the  Commission 
on  December  17,  UPI  called  this  unfair  to 
several  thousand  newspaper  and  broad¬ 
cast  subscribers  in  smaller  communities 
and  said  it  w'ould  tend  to  discourage  the 
dissemination  of  information. 


The  news  service  asked  the  FCC  to 
suspend  the  revised  rates  and  to  enter 
into  a  hearing  as  to  the  legality  of  the 
changes.  They  now'  are  scheduled  to  go 
into  effect  January  14, 1974. 

The  Associated  Press  filed  a  similar 
petition  Thursday.  The  British  New's 
.Agency  Reuter  and  the  Dow  Jones  Finan¬ 
cial  Service  also  object  to  the  rate  revi¬ 
sions. 

Richard  R.  Hough,  president  of  AT&T’s 
long  lines  division,  said  new  competition 
from  smaller  companies  now  being  per¬ 
mitted  to  enter  the  private  lines  field 
prompted  the  historic  departure  from 
price  “averaging.” 

The  competitors,  including  microw’ave 
systems,  have  been  able  to  underbid  AT&T 
because  they  operate  only  in  the  high- 
density,  low-cost  areas.  Hough  said. 

While  the  new  rates  w'ould  directly  in¬ 
volve  only  intercity  private  lines.  Hough 
said  failure  to  approve  them  eventually 
could  affect  telephone  rates  charged  the 
public  by  the  subsidiary  Bell  Telephone. 

“If  we  do  not  restructure  our  private 
lines  rates  now,”  he  said,  “we  would  esti¬ 
mate  that  by  the  end  of  1976  users  of 
other  services,  principally  interstate  long 
distance  callers,  would  have  to  pay  as 
much  as  $100  million  annually.” 
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Christian  Science  Monitor  begins  | 
electronic  transmission  of  pages  | 


With  its  editions  of  January  3,  the 
Chrintinn  Science  Monitor  launched  a  new 
facsimile  transmission  system  between  its 
Boston,  Mass.,  headquarters  and  its  re¬ 
mote  printing  plants  in  Glendale,  Calif., 
Chicago,  and  Somerset,  N.J. 

An  announcement  in  the  Monitor  said 
that  Monitor  pages,  edited  and  produced 
in  Boston,  were  being  transmitted  elec¬ 
tronically  over  special  telephone  lines  to 
the  remote  plants. 

Previously  these  pages  were  flown  to 
the  Chicago  and  California  plants,  and 
transmitted  by  a  slower,  pioneer  facsimile 
system  to  New  Jersey.  The  Monitor  is  also 
printed  at  Beverly,  Mass.,  just  outside 
Boston,  and  at  Uxbridge,  England. 

The  Monitor  announcement  said  that 
with  the  new  facsimile  system,  full  pages 
were  being  transmitted  at  an  average 
speed  of  five  minutes  a  page.  The  new 
system  means  that  readers  of  the  Western 
and  Mid-western  editions  of  the  Monitor 
will  receive  substantially  fresher  news. 
Moreover,  transmitting  of  pages  directly 
into  the  remote  plants  until  press  time 
means  the  elimination  of  delays  caused  by 
airline  strikes  and  bad  weather  at  air¬ 
ports. 

In  the  Boston  office,  said  the  announce¬ 
ment,  facsimile  offers  the  opportunity  to 
eliminate  previously  unavoidable  duplica¬ 
tion  of  effort  in  preparing  five  separate 
editions. 


The  new  Monitor  system  has  been  two 
years  in  the  planning  and  testing  and 
involves  major  capital  expenditures. 

Simultaneously,  the  Monitor  announced 
publication  of  a  separate  section  for  Bos¬ 
ton  and  New  England  news,  features, 
commentary  and  advertising,  as  well  as  a 
move  to  new  sans-serif  type  throughout 
the  newspaper. 

• 

Christmas  stock 

American  Financial  Corp.,  workers, 
1,200  of  whom  are  employees  of  the  Cin¬ 
cinnati  (O.)  Enquirer,  were  given  five 
shares  of  common  stock  in  the  Cincinnati- 
based  firm  at  Christmas. 

Carl  Linder,  Enquirer  publisher  and 
AFC  chairman,  said  at  Christmas  parties 
that  the  AFC  stock  in  1961  was  w'orth 
approximately  $400,000  and  now  has  a 
market  value  of  $16  million. 


Ex-UPI  chief  dies 

Earl  J.  Johnson,  73,  who  guided  news 
coverage  of  United  Press  and  United 
Press  International  for  30  years  as  vice- 
president  and  editor  until  his  retirement 
in  1965,  died  January  3  at  his  home  near 
Tucson,  Arizona. 
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Hackensack  Record 
acquires  3  weeklies 

The  purchase  of  three  Central  New 
Jersey  weekly  newspapers  by  the  Record 
has  been  agreed  in  principle.  The  sale  w’as 
completed  on  Friday,  December  28.  Princi¬ 
pals  declined  to  discuss  purchase  price. 

The  Freehold  Transcript,  Colonial  News 
and  Colonial  Netvs  West  w'ith  a  combined 
circulation  of  49,000  were  involved  in  the 
sale  by  Schreiber  Publishing  Company. 
The  transaction  was  announced  jointly  by 
Malcolm  A.  Borg,  president  of  the  Record 
and  Arthur  S.  Schreiber,  president  of 
Schreiber. 

The  three  newspapers  are  published 
from  a  modern  10,000-square  foot  corpo¬ 
rate  headquarters  in  Freehold  Township 
and  circulate  in  portions  of  Monmouth, 
Middlesex,  Mercer,  and  Ocean  Counties. 
Also  distributed  in  Ocean  County  is  a 
75,000  circulation  weekly  newspaper,  the 
Reporter,  acquired  by  the  Record  three 
months  ago. 

“The  combined  distribution  in  Central 
Jersey  of  the  four  newspapers  will  be 
approximately  125,000  families,  larger 
than  any  daily  in  the  state  except  the 
Neivark  Star-Ledger,  Camden  Courier- 
Post,  and  the  Record  itself,”  Borg  noted. 
The  Record  is  New  Jersey’s  largest  eve¬ 
ning  newspaper. 

A  year  ago  The  Record  acquired  three 
television  stations  in  Binghamton,  N.Y., 
Lancaster,  Pa.,  and  Altoona,  Pa.  All  CBS 
affiliates,  they  are  operated  by  Gateway 
Communications,  Inc.,  of  Cherry  Hill,  a 
Record  subsidiary. 


Lottery  broadcasts 
allowed  by  Court 

The  3d  United  States  Circuit  Court  of 
Appeals,  Philadelphia,  said  Wednesday, 
January  2,  that  radio  and  television  sta¬ 
tions  can  broadcast  winning  lottery  num¬ 
bers  because  they  are  news. 

The  court  unanimously  rejected  an 
opinion  of  the  Federal  Communications 
Commission,  which  controls  broadcast 
licenses,  that  the  winning  numbers  are 
commercial  and  not  news  and  of  interest 
to  “only  a  limited  number  of  persons.” 

The  FCC  ruled  in  July  1971,  that  the 
Jersey  Cape  Broadcasting  Corp.  of  Wild¬ 
wood  could  not  broadcast  the  winning  New 
Jersey  lottery  number.  A  lower  court  later 
upheld  that  ruling. 

In  its  luling,  the  appeals  court  said  that 
the  size  of  an  audience  is  not  important 
because  “if  this  were  the  determinant, 
most  obituaries  would  not  be  news  .  .  . 
(and)  most  stock  market  quotations  would 
net  be  news.” 

The  ruling  sets  a  precedent  for  other 
states  as  well. 

• 

Joint  venture 

Hubert  F.  Messe  and  Barry  A.  Zirlin, 
of  Northwest  Chicago’s  16  Leader  and 
Post  Newspapers,  have  entered  into  a 
joint  venture  agreement  with  Rolland  R. 
Moore,  Jr.,  publisher  of  the  Skokie-Niles 
News,  to  form  Emzer  Media  Corp.,  which 
will  now  publish  the  Skokie-Niles  News. 
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Police  brutality  exposed 
by  Chicago  Tribune  team 


In  five  months  four  reporters  of  the 
Chicago  Tribune  staff  put  together 
documented  expose  of  police  brutality. 

During  those  months  there  were  oppor¬ 
tunities  for  each  to  enjoy  only  tw’o  or 
three  weekends  off  the  job.  But  the  ac¬ 
colades  of  their  editors,  their  competitors 
and  now  winning  of  the  30th  annual  Ed¬ 
ward  Scott  Beck  Awards  has  been  even 
more  enjoyable. 

The  cast  is  made  up  of  four  investiga¬ 
tive  reporters  headed  by  George  Bliss, 
chief  investigative  reporter;  Pamela 
Zekman,  William  Mullen,  and  Emmett 
George.  Bliss  is  a  two-time  Pulitzer  win¬ 
ner.  Miss  Zekman  and  Mullen  won  Pulitz¬ 
ers  this  year,  along  with  Bliss,  for  uncov¬ 
ering  massive  vote  frauds  in  Chicago. 

Soon  after  the  applause  had  died  Bliss, 
Mullen  and  Zekman,  buttressed  by 
George,  got  going  on  police  brutality  and 
didn’t  stop  until  the  series  had  run  its 
course  and  three  policemen  had  been  in¬ 
dicted  on  charges  ranging  from  attempted 
murder  to  perjury  and  filing  false  arrest 
reports. 

What  gives  the  team  a  lot  of  pleasure 
was  the  space  the  Tribune  gave  to  the 
series  dsepite  a  growing  newsprint  short¬ 
age  and  the  praise  heaped  upon  them  by 
reporters  of  other  Chicago  newspapers 
and  television  newsmen  and  women. 

Harrowing  job 

Before  the  series  hit,  however,  it  was 
week-upon-week  of  nosing  about  in  tough 
neighborhoods  looking  for  brutality  vic¬ 
tims  and  witnesses.  These  were  difficult  to 
find,  for  many  were  afraid  to  talk.  A  lot 
had  nicknames,  which  made  it  hard  to 
locate  them.  One  victim  w’as  found 
through  a  son  who  was  working  in  a  gas 
station.  Questions  and  more  questions. 
Digging,  hours  of  digging  through  court 
files,  transcripts,  medical  records,  con¬ 
fronting  lack  of  cooperation  by  authori¬ 
ties,  checking  for  eirors  in  court  records 
— and  then  getting  victims  to  take  lie  de¬ 
tector  tests. 

And  finally  wondering  if  any  good,  solid 
results  would  come  of  the  entire  matter. 

First  came  the  letters  and  telephone 
calls  to  the  Tribune.  People  were  indig¬ 
nant  with  the  police  department.  Others 
berated  the  newspaper  for  running  the 
stories.  More  called  with  stories  of  abuse 
and  beatings  by  policemen  which  they  had 
been  unable  or  unwilling  to  talk  about. 
Now  they  were  ready. 

Next  came  the  formal  reaction  and 
there  was  a  lot,  prompting  city  editor  Bill 
Jones  to  comment: 

“Anyone  can  put  provocative  headlines 
on  stories.  But  put  enough  good  people  on 
a  story,  give  them  time  to  develop  it  and 
you’ve  generally  got  a  winner.’’ 

Miss  Zekman  commented  while  Bliss 
showed  some  of  the  packages  of  letters 
concerning  the  series: 

“Getting  the  stories  was  hard.  We  had 
to  be  very  careful  about  the  accuracy  of 


what  people  were  telling  us  and  then 
there  always  was  the  unknown  factor — 
whether  people  would  quietly  submit  to 
questioning  or  maybe  shoot  us.’’ 

Worked  in  pairs 

The  team  w'orked  mostly  in  pairs,  espe¬ 
cially  while  roaming  the  various  neighbor¬ 
hoods  they  had  to  work  in.  They  took 
notes,  most  of  them  out  of  sight  of  those 
being  questioned,  didn’t  use  tape  record¬ 
ers,  wrote  memos  from  notes  upon  return 
to  the  office. 

Jones  said  a  “lot  of  money’’  was  spent 
on  the  lie  tests.  Many  balked  at  taking  the 
tests  and  they  were  dropped  unless  their 
medical  records  and  the  stories  of  wit¬ 
nesses  held  up.  Some,  then,  could  be  per¬ 
suaded  to  be  tested. 

She  said  that  17  homes  or  apartments 
visited  to  talk  with  witnesses  or  people 
brutalized  had  been  burned,  the  people 
had  moved,  or  the  persons  never  lived 
there.  Most  showed  a  willingness  to  talk 
when  confronted  by  the  reporters.  Most 
brutalized  were  men,  but  women  had 
been  severely  attacked  verbally  and  a  few 
were  pushed  around.  Policemen,  for  the 
most  part,  were  abusive  verbally  when 
they  discovered  what  the  reporters  were 
doing. 

In  all  110  complaints  were  investigated. 
In  a  lot  of  these  cases  attorneys  wouldn’t 
allow  their  clients  to  talk  because  there 
were  personal  injury  suits  on  file. 

Former  social  worker 

Miss  Zekman  said  her  year  as  a  social 
worker  before  joining  City  News  Bureau 
and  then  the  Tribune  was  of  some  help  in 
working  on  the  story.  Mullen  does  most  of 
the  writing  for  the  team  while  Bliss  and 
the  others  ferret  out  the  hard  facts.  Mul¬ 
len  is  a  digger  in  his  own  right,  however, 
having  dredged  much  of  the  information 
in  the  vote  frauds  by  clerking  in  the 
Election  Board  offices.  George  joined  the 
Tribune  this  year. 

Asked  why  the  Internal  Affairs  Division 
of  the  Chicago  police  department  hadn’t 
been  able  to  get  at  the  truth  of  brutalizing 
prisoners,  Jones  and  Bliss  said  the  inves¬ 
tigative  team  actually  did  their  job  for 
them.  This  became  extremely  difficult 
since  the  reporters  had  no  official  capacity 
in  their  probing.  That  is  why  it  took  so 
long. 

Why  hadn’t  other  reporters  got  on  to 
what  w'as  happening?  Jones  said  they 
probably  did  but  all  they  had  to  w'ork  with 
was  existing  cases  on  file  and  these 
weren’t  enough.  The  police  department 
knew  something  was  cooking  but  appar¬ 
ently  not  how  unsavory  a  dish  it  was 
going  to  be. 

Miss  Zekman  said  she  was  particularly 
impressed  by  the  interviews  she  had.  They 
were  interviews  that  had  meaning,  she 
said,  because  the  ultimate  was  to  stop  the 
brutality.  She  thinks  this  is  well  on  the 
way  to  becoming  reality.  Here  are  some 
early  results: 


BECK  WINNERS — Posing  in  front  of  a  portrait 
of  the  late  Edward  Scott  Beck,  are  winners  of 
the  Chicago  Tribune'i  Beck  Awards  for  out¬ 
standing  journalistic  performance,  are;  Rick  Soil 
(standing,  from  left)  William  Kelly,  Jacquelin 
Southerland  Wells,  Pamela  Zekman,  and  Hardy 
Wieting.  Seated  from  loft  are;  Emmett  George, 
Robert  Wiedrich,  and  George  Bliss.  Not  present 
for  the  presentation  was  Philip  Caputo  and 
William  Mullen. 

Civic  groups  demanded  that  the  Chicago 
Civil  Service  Commission  renew  a  rigor¬ 
ous  psychological  testing  program  for  po¬ 
lice  applicants.  The  Chicago  Police  Board 
demanded  new  recruit  screening  programs 
within  six  months. 

Preparation  of  a  program  which  would 
take  policemen  who  show  signs  of  emo¬ 
tional  instability  off  the  street  and  away 
from  the  public  until  they  are  reevaluat¬ 
ed. 

Support  for  new  agency 

The  city’s  legal  community  gave  new 
support  to  a  proposal  for  creation  of  a 
comprehensive  independent  agency  to  in¬ 
vestigate  citizens’  complaints  against  po¬ 
lice. 

Six  others  besides  the  Bliss  team  were 
honored  for  outstanding  journalistic  per¬ 
formance  in  accepting  Beck  Awards. 

Philip  Caputo,  Rome  correspondent, 
won  the  foreign  reporting  award,  and 
photographers  William  Kelly  and  Hardy 
Weiting  shared  the  photography  award. 

Special  awards  went  to  Jacqueline 
Southerland  Wells,  a  copy  editor  on  the 
local  news  copy  desk,  and  columnists  Rob¬ 
ert  Wiedrich  and  Rick  Soil. 

Mrs.  Wells  edited  the  police  brutality 
stories;  Wiedrich  won  for  a  dramatic  first 
story  in  a  10-part  series  about  an  inter¬ 
view  with  a  crime  syndicate  “hit”  man, 
and  Soil  for  a  moving  story  of  the  experi¬ 
ences  and  fears  of  an  Israeli  patrol  as  it 
was  subjected  to  gunfire  on  the  Syrian 
front. 

Kelly’s  photo  sequence  was  of  the  res¬ 
cue  of  a  small  girl  from  a  suburban  lake, 
during  which  one  of  the  rescuers  drowned 
and  another  had  to  be  rescued;  Waiting’s 
for  a  photo  of  a  distraught  man  at  the 
front  door  of  his  home  after  his  son  had 
been  kidnapped. 
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Here’s  Harris,  changing  peopie’s  minds. 

Usually  a  publisher  comes  to  trade  his  older  letterpress  for  one  of 
our  modern  Harris  web  offsets. 

But  in  the  past  few  months,  15  publishers  did  the  unusual.  They 
traded  in  web  offset  presses.  All  of  them  about  five  years  old.  Every 
one  in  good  running  condition.  ; 

Because  they  found  Harris  best  solved  their  need  for  increased 
paging  capacity,  or  higher  speeds,  or  precise  color  register. 

And  because  Harris  offers  easier  roll  changing.  Horizontal  web. 

Variable  color  positioning.  Accessibility.  And  dependable  service. 

When  the  time  comes  for  you,  see  the  trendsetters  from  Harris. 

For  more  details,  write  Harris-Intertype  Corporation,  Cottrell 
Division,  Mechanic  Street,  Westerly,  Rhode  Island  02891. 
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Promotion  By  George  Wilt 

CONSERVING  ENERGY  WITH  E-CON 


The  big  electric  sign  on  the  roof  of  the 
Ypsilanti  (Mich.)  Press  has  been  turned 
off  as  evidence  of  the  newspaper’s  support 
of  “Operation  E-CON”. 

Operation  E-CON  is  a  community  ac¬ 
tion  project  developed  by  the  Press  and 
the  Ypsilanti  .4rea  Jaycees  to  come  up 
with  some  solid  programs  to  alleviate 
problems  created  by  the  energy  crisis. 

Following  a  series  of  articles  on  energy 
in  the  Press,  and  a  mass  telephone  cam¬ 
paign  to  area  leaders,  an  action-oriented, 
problem-solving  meeting  was  held  at 
Cleary  College  Auditorium.  Some  70  com¬ 
munity  leaders  and  concerned  citizens  at¬ 
tended  the  kick-off. 

Committees  were  set  up  to  concentrate 
on  specific  areas,  set  goals,  plan  projects 
to  satisfy  goals.  .4n  automotive  committee 
covered  such  subjects  as  car  pools,  tune- 
ups,  speed  limits  and  gas  stations.  A  Com¬ 
mercial  committee  handled  heat,  interior 
lights,  advertising,  business  hours  and 
related  subjects.  A  residential  group  also 
covered  heating,  lighting  and  economy. 
.Another  group  concerned  itself  with  safe¬ 
ty,  crime  prevention  and  health. 

Meanwhile  back  at  the  Press,  publisher- 
editor  Wayne  Powell  reports  that  ther¬ 
mostats  have  been  lowered  to  68  degrees, 
employees  have  been  asked  to  shut  off 
lights  not  in  use,  encouraged  use  of  car- 
pools,  and  set  an  editorial  policy  to  keep 
the  community  informed  of  ways  to  con¬ 
serve  energy.  Powell  also  said  that  free 
car  pool  classified  ads  will  be  offered,  fol¬ 
lowing  the  suit  of  other  newspapers 
across  the  country. 

A  special  E-CON  emblem  has  been  de¬ 
signed,  and  the  Press  is  distributing  10,- 
000  decals  of  the  symbol  with  the  copy: 
“We  support  Operation  E-CON — Energy 
Conservation.” 

If  you  would  like  to  try  a  similar  pro¬ 
gram  in  your  own  community,  you  can  get 
a  packet  of  material,  including  reprints 
and  other  information  from  Jerry 
Czuchna,  promotion  director.  The  Press. 
20  E.  Michigan  .\ve.,  Ypsilanti,  Mich. 
48197. 

»  ♦  » 

AUSTIN  SURVEY  —  The  Aostin 
(Tex.)  Citizen,  twice-weekly  paper  pub¬ 
lished  in  Texas’  capital  city,  has  com¬ 
pleted  a  reader  study  showing  average 
subscriber  is  between  35  and  65  years  of 
age,  with  more  than  56'’^  executives  or 
professionals,  a  third  earning  more  than 


$20,000  a  year,  and  85%  owning  their  own 
homes.  Write  Bill  Klusmeier,  publisher, 
for  additional  data. 

«  *  * 

M.4GAZINES — “When  is  a  newspaper 
not  a  newspaper?”  asks  a  New  York 
Times  folder,  that  compares  Times  read¬ 
ers  with  those  of  major  magazines.  The 
two-color  piece  replies  to  the  question,  with 
“When  it  appears  on  a  media  recommen¬ 
dation  under  the  heading,  “Magazines.” 
Copy  concludes:  “It’s  more  than  just  a 
New  York  City  newspaper.  It’s  a  one-of- 
a-kind.”  Its  the  first  promotion  folder 
we’ve  seen  with  a  complete  list  of  com¬ 
puter  codes  for  media  department  use. 
For  a  copy,  writer  Mark  Senigo,  promo¬ 
tion  director. 

«  *  * 

CANAD.\ — The  Vancouver  (B.C.)  Sun 
has  published  a  reprint  booklet  containing 
a  series  by  editorial  director  Bruce 
Hutchinson,  “A  Canadian  Looks  at  the 
U.S.  Crisis,”  which  appeared  in  the  Sun 
late  in  1973. 

TWO  MILLKDN— When  the  Dallas 
Morning  News  published  its  two-millionth 
classified  ad  (one  of  only  12  newspapers 
in  the  world  to  register  this  accomplish¬ 
ment)  it  published  a  full-page,  full-color 
in-paper  ad  featuring  a  graph  .showing 
classified  leadership  since  1967.  Illustra¬ 
tions  featured  a  cup  of  coffee  on  the 
morning  classified  pages,  a  bouquet  of 
roses,  and  an  engraved  card,  “Thank  You 
Two  Million  Times.” 

*  *  * 

APARTMENT  COMPLEX— If  your 
newspaper  has  a  problem  with  circula¬ 
tion  in  apartment  houses,  you’ll  want  to 
write  to  Laurie  Cavanaugh  at  the  Min¬ 
neapolis  Star/Tribune  for  a  copy  of  “Cure 
yourself  of  the  Apartment  Complex.”  The 
eight-page  booklet  gives  some  hints  on 
selling,  servicing  and  maintaining  news¬ 
paper  circulation  in  apartment  buildings. 
The  booklet  was  produced  for  circulation 
manager  Bill  Jardine  by  the  Star  and 
Tribune’s  promotion  department. 

*  *  * 

ARTSY-CRAFTSY— The  Detroit  News 
co-sponsored  the  21st  Annual  South¬ 
eastern  Michigan  Senior  Citizens  .Arts 
and  Crafts  Exhibit  last  month  at  the 
Detroit  Public  Library.  The  two-week  ex¬ 
hibit  is  a  showcase  for  handicraft  entries 
from  men  and  women  50  and  over 
showing  skills  in  16  categories.  The  ex¬ 
hibit  attracts  more  than  30,000. 

*  *  * 

CLOTHING  —  The  Tampa  (Fla.) 
Tribune-Times  announces  release  of  ’73 
Profile  of  Men’s  and  Women’s  Clothing 
Store  Customers.  The  study  of  outlets  in 
Hillsborough  County  was  conducted  by 
Belden  Associates.  Copies  are  available 
from  the  Research  Dept.,  Tampa  Tribune- 
Times,  P.  O.  Box  191,  Tampa,  Fla. 
33601. 

*  *  * 

ELYRIA  DATA— The  Elyria  (Ohio) 
Chronicle-Telegram  offers  a  new  presen¬ 


tation,  “When,  Where  and  Why”  custom¬ 
ers  shop  in  the  Chronicle-Telegram  Pri¬ 
mary  Market, 

Based  on  1000  completed  interviews  and 
analyses  of  media  exposure,  coverage  and 
comparative  economic  factors,  the  study 
includes  detailed  findings  for  11  individu¬ 
al  products  and  services,  newspaper  read¬ 
ing  habits,  demographics,  major  media  ex¬ 
posure,  auto  ownership  and  economic 
growth. 

Noting  that  this  is  the  third  major  C-T 
study  in  recent  years,  publisher  Arthur 
D.  Hudnutt  said,  “We  believe  newspaper 
can  no  longer  be  content  to  merely  sell 
space.  Newspapers  must  become  more  ac¬ 
tively  involved  in  understanding  and  help¬ 
ing  resolve  their  advertisers’  complex 
marketing  and  merchandising  needs.” 

Interested  parties  can  contact  Jack  E. 
Weaver,  adv.  dir,,  the  Chronicle- 
Telegram. 

• 

Selling  the  user  is 
advertising’s  task 

Housewives  usually  have  a  “mental 
list”  of  purchasable  brands  rather  than 
loyalty  to  a  single  product,  John  A.  P. 
Treasure,  chairman  of  J.  Walter  Thomp¬ 
son  Company,  Ltd.,  London,  told  a  Univer¬ 
sity  of  Chicago  Graduate  School  of  Busi¬ 
ness  audience  recently. 

Speaking  at  the  School’s  “Advertising 
and  Society”  Lecture  Series,  Treasure 
said  advertising’s  role  should  be  to  induce 
existing  users — those  who  already  use  a 
particular  product  at  least  occasionally — 
to  use  it  more  frequently.  “This  can  be 
done  without  requiring  them  to  increase 
their  total  purchases  in  the  product  field, 
but  simply  by  persuading  them  to  devote  a 
larger  share  of  their  purchases  in  that 
category  to  your  particular  brand,”  he 
added. 

Treasure  was  the  third  speaker  in  the 
Business  School’s  fall  lecture  program, 
conducted  under  a  grant  from  Interna¬ 
tional  Telephone  and  Telegraph  Corpora¬ 
tion.  The  series  is  directed  by  Yale 
Brozen,  Professor  of  Business  Economics. 

Treasure  quoted  from  a  research  report 
of  Target  Group  Index  (Great  Britain),  a 
continuous  survey  of  some  25.000  British 
consumers.  It  showed  that  in  38  out  of  50 
common  household  product  categories,  the 
overwhelming  majority  of  buyers — 
ranging  from  60  to  87  percent — used  more 
than  one  brand. 

Hence,  a  great  proportion  of  marketing 
effort  is  in  fact  devoted  not  to  increasing 
sales  but  to  the  maintenance  of  existing 
brand-share  in  the  face  of  competition. 
Treasure  said.  Here  the  task  of  advertis¬ 
ing  “is  not  primarily  one  of  conversion 
but  rather  one  of  reinforcement  and  reas¬ 
surance.” 

If  the  task  and  target  of  much  brand 
advertising  is  to  sustain  the  brand’s  sala¬ 
bility  among  existing  users,  said  Trea¬ 
sure,  “it  explains  why  so  many  consumers 
are  honestly  convinced  that  they  never 
buy  anything  as  a  result  of  advertising.  If 
one  of  the  main  effects  to  the  advertising 
is  to  sustain  a  purchasing  habit  over  a 
time  span,  or  to  increase  the  frequency  of 
purchase  of  a  brand,  this  is  less  likely  to 
be  memorably  attributable  to  advertis¬ 
ing.” 
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Law  restricts 
newsracks  in 
Santa  Monica 

Notices  about  emergency  vending  ma¬ 
chine  ordinance  are  now  being  posted  on 
the  estimated  700  newsstands  in  Santa 
Monica,  following  adoption  December  11 
by  the  city  council  of  the  law  which  bans 
displays  of  nudity  on  the  front  covers  of 
publications,  curbs  the  number  of  racks 
that  can  be  placed  at  any  single  location 
and  controls  their  placement. 

City  public  works  director  Doug 
McAteer  outlined  three  phases  for  en¬ 
forcement  of  the  new  city  laws: 

In  the  first  move,  the  city  will  seize 
those  racks  which  fail  to  carry  outside 
identification  about  the  publishers  of  the 
custodian  of  the  vending  machine.  The 
city  is  not  required  to  give  notice  to  those 
which  are  not  identified. 

A  state  law  in  California  requiring 
owners  of  newspaper  vending  machines  to 
put  their  names  and  addresses  on  them  is 
not  an  unconstitutional  restriction  of  free¬ 
dom  of  the  press,  state  Attorney  General 
Evelle  J.  Younger  said  December  11. 

Next  move 

In  the  next  step,  the  city  will  notify 
publishers  of  those  publications  which 
show  nudity  on  their  front  covers  and 
inform  them  that  the  new  measure  bars 
such  displays  publicly. 

At  the  same  time,  notices  of  violation 
will  be  sent  to  owners  of  machines  which 
are  chained  to  public  property,  those  lo¬ 
cated  on  lawns  or  at  a  place  which  ob¬ 
structs  pedestrian  or  vehicular  traffic. 

In  this  phase,  notice  will  also  be  given 
about  racks  which  are  within  five  feet  of  a 
fire  hydrant,  fire  call  box,  police  box  or  a 
marked  crosswalk  or  within  15  feet  of  the 
curb  return  of  an  unmarked  crosswalk. 

Citations  will  also  be  issued  for  racks 
within  five  feet  of  a  driveway,  six  feet  from 
a  bus  bench,  three  feet  from  a  display 
wi.idow  or  within  three  feet  of  a  lawn. 

Impound  procedures 

Those  who  fail  to  respond  to  a  notice  of 
violation  within  10  days,  will  have  their 
machines  impounded  by  the  city. 

Each  machine  owner  who  gets  a  notice 
of  violation  will  be  given  a  public  hearing 
if  he  wishes  to  have  the  provisions  of  the 
ordinance  waived. 

In  the  third  phase,  those  machines 
which  remain  will  be  policed  to  make  sure 
they  meet  other  provisions  of  the  new 
ordinance. 

Rack  owners  will  be  required  to  get  a 
business  license  from  the  city  and  carry 
at  least  $100,000  worth  of  liability  insur¬ 
ance. 

Other  aspects  of  the  ordinance  to  be 
enforced  in  the  third  step,  include : 

— No  group  of  machines  can  extend  for 
a  distance  of  eight  feet  and  a  space  of  at 
least  three  feet  must  be  maintained  be¬ 
tween  each  group.  Only  three  machines 
can  be  grouped  within  the  eight-foot  lim¬ 
it. 

— No  publication  can  maintain  more 


than  one  rack  within  a  100-foot  distance 
on  the  same  block  on  the  same  side  of  the 
street. 

— No  edition  of  any  publicaton  can  re¬ 
main  in  a  machine  for  more  than  seven 
days  after  the  date  of  publication. 

— Machines  must  be  kept  in  a  neat, 

attractive  condition. 

♦  ♦  ♦ 

Toronto  Globe  and  Mail  newspaper¬ 
vending  boxes  set  up  on  city  streets  are 
being  removed.  City  council  ordered  the 


boxes  picked  up  and  stored. 

The  newspaper  will  be  asked  to  collect 
the  boxes  pending  the  outcome  of  pro¬ 
posed  legislation  dealing  with  such  issues. 

“We  demand  that  taxpayers  not  leave 
garbage  cans  on  properties,  and  enforce 
it,”  a  city  spokesman  said. 

“It  is  just  as  abnormal  to  tolerate  in¬ 
stallation  of  newspaper  boxes.” 

The  Globe  and  Mail  was  the  first  news¬ 
paper  to  try  to  put  their  boxes  on  the 
street. 


Why  we  can  set  our 
Publishers  Libel  Insurance 
policy  entirely  in  10  point 
(or  larger)Tinies  Roman,  leaded! 

And  ^  the  whole  thing  on  I'k  legal  size  pages. 

Forty  years  ago,  our  Publishers  Libel  Insurance  policy  had  more 
exclusions  than  it  did  coverage.  Today,  there’s  only  one  exclusion 
left:  Commercial  printing  for  third  parties.  And  you  can  have  that,  too, 
for  a  small  extra  premium. 

That’s  what  experience  will  do  for  you.  That’s  why  IVi  pages  of  10 
point  leaded  Times  Roman  (same  as  this  ad)  are  more  than  enough 
to  include  all  the  details. 

Here  are  the  facts  of  life,  about  libel  suits,  as  we’ve  developed  them 
in  more  than  40  years  of  underwriting  Libel  Insurance  policies: 

Iln  any  given  month  or  year,  it’s  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it’s  bound  to 
•  happen. 

3  When  you  wind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 
•  sock  it  to  you.  They  won’t  want  to  miss  the  opportunity  to  get 
even  for  your  bad  taste  in  comics. 

These  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It’s  an  ideal  setup  for  economical 
coverage:  low  incidence  of  claims,  but  very  stiff  expenses  when  you 
have  to  go  to  court . . .  even  if  you  win. 

Much  like  Major  Medical.  You’ll  probably  only  need  it  once  or  twice, 
but  it’s  curtains  if  you’re  without  it  when  the  time  comes.  If  you  (or 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we’ll 
respond  by  mail  (12  point  IBM  Elite)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  have  you  in  his  sights 
right  now. 


Publishers  Libel,  Department  B-l 

Employers  Reinsurance  Corporation 

21  West  lOth  Street 

Kansas  City,  Missouri  64105 

Please  tell  me  more  about  your  Publishers  Libel  coverage. 

NAME 
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CITY,  STATE,  ZIP 

TELEPHONE _ _ _ : _ _ _ 
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First  Amendment  conflicts 
concern  social  scientists 


By  Edward  M.  Swietnicki 

The  nation’s  social  scientists  are  voicing 
concern  about  First  Amendment  problems 
because  the  average  person  in  the  average 
city  today  has  access  to  only  one  local 
newspaper  but  to  three  television  stations 
and  to  five  or  more  local  radio  stations. 

The  views  were  expressed  at  the  annual 
meeting  of  the  Allied  Social  Science  Asso¬ 
ciations,  which  represents  nine  economic, 
financial  and  statistical  organizations. 
Some  10.000  attended  the  meetings  in 
New  York  City,  December  27-30. 

Professor  William  F.  Baxter  of  Stan¬ 
ford  University  Law  School  predicts  that 
because  of  its  far-reaching  ramifications, 
the  controversial  Florida  reply  law  case 
will  eventually  be  decided  by  the  U.S. 
Supreme  Court. 

The  Miami  Herald  is  currently  appeal¬ 
ing  the  1913  statute  upheld  by  the  Florida 
Supreme  Court  in  July  (Editor  &  Pub¬ 
lisher,  July  28,  1973)  requiring  newspa¬ 
pers  to  give  equal  space  and  display  to 
candidates’  rebuttals  of  printed  criticism. 

Professor  Baxter,  in  commenting  on  the 
Florida  reply  law  case,  said  the  “right  of 
access”  to  the  newspaper,  “if  conditioned 
on  payment  of  the  publisher’s  usual  ad¬ 
vertising  rates,  would  appear  to  be  a  far 
less  onerous  solution  than  any  govemmen- 


FREE  WINE  COLUMN 
NOW  ON  OFFER 


In  response  to  the  growing  nationwide 
interest  in  wine,  the'  free  weekly  column 
“Wine  on  the  Table”  is  again  on  offer  to 
papers  in  communities  where  it  does  not 
yet  appear. 

The  column  is  written  by  William  Clif¬ 
ford,  author  of  numerous  articles  on  wine 
and  food  for  American  and  British  mag¬ 
azines. 

“Wine  on  the  Table”  is  a  short  practical 
column,  usually  under  400  words,  intended 
for  the  women's  page.  It  currently  appears 
in  90  major  dailies  and  large-circulation 
weeklies. 

There  is  no  charge  for  the  column  because 
it  is  supported  by  industry — both  wine  pro¬ 
ducers  and  importers.  The  opinions  are  those 
of  Mr.  Clifford,  unedited  by  the  trade. 

Editors  who  wish  to  examine  samples  of 
“Wine  on  the  Table”  should  write  or  call 

William  Clifford 
R.  D.  1,  Box  392 
Morris,  CT  06763 
Phone  (203)  567-5336 


tal  attempt  to  impose  and  administer  a 
‘fairness  doctrine’  on  publishers.” 

Medicine  show 

Radio  today  “seems  nearer  the  printed; 
word  than  television,”  was  the  view  ex¬ 
pressed  by  Professor  Alice  Vandermeulen, 
editor  of  the  Western  Economics  Journal. 

“I  would  abandon  the  pretense  that 
commercial  television  operates  in  the 
market  for  ideas.  It  is  a  gigantic  medicine 
show,  offering  simultaneous  performances, 
each  huckster  attempting  to  hold  on  to  his 
audience  against  competing  performers. 
The  problem  of  regulating  what  is  really 
the  greatest  show  on  earth  w'ould  be  sim¬ 
plified  if  ‘freedom  of  speech’  were  inter¬ 
preted  as  ‘freedom  to  attract  an  audience’ 
w'hich  in  turn  necessitates  attracting  a 
sponsor  at  the  going  price  for  television.” 

She  adds:  “Under  carnival  rules  organ¬ 
izations  such  as  Common  Cause  and 
Nader’s  Raiders  could  purchase  time  at 
the  going  price.  Similarly  governments 
could  purchase  time  for  spokesmen  speak¬ 
ing  in  their  official  capacity.  When  the 
President  wished  to  make  an  announce¬ 
ment  the  accompanying  commercials 
would  proclaim  that  taxpayers  w'ere  spon¬ 
soring  the  program.  At  $60,000  a  minute. 
Presidents  might  become  quite  terse.” 

Professor  Vandermeulen  suggested  that 
“part  of  the  monopolistic  rents  of  the 
carnival  owners  could  be  diverted  to  a  Na¬ 
tional  Trust  Fund.  These  funds  might  be 
used  to  support  educational  television,  but 
only  in  an  overall  way,  as  advertising  sup¬ 
ports  newspapers,  not  specific  articles  in 
papers.  Since  the  government  has  such 
difficulty  in  sharing  revenue  cleanly  per¬ 
haps  the  Trust  Fund  should  simply  be 
used  to  retire  public  debt.  Judging  by 
Watergate,  one  would  guess  that  educa¬ 
tional  television  could  be  given  a  powerful 
boost  simply  by  according  it  exclusive 
right  to  televise  public  proceedings  and 
other  publicly  financed  spectacles.” 

Opposes  federal  monitor 

But  formation  of  a  so-called  Federal 
Press  Commission — a  federal  agency  to 
monitor  the  press — wouldn’t  be  such  a 
good  idea,  she  believes. 

Dr.  Vandermeulen  expressed  it  this 
way: 

“At  the  inner  core  of  editors,  even  edi¬ 
tors  of  scientific  journals,  there  is  a  bit  of 
the  obdurateness  of  the  creative  artist. 
Force  an  editor  to  give  equal  space  to  all 
sides  of  an  issue  or  to  retrench  from  his 
vision  of  artistic  integrity  and  you  invite 
him  to  quit.  This  obdurateness  of  diverse 
editors  is  the  lifeline  of  writers  with 
diverse  views.  It  seems  to  me  that  a  de¬ 
fensible  position  is  that  a  bureaucracy  can 
be  trusted  to  do  a  tolerable  job  in  regulat¬ 
ing  money-grubbers  but  a  Federal  Press 
Commission  could  quite  easily  extinguish 
what  editors  grub  for,  and  hence,  such 
freedoms  as  writers  enjoy.” 


Dr.  Bruce  Owen  of  Stanford  Universi¬ 
ty,  in  urging  a  study  of  the  problem  of 
one  newspaper  cities,  said : 

“The  standard  liberal  approach  to  the 
problem  of  market  power  and  fewness  in 
the  media  is  first  to  increase  the  ‘number 
of  voices’  by  a  policy  of  deconcentration, 
subsidization  of  new  entrants,  and  in¬ 
creased  access,  and  second  to  increase  the 
vigor  of  government  regulation.  Thus,  one 
hears  of  proposals  to  break  up  newspa¬ 
per-tv  joint  interests,  to  bring  antitrust 
suits  against  newspaper  mergers  and 
newspaper  chains,  to  increase  funding  for 
public  broadcasting,  to  legislate  a  right  of 
access  to  newspapers  for  editorial  adver¬ 
tisements,  and  to  impose  government  re¬ 
strictions  on  tv  violence,  cigarette  com¬ 
mercials,  and  the  like. 

“Curiously,  the  Nixon  administration 
attacks  on  the  powerful  ‘Eastern  Media 
Establishment’  were  seen  as  antiliberal, 
and  it  is  even  argued  that  only  a  large, 
powerful  and  protected  press  can  hope  to 
supply  a  viable  countervailing  force  to 
government  power.” 

Is  competition  better? 

The  professor  said:  “This  poses  an  in¬ 
teresting  research  issue:  is  a  highly  con¬ 
centrated  press  better  able  to  perform  its 
political  role  than  a  competitive  press? 
The  answer  is  far  from  obvious.  For  in¬ 
stance,  a  competitive  press  may  be  ‘weak’ 
in  relation  to  government  efforts  to  sup¬ 
press  dissent  by  lies  or  by  direct  control 
of  information  flow,  but  a  powerful  con¬ 
centrated  press  provides  a  barrier  to  anti¬ 
establishment  ideas,  and  more  important, 
presents  the  very  rationale  required  for 
government  intervention,  a  rationale 
which  has  always  been  the  mainstay  of 
broadcast  regulation.  (There  is  a  consid¬ 
erable  anomaly  in  our  present  approach, 
since  we  regulate  the  most  numerous  local 
media,  broadcasters,  and  not  the  least  nu¬ 
merous,  newspapers.) 

“The  real  key  to  the  First  Amendment 
principle  in  the  communication  industries 
appears  to  be  vertical  integration. 
Economies  of  scale  in  transmission  are 
antithetical  to  freedom  of  expression  only 
if  the  few  suppliers  of  this  service  also 
control  access  and  content.  When  they  do, 
control  of  access  and  content  is  translated 
into  a  legal,  if  not  a  logical,  rationale  for 
content  regulation.  In  some  media,  for 
instance  newspapers,  it  may  not  be  pos¬ 
sible  to  separate  control  of  transmission 
from  control  of  access  and  content.  But  in 
others,  for  instance  cable  television,  such 
a  separation  may  be  both  possible  and 
beneficial.  Giving  concentrated  transmis¬ 
sion  media  some  common  carrier  obliga¬ 
tions  may  be  a  reasonable  compromise  be¬ 
tween  private  and  public  restraint.” 

Professor  Ronald  H.  Coase  of  the  Uni¬ 
versity  of  Chicago  calls  the  First  Amend¬ 
ment  “the  market  for  ideas,”  the  expres¬ 
sion  of  opinion  in  speech  and  writing  and 
similar  activities.  Government,  he  said, 
plays  a  different  role  in  the  market  for 
ideas  and  in  the  regulation  of  the  market 
for  goods,  the  market  place. 

“Because  of  the  view  that  a  free  market 
in  ideas  is  necessary  to  the  maintenance 
of  democratic  institutions  and,  I  believe, 
for  other  reasons  also,  intellectuals  have 
shown  a  tendency  to  exalt  the  market  for 
ideas  and  to  depreciate  the  market  for 
(Continued  on  next  page) 
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(Continued  from  page  18) 
goods.  Such  an  attitude  seems  to  me 
unjustified  .  .  ,  The  paradox  is  made  even 
more  striking  when  we  note  that  at  the 
present  time  it  is  usually  those  who  press 
most  strongly  for  an  extension  of  govern¬ 
ment  regulation  in  other  markets  who  are 
most  anxious  for  a  vigorous  enforcement 
of  the  First  Amendment  prohibitions  on 
government  regulations  in  the  market  for 
ideas.” 

Professor  Coase  holds  the  theory  that 
there  is  “no  fundamental  difference  be¬ 
tween”  the  market  for  goods  and  the  mar¬ 
ket  for  ideas  “and  in  deciding  on  public 
policy  with  regard  to  them,  we  need  to 
take  into  account  the  same  considerations. 
My  argument  is  that  we  .should  use  the 
same  approach  for  all  markets  when  de¬ 
ciding  on  public  policy.” 

.\nd,  he  stresses,  “it  is  apparent  that 
the  case  for  government  intervention  in 
the  market  for  ideas  is  much  stronger 
than  it  is,  in  general,  in  the  market  for 
goods.” 

Wants  consistent  view 

In  urging  a  debate  on  the  issue,  he 
said: 

“I  do  not  believe  that  we  will  be  able  to 
form  a  judgment  in  which  we  can  have 
any  confidence  unless  we  abandon  the 
present  ambivalence  about  tbe  per¬ 
formance  of  government  in  the  two  mar¬ 
kets  and  adopt  a  more  consistent  view. 

“We  have  to  decide  whether  the  govern¬ 
ment  is  as  incompetent  as  is  generally 
assumed  in  the  market  for  ideas,  in  which 
case  we  would  want  to  decrease  govern¬ 
ment  intervention  in  the  market  for  goods 
or  whether  it  is  as  efficient  as  it  is  gener¬ 
ally  assumed  to  be  in  the  market  for 
goods,  in  which  case  we  would  want  to 
increase  government  regulation  in  the 
market  for  ideas.  Of  cour.se,  one  could 
adopt  the  intermediate  position,  a  govern¬ 
ment  neither  as  incompetent  and  base  as 
assumed  in  the  one  market  nor  as  efficient 
and  virtuous  as  assumed  in  the  other,  in 
which  case  we  ought  to  reduce  the  amount 
of  government  regulation  in  the  market 
for  goods  and  might  want  to  increase 
government  intervention  in  the  market  for 
ideas. 

“I  look  forward  to  learning  which  of 
these  alternative  views  will  be  espoused 
by  my  colleagues  in  the  economics  profes¬ 
sion.” 

Pre$8  has  ielf-inlerest 

The  trouble  with  the  nation’s  press,  the 
economics  professor  said,  is  that  it  acts 
too  much  in  its  own  self-interest  and 
doesn’t  act  on  behalf  of  the  First  Amend¬ 
ment  rights  of  broadcasting.  He  said: 

“The  press  is,  of  course,  the  most  stal¬ 
wart  defender  of  the  doctrine  of  freedom 
of  the  press,  an  act  of  public  service  to 
the  performance  of  which  it  has  been  led, 
as  it  were,  by  an  invisible  hand. 

“If  we  examine  the  actions  and  views  of 
the  press,  they  are  consistent  in  only  one 
respect:  they  are  always  consistent  with 
the  self-interest  of  the  press. 

“Consider  their  argument  that  the  press 
should  not  be  forced  to  reveal  the  sources 
of  its  published  material.  This  is  termed  a 
defense  of  the  public’s  right  to  know — 
which  is  interpreted  to  mean  that  the 


public  has  no  right  to  know  the  source  of 
material  published  by  the  press.  To  desire 
to  know  the  source  of  a  story  is  not  idle 
curiosity.  It  is  difficult  to  know  how  much 
credence  to  give  to  information  or  to 
check  on  its  accuracy  if  one  is  ignorant  of 
the  source.  The  academic  tradition,  in 
which  one  discloses  to  the  greatest  extent 
possible  the  sources  on  which  one  relies 
and  thus  exposes  them  to  the  scrutiny  of 
one’s  colleagues,  seems  to  me  to  be  sound 
and  an  essential  element  in  the  search  for 
truth.” 

Professor  Coase  added:  “Of  course,  the 
counter-argument  of  the  press  is  not  with¬ 
out  validity.  It  is  argued  that  some  people 
would  not  express  their  opinions  honestly 
if  it  became  known  that  they  really  held 
these  opinions.  But  this  argument  applies 
equally  to  all  expressions  of  views,  wheth¬ 
er  in  government,  business  or  private  life, 
where  confidentiality  is  necessary  for 
frankness.  However,  this  consideration 
has  commonly  not  deterred  the  press  from 
revealing  such  confidences  when  it  was  in 
their  interest  to  do  so.  Of  course  it  would 
also  impede  the  flow  of  information  to 
reveal  the  sources  of  the  material  pub¬ 
lished  in  cases  in  which  the  transmission 
of  the  information  involved  a  breach  of 
trust  or  even  the  stealing  of  documents. 

“To  accept  material  in  such  circum¬ 
stances  is  not  consistent  with  the  high 
moral  standards  and  scrupulous  obser¬ 
vance  of  tbe  law  which  the  press  expects 
of  others. 

“It  is  hard  for  me  to  believe  that  the 
main  thing  wrong  with  the  Watergate 
affair  was  that  it  was  not  organized  by 
the  Netv  York  Timeff.  I  would  not  wish  to 
argue  that  there  are  not  conflicting  con¬ 
siderations  in  all  these  cases  which  are 
difficult  to  evaluate.  My  point  is  that  the 
press  does  not  find  them  difficult  to  evalu¬ 
ate. 

“Consider  another  example  which  is  in 
many  ways  more  striking:  the  attitude  of 
the  press  to  government  regulation  of 
broadcasting.  Broadcasting  is  an  impor¬ 
tant  source  of  news  and  information;  it 


comes  within  the  purview  of  the  First 
.\mendment.  Yet  the  program  content  of  a 
broadcasting  station  is  subject  to  govern¬ 
ment  regulation.  One  might  have  thought 
that  the  press,  devoted  to  the  strict  en¬ 
forcement  of  the  First  Amendment, 
would  have  been  constantly  attacking  this 
abridgment  of  the  right  of  free  speech 
and  expression.  But,  in  fact,  they  have 
not.  In  the  45  years  which  have  passed 
since  the  formation  of  the  Federal  Radio 
Commission  (now  transformed  into  the 
Federal  Communications  Commission), 
very  few  doubts  about  the  policy  have 
been  expressed  in  the  press.  The  press, 
which  is  so  anxious  to  remain  unshackled 
by  government  regulation  has  never  ex¬ 
erted  itself  to  secure  a  similar  freedom 
for  the  broadcasting  industry.” 

• 

National  ad  revenues 
only  soft  spot  in  ’73 

Advertising  revenues  of  daily  newspa¬ 
pers  increased  by  1.4%  in  October  and 
were  ahead  9.3%  for  the  first  ten  months, 
according  to  the  Newspaper  Advertising 
Bureau,  Inc.  There  was  one  less  Sunday 
in  October  this  year  than  there  was  in 
that  month  in  1972.  Through  October, 
newspaper  ad  revenues  were  running  at  a 
$7.55-billion  annual  rate. 

Classified  advertising  for  October  was  - 
up  5.3%.  For  the  ten  months,  classified 
was  ahead  by  16.8%  and  was  running  at  a 
$2.2  billion  annual  rate. 

Retail  advertising  rose  1.9%  in  October 
and  7.6%  for  the  ten  months.  Retail  ad 
revenues  so  far  this  year  are  running  at  a 
$4.2-billion  annual  rate. 

National  advertising  was  6.3%  behind 
the  year  ago  figures  in  October  but  ahead 
1.4%  for  the  ten  months.  National  is  run¬ 
ning  at  a  $1. 1-billion  annual  rate. 

Estimates  of  new^spaper  advertising 
revenues  are  based  on  measurements  by 
Media  Records,  Inc.  of  newspaper  adver¬ 
tising  linage  in  64  cities  in  all  parts  of 
the  United  States. 


management  consultants 
specializing  in 
executive  search 

We  welcome  an  opportunity  to  discuss  in  detail  our 
services,  our  methods^  and  our  staff  with  respect  to 
a  specific  situation  in  your  General  Management  & 
Business,  Advertising,  Mechanical,  Circulation, 
and  Editorial  areas.  Call  Carl  Young  at  312-693-6171. 

Ron  Curtis  &  Company 

O  HAAE  PLAZA,  572$  EAST  RIVER  ROAD,  CHICAQO.  ILLINOIS  60631 
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Promotions  announced  by  Capital 
Newspapers  in  Albany,  N.Y. :  John  L. 
Bi’RNS  to  manager  of  advanced  systems; 
Alfrkd  J.  Giguere  to  production  director; 
Warren  J.  Welch  replaces  him  as  pro¬ 
duction  manager.  Charles  W.  Casler  to 
composing  room  superintendent  and  gen¬ 
eral  foreman,  Charles  J.  Knight  to 
night  composing  room  superintendent. 
Joseph  Brunetto  to  engraving  room  su¬ 
perintendent  and  general  foreman. 


SIFT  TO  FISK— Wayne  Sargent,  (left)  president 
and  publisher  of  the  Nashville  Banner,  presented 
a  check  for  $10,000  from  the  Frank  E.  Gannett 
Foundation  to  713  home  run  hitter  Hank  Aaron 
(center]  at  the  end  of  the  Banner’s  30th  Annual 
Banquet  of  Champions  held  December  12. 
Aaron  then  presented  the  check  to  Fisk  Uni¬ 
versity,  Nashville,  president  Dr.  James  R. 
Lawson.  Aaron's  daughter,  Gail,  is  a  junior  at 
Fisk,  and  Aaron  is  Fisk's  National  Chairman 
for  the  Friends  of  Fisk  for  Athletics  Program. 


New  appointments  at  the  Walnut 
Creek  (Calif.)  Contra  Costa  Times:  Jim 
Barnhill  named  general  manager.  Lee 
Harlan  promoted  to  news  editor,  succeed¬ 
ing  Steve  Shelby,  who  has  been  named 
editor  of  the  Valley  Times.  Steven 
Droessler  promoted  to  copy  editor  from 
police  reporter.  Doris  Rusk  named  city 
editor. 


Germond 


Jack  W.  Germond,  Washington  bureau 
chief  for  the  Gannett  Newspapers — to  the 
Wa.shinpto7i  Star-\etvs  as  a  political  re¬ 
porter. 


Tom  Simmons,  42  year  veteran  with 
the  Dallas  Morning  News — appointed  ex¬ 
ecutive  editor  of  that  paper,  succeeding 
J.ACK  Krueger,  who  has  retired. 


Philip  F.  Bologna,  retail  advertising 
account  executive — appointed  assistant 
retail  advertising  director  of  Westchester 
Rockland  Newspapers. 


John  Prak.sta — promoted  to  assistant 
managing  editor  of  the  Philadelphia  Daily 
Ne^vs.  He  replaces  PAUL  Levy. 


John  J.  Christmas,  previously  circu¬ 
lation  manager  with  Hartford  (Conn.) 
Times — to  circulation  manager  of  the 
Norristown  (Pa.)  Times-Herald. 


Max  Veal,  formerly  state  editor  of  the 
Charlotte  (N.C.)  News — to  managing  edi¬ 
tor,  Boca  Raton  (Fla.)  News,  He  replaces 
Wiley  Brooks,  who  has  joined  the  Phila¬ 
delphia  Daily  News  as  assistant  city  edi¬ 
tor. 


Robert  R.  Hancock — named  general 
manager  of  the  Chelsea  (Mass.)  Record, 
succeeding  his  father  Herbert  D.  Han¬ 
cock,  who  died  October  18. 


Martha  A.  Lang,  formerly  executive 
secretary  to  Charles  H.  Keating,  execu¬ 
tive  vicepresident  of  American  Financial 
Corp. — named  assistant  secretary  of  the 
Cincinnati  Enquirer. 


.\l  Levine — named  executive  sports 
editor  of  the  Fort  Lauderdale  News. 
Levine  is  past  president  of  the  Florida 
Sports  Writers  Association. 


Thomas  F.  Winter — retired  as  editor 
of  the  Norwich  (Conn.)  Bulletin,  after 
45  years  with  the  paper.  He  now  becomes 
editor  emeritus. 


Carl  Brandt,  director  of  sales  for  New- 
house  Newspapers — retired  after  a  career 
of  over  44  years. 


Carl  Ingram — named  UPI  bureau  man¬ 
ager  at  Sacramento,  Calif.,  succeeding 
George  Skelton,  who  has  joined  the  Los 
Angeles  Times. 


Bob  Ellis,  sports  and  wire  writer  of 
the  West  Frankfort  (Ill.)  Daily  Ameri¬ 
can,  promoted  to  managing  editor. 


Selling  starts  with 
a  sales  call.  We,  at  Branham, 
are  client  orienteci ...  we  try  to  solve 
our  advertisers’  problems  through 
newspapers . . .  especially  the  papers 
we  represent.  To  accomplish  this, 
we  are  proud  to  have  newspapers’ 
largest  national  selling  force 
...  80  trained  salesmen  in  1 7  key  city 
locations,  properly  motivated  and 
well  trained  to  get  the  job  done! 


I  PRESENTATION  OF  THE  PHILIPS  CUP 
to  cartoonists  Mel  Casson  (left)  and 
Bill  Brown,  creators  of  the  year-old 
"Mixed  Singles"  strip,  was  made  during 
the  National  Cartoonists  Society  holiday 
gala  in  New  York  City.  The  cup  is  award¬ 
ed  by  the  International  Festival  of  Humor 
at  Bordighera,  Italy,  to  the  "best  new 
foreign  comic  strip."  "Mixed  Singles"  is 
distributed  by  United  Feature  Syndicate. 
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in  the  news 


Benfly  Perry 


Chesley  F.  Perry,  who  joined  the  Ft. 
Meyer  (Fla.)  Netvs-Press  as  a  bookkeep¬ 
er  43  years  ajfo  and  has  been  its  general 
manager  since  1947 — promoted  to  presi¬ 
dent  and  publisher,  Robert  Bentley,  for¬ 
mer  editor  of  Today  at  Cocoa,  Fla.  and 
executive  editor  of  the  News-Press  since 
1972— named  editor,  succeeding  William 
R.  Spear,  who  has  been  editor  for  26 
years.  Sanders  LaMont,  Tallahassee  bu¬ 
reau  chief  of  Gannett  News  Service — 
named  assistant  editor  of  News-Press.  Re¬ 
placing  liaMont  is  Wayne  Ezell,  assist¬ 
ant  metro  editor  of  Today. 

*  *  * 

Charles  S.  Zegelbone — to  promotion 
manager  Fan  Rafael  (Calif.)  Independent 
Journal  from  promotion  manager  Pioneer 
Press  Inc.,  Wilmette,  Ill. 

*  *  * 

Don  L.  Johnson,  outdoors  writer  for  the 
Milwaukee  (Wis.)  Sentinel,  winner  of  two 
awards  for  enterprising  reporting — from 
the  Great  Lakes  Sport  Fishermen  and 
the  Arkansas  Wildlife  Federation, 

*  «  * 

George  Veon — new  personnel  director 
of  Lee  Enterprises,  Inc.,  Davenport,  Iowa, 
succeeding  Larry  Siegel — appointed  gen¬ 
eral  manager  of  the  Billings  (Mont.) 
Gazette.  Veon  had  been  employee  rela¬ 
tions  director  of  the  Des  Moines  (Iowa) 
Register  and  Tribune. 


ANNIVERSARY — While  other  Birmingham  (Ala.) 
News  employees  were  receiving  watches  marking 
their  25th  anniversary  with  the  paper,  Harry  W. 
Dearing,  right,  and  his  25-year  watch  were  cele¬ 
brating  their  50th  anniversary.  Publisher  Clarence 
B.  Hanson  Jr.,  left,  gave  special  recognition  to 
Dearing,  who  is  90  years  old,  at  the  annual 
Christmas-time  presentations.  News'  vicepresi¬ 
dent  Vincent  Townsend,  center,  was  working  for 
the  paper  when  Dearing  received  his  watch  on 
December  27,  1923.  Dearing  retired  in  1963  as 
cashier  in  the  business  office. 


Bev  Mitchell,  education  editor,  Oak¬ 
land  (Calif.)  Tribune — to  Peralta  Com¬ 
munity  College  as  public  information  di¬ 
rector. 

*  a  « 

Ben  Avery,  outdoor  editor,  Arizona  Re¬ 
public  for  30  years — named  State  Con¬ 
servationist  of  the  Year  by  the  Arizona 
Wildlife  Federation  for  his  column  that 
AWF  praised  as  the  “single  most  power¬ 
ful  conservation  newspaper  voice  in  Ari¬ 
zona.” 

a  a  * 

Robert  C.  Hendrich — named  president 
of  Berkley-Small  Inc.,  Mobile,  Ala.,  sup¬ 
plier  of  circulation  products,  equipment 
and  promotions.  He  succeeds  W.  Berkley 
Thompson,  founder  of  the  company,  who 
will  devote  his  time  to  other  major  in¬ 
terests,  according  to  Earl  H.  Anderson, 
vicepresident  and  general  manager  of 
Newspaper  Enterprise  Association,  which 
acquired  the  firm  in  1969. 

a  a  a 

Stanley  Saplin,  onetime  New  York 
Joumal-.\merican  sportswriter,  and  Rob¬ 
ert  H.  Terte,  once  an  education  news 
writer  for  the  New  York  Times,  have 
joined  the  Office  of  Public  Affairs  of  the 
New  York  City  Board  of  Education,  Sap¬ 
lin  as  administrator  of  media  communica¬ 
tions  and  Terte  as  director  of  the  News 
Bureau.  Saplin  most  recently  was  direc¬ 
tor  of  public  relations  at  Manhattanville 
College  and  Terte  manager  of  the  News 
Bureau  at  New  York  University. 

a  ♦  * 

SusANNE  L.  Steff,  promotion  manager 
of  the  Iowa  City  Press-Citizen — named 
promotion  consultant  for  Speidel  News¬ 
papers  Inc.  She  will  work  out  of  Iowa 
City,  but  will  make  visits  to  the  other 
papers  in  the  group  as  well  as  work 
with  the  central  office  staff  in  Reno, 
a  a  a 

John  A.  Scott,  publisher  of  the  Hono- 
lidu  Star-Bidletin — assumed  the  added 
role  of  chief  executive  of  Gannett  Pacific 
and  Phillip  T.  Gialanella,  executive 
vicepresident  of  Hawaii  Newspaper  Agen¬ 
cy — moved  up  to  president,  succeeding 
Scott,  who  continues  as  publisher  of  the 
S-B,  Douglas  H.  McCorkindale,  vice- 
president  and  general  counsel  of  Gannett 
Co. — named  to  replace  Scott  as  a  board 
member  of  the  agency,  which  is  a  joint 
publishing  facility  for  the  S-B  and  the 
independently-owned  Honolulu  Advertiser. 
a  a  a 

J.  Robert  Neiler — promoted  from  re¬ 
tail  advertising  manager  of  the  Clean 
(N.Y.)  Times  Herald  to  advertising  di¬ 
rector,  succeeding  James  V.  Bronold, 
who  retired  after  32  years  of  service. 
Chris  Henzel — named  retail  advertising 
manager. 

♦ 

Ed  Nobles,  manager  of  general  ad¬ 
vertising  for  the  Chattanooga  (Tenn.) 
Times — promoted  to  advertising  manager, 
responsible  for  the  coordination  of  all  ad 
departments.  Nancy  J.  Cole,  a  supervisor 
in  the  classified  ad  department — promoted 
to  classified  advertising  manager.  Mrs. 
Cole  becomes  the  first  woman  to  hold 
her  new  job. 
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SPECIAL  PLAQUE — ^Ted  Durein,  left,  executive 
editor  of  the  Peninsula  (Calif.)  Herald  received 
a  plaque  from  Bing  Crosby  for  his  more  than  25 
years  of  work  as  volunteer  press  director  of  the 
Bing  Crosby  National  Pro-Am  Golf  Tournament. 
Durein  was  sports  editor  of  the  Herald  in  1946 
when  he  wrote  to  Bing  and  his  brother  Larry 
suggesting  the  tournament  be  moved  to  the 
Monterey  Peninsula. 


Don  McMillin,  copy  editor,  San  An¬ 
tonio  Light — promoted  to  art  and  photo 
editor. 

«  «  * 

J.  Kelly  Sisk — elected  chairman  of  the 
Greenville  News-Piedmont  Co.,  a  post  va¬ 
cant  since  the  death  in  1968  of  Roger  C. 
Peace.  Sisk  is  also  chairman  of  Multime¬ 
dia  Inc.,  publisher  of  the  newspapers.  The 
board  also  elected  B.  H.  Peace  Jr.,  senior 
vicepresident  of  the  News-Piedmont,  to 
the  newly-created  post  of  honorary  chair¬ 
man.  E.  A.  Ramsaur  was  elected  presi¬ 
dent  of  the  News-Piedmont,  retaining  his 
other  responsibility  as  president  of  Multi¬ 
media  and  co-publisher.  Rhea  T.  Eskew, 
general  manager  of  the  News-Piedmont — 
elected  vicepresident  and  member  of  the 
board. 

«  «  * 

Two  editorial  promotions  at  the  Albany 
(N.Y.)  Times-Union:  Fred  R.  LeBrun — 
to  executive  metropolitan  editor.  Robert 
McManus,  Jr.  takes  over  LeBrun’s  pre¬ 
vious  position  of  executive  city  editor. 

*  *  * 

Mary  Durkin — new  managing  editor 
Franklin  Park  (Ill.)  Herald  and  The 
Herald,  two  of  the  17  papers  published 
by  Pioneer  Press,  Wilmette,  Ill.  Anne 
Johnson — to  village  reporter,  Winnetka 
Talk. 

e  *  e 

John  R.  Thomson,  sports  editor  of  the 
Kansas  City  (Kans.)  Kansan  since  1943, 
has  been  named  managing  editor.  Gay 
H.  Kalbfleisch,  managing  editor  since 
1962,  was  named  assistant  to  the  editor 
and  general  manager  for  public  affairs, 
labor  relations  and  personnel. 
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1973 

October 

linage 

Tha  following  linaga  tabulations  hava 
baan  compilad  by  Madia  Racords.  Inc., 
for  the  exclusive  publication  of  Editor 
$t  Publisher.  They  may  not  be  reprinted 
or  published  in  any  form  without  explicit 
permission  from  Media  Records,  Inc. 
NOTE:  Newspapers  marked  with  coda 
below  include  advertising  in  Parade, 
Family  Weekly  or  Weekend  Magaiina 
approximate  linaga  as  follows: 

'Parade — 59,014 
tFamily  Weekly— 59,870 

1973  1972 

AKRON.  OHIO 

Beacon  Journal-a  .  3,129,405  3,105,241 

•Beacon  Journal-S  ....  1,335,180  1,475,547 

Grand  Total  .  4,444,585  4,780,788 

NOTE:  Part-run  advertising — Beacon  Jour- 
nal-S  This  year  1,335,180  includes  79,- 
920  lines:  l-dst  year  1,475,547  includes 
40,540  lines. 

Beacon  Journal-e  This  year  3,129,405  in¬ 
cludes  27,340  lines. 

ALBANY.  N.Y. 

t  Knickerbocker  News 

Union  Star-e  .  1,841.575  1,444,948 

Times  Union-m  .  1,828,092  1,515,255 

•Times  Union-s  .  940,242  1,220,499 

Grand  Total  .  4,429,929  4,402,902 

ATLANTA,  GA. 

Constitution-m  .  4,175,721  3,880,410 

Journal-e  .  4,790,713  4,200,854 

Journal  t  Constitution-S  1,939,283  2,273,492 

Grand  Total  . 10,905,717  I0.355J58 

NOTE:  Part-run  advertising — Journal-a  This 
year  4,790,713  includes  332,470  lines;  Last 
year  4,200,854  includes  143,485  lines. 

BALTIMORE,  MD. 

•News  American-S  ....  928,542  1,127,945 

Newt  American-e  _  1,578,400  1,451,303 

Sun-m  .  1,834,973  1,728,235 

Sun-e  .  2,588,222  2,190,275 

Sun-s  . .  1.929.979  2,240,144 

Grand  Total  .  8,840,314  8,737,922 

NOTE:  Part-run  advertising — News  Amer¬ 
ican-S  This  year  928,542  includes  149,- 
944  lines;  Last  year  1,127,945  includes 
184,480  lines. 

News  American-a  This  year  1,578,400  in¬ 
cludes  12,440  lines;  Last  year  1,451,303 
includes  21,230  tines. 

Sun-e  This  year  2,588,222  includes  9,312 
lines. 

BATON  ROUGE.  LA. 

Advocate  (see  note)  .  2,480,059  2,428  542 

•Advocate-S  .  751,485  947,242 

Grand  Total  .  3,431.544  3,375.804 

NOTE:  Advocate-m  and  State  Time$-e  sold 
in  combination;  linage  of  one  edition, 
Advocate-m  is  shown. 

BERGEN  COUNTY.  N.J. 

Record-e  2,797,545  2,475,210 

tRecord-S  .  1,028,343  1,208,449 

Grand  Total  .  3,825.908  3.883,859 

NOTE:  Record-e  published  5  days  a  week 

only. 

N9TE:  Part  -run  advertising — Record-a 
This  year  2,797,545  includes  210,444  lines- 
Last  year  2,475,210  includes  234,779  lines. 
Record-S  This  year  1,028,343  includes  75  328 
lines;  Last  year  1,208,449  includes  180  100 
lines. 

BINGHAMTON,  N.Y. 

Pf«ss-e  .  1,780,911  1,492  330 

Pre$s-S  558,714  744,245 

Grand  Total  .  2,339,427  2,434,595 

BIRMINGHAM.  ALA. 

Post  Herald-m  .  1,590,301  I  514  24| 

N«ws-e  .  2,747,745  2,545,398 

News-S  .  1.154,254  1,421.189 

Grand  Total  .  5,514,300  5  482  828 

NOTE:  Part-run  advertising— News^  this 
year  2,747,745  includes  53,473  lines;  Last 
year  2,545,398  includes  40,432  lines. 

BOSTON,  MASS. 

Herald  American-d  ...  1,428,090  1.355.227 
Herald  Advertiser-S  ...  1,158,470  1,140  447 
Slobe-e  .  2,215,454  2,125,405 


1971  1972 

Globe-m  .  2,505,739  2,530,013 

•Globa-S  .  2,245,345  2,749,598 

Grand  Total  .  9,553,498  9,940,890 

NOTE:  Globa-e  published  5  days  a  week 
only. 

NOTE:  Part-run  advertising — Herald  Ad- 
vartisar-S  This  year  1,158,470  includes 
3M,I02  lines;  Last  year  1,140,447  in¬ 
cludes  300,110  lines. 

BUFFALO.  N.Y. 

Courier  Exprass-a  .  1,087,440  1,013,194 

•Courier  Exprass-S  ....  1,287,453  1.558.714 
News-e  .  3,729,522  3,530,944 

Grand  Total  .  4.104,415  4,102,854 

NOTE:  Part-run  advertising — Courier  Ex- 
press-S  this  year  1,287,453  includes  19,408 
lines;  Last  year  1,558,714  includes  10,200 
lines. 

News-a  This  year  3,729,522  includes  80,832 
lines;  Last  year  3,530,944  includes  117,504 
lines. 

Courier  Exprass-m  This  year  1,087,440  in¬ 
cludes  3,173  lines. 


CAMDEN,  N.J. 

Courier  Post-a  .  3,155,134  2,841,072 

CHARLOTTE,  N.C. 

News-e  .  2,382,271  2,227,435 

Observer-m  .  2,723,474  2,745,577 

•Observer-S  .  1,000,844  1,143,732 

Grand  Total  .  4,104,793  4.134,744 

NOTE:  Part-run  advertising — Observer-m 
Last  year  2  745,577  includes  22.340  lines. 

'  CINCINNATI,  OHIO 

Enquirer-m  . 3,228,238  3,023,783 

Enquirer-S  .  1,704,091  2,045,413 

Post  ft  Timas  Star-e  .  2,494,848  2,549,428 

Grand  Total  .  7,431,177  7,438.424 

NOTE:  Part-run  advertising — Post  t  Times 
Star-e  This  year  2,494,848  includes  15,120 
lines;  Last  year  2,549,428  includes  15,120 
lines. 


CLEVELAND,  OHIO 

Plain  Dealar-m  .  3,323,499  2,731,41? 

Plain  Dealer-S  1,845,058  1,930,384 

Press-e  .  3,078,087  2,941,479 

Grand  Total  8,244,844  7,403,284 

NOTE:  Part-run  advertising — Plain  Dealar-m 
This  year  3,323,499  includes  151,583  lines; 
Last  year  2,731,419  includes  139,352  lines. 
Plain  Daaler-S  This  year  1.845,058  includes 
75,894  lines;  Last  year  1,930,384  includes 
40  493  lines. 

Press-a  This  year  3.078.087  includes  532  220 
lines;  Last  year  2,941,479  includes  380,717 
lines. 


COLUMBUS,  OHIO 

Dispatch-e  .  3,430,478  3,174,580 

Dispatch-S  2,014,043  2,240,714 

Citiien  Journal-m  .  ..  1,304,137  1,298,753 

Grand  Total  .  4,750,478  4,734,049 

NOTE:  Part-run  advertising— This  year  3.- 
430.478  includes  20,140  lines. 

DALLAS,  TEXAS 

News-m  .  4,258,208  3  825,801 

News-S  .  1.553,354  1,849,558 

Times  Herald-e  .  4,144,277  3  411,148 

•Times  Herald-S  .  1,429,808  2,134,374 

Grand  Total  . 11,585,447  11,422,901 

NOTE:  Part-run  advertising— News-m  This 
year  4.258,208  includes  99,045  lines;  Last 
year  3,825,801  includes  38,400  lines. 
News-S  This  year  1,553,354  includes  IIC,784 
lines;  Last  year  1,849,558  includes  103,320 
lines. 

Timas  Herald-e  This  year  4,144,277  includes 
224,771  lines;  Last  year  3,411,148  includes 
94,340  lines. 

Times  Herald-S  This  year  1,429.808  includes 
42,584  lines;  Last  year  2,134,374  includes 
121,542  lines. 

DATTON.  OHIO 

Journal-Herald-m  .  2,599.944  2  580  323 

News-e  .  3,012,830  2,731,534 

*News-S  .  904,072  1,187,510 

Grand  Total  4,514,844  4,499,349 

NOTE:  Part-run  advertising — News-e  This 
year  3,012,830  includes  148,759  lines. 


DENVER.  COLO. 

Rocky  Mt.  News-m  3  774  853  3,380  000 
•Rocky  Mt.  News-S  .  799,745  905,334 

Post-e  .  4,307,458  3,900,858 

Post  s  .  1,700,387  2,090,397 

Grand  Total  10,582,443  10,274,589 

NOTE:  Part-run  advertising — Post-e  This 
year  4,307,458  includes  200,833  lines;  Last 
year  3,900,858  includes  138,787  lines. 


1973 

DETROIT,  MICH. 


Free  Press-m 
•Free  Press-S 
News-a  . 


2,400,430  1,923,949 
989,937  1,081,403 
3,773,759  3,471,811 


News-S  .  1,833,520  2,145,254 


Grand  Total  .  8.997,844  8.422,439 

NOTE:  Part-run  advertising — Free  Press-m 
This  year  2,400,430  includes  225,448  lines; 
Last  year  1,923,949  includes  141,777  lines. 

Free  Press-S  This  year  989,937  includes 
215,375  lines;  Last  year  1,081,403  includes 
154.928  lines. 

News-e  This  year  3,773,759  includes  379,444 
lines;  This  year  3,471,811  includes  421,559 
lines. 

News-S  This  year  1,833,520  includes  214.324 
lines;  Last  year  2,145,254  includes  219,812 
lines. 


ERIE.  FA. 

Times  (See  note)  .  1,744,854  1,597,180 

•Times  News-S  .  747.953  879,241 


Grand  Total  .  2,532,807  2,474,421 

NOTE:  Naws-m  and  Times-a  sold  in  com¬ 
bination;  linage  of  one  edition,  Times-e 
is  shown. 


1973  1972 

Journal-a  .  1,942,148  1,773,341 

Grand  Total  .  4,210,949  5.744,034 

KANSAS  CITY,  MO. 

Times-m  .  2,754,947  2,542,219 

Star-e  .  1,773,354  1,744,344 

Star-S  .  1,288,097  1,738,043 

Grand  Total  .  5,818,400  4,044,448 

NOTE:  Part-run  advertising — Star-e  This 
year  1,773,354  includes  122,093  lines;  Last 
year  1,744,344  includes  75,449  lines. 

LITTLE  ROCK,  ARK. 

Arkansas  Gaiatte-m  ...  1,595,837  1,714,031 

•Arkansas  Gaietta-S  ..  424,823  789,410 

Arkansas  Damocrat-a. ..  919,947  877,489 

tArkansas  Democrat-S  .  294,474  348,457 

Grand  Total  .  3,437,103  3,751,787 

LONG  BEACH,  CALIF. 

Press  Telegram 

(See  note)  .  2,499,708  2,443,408 

•Independent  Press 

Talegram-S  .  780,722  1,095,128 


FORT  LAUDERDALE.  FLA. 

News-e  .  4,357,494  3,905,890 

•News-S  .  1,435,183  1,745,159 

News-sat .  1,007,202  810,515 

Grand  Total  .  4.800,081  4,441,544 

NOTE:  News-a  published  5  days  a  weak 
only. 

NOTE:  Part-run  advertising — News-a  This 
year  4,357,494  includes  98,197  lines;  Last 
Year  3,905,890  includes  74,858  lines. 


Grand  Total  .  3,480,430  3,758,734 

NOTE:  Press  Talegram-a  and  Independent- 
m  sold  in  combination;  linage  of  one 
edition.  Press  Telagram-e  is  shown. 

NOTE:  Part-run  advertising — Press  Tele- 
gram-e  This  year  2,499,708  includes 
321,583  lines;  Last  year  2,443,408  includes 
330,348  lines. 

Independent  Press  Telegram-S  This  year 
780,722  includes  9,432  lines;  Last  year 
1,095,128  includes  35,080  lines. 


FORT  WAYNE,  IND. 

Journal  Gazette-m  _  1,493,493  1,400,881 

•Journal  Gazetta-S  .  .  739,994  837,924 

News-Sentinel-a  .  2,232,432  2,134,754 

Grand  Total  .  4,444,121  4,573,559 

FORT  WORTH,  TEXAS 

Star  Telegram-m  .  2,171,211  2,098,208 

Star  Telagram-a  .  3,017,534  2,849,739 

•Star  Telegram-S  .  1,249,024  1,543.242 

Pres$-e  .  390,081  352,855' 

•Press-S  .  284,404  245.241 

Grand  Total  .  7.112,454  7,129,305 

NOTE:  Press-e  published  5  days  a  weak 
only. 

FRESNO,  CALIF. 

Bae-e  . 2,214,140  2,001,441 

•Bee-S  .  843,085  937,184 

Grand  Total  .  3,077,225  2,938,447 

HARTFORD,  CONN. 

Courant-m  .  2,448,233  2,422,388 

•Courant-S  . 1,318,139  1,809,788 

Times-e  .  1,944,473  1,854,054 

tTimes-S  .  548,598  542,258 

Grand  Total  .  4,299,443  4,448,490 

NOTE:  Part-run  advertising— Courant-S 

This  year  1,318,139  includes  258,444  lines; 
Last  year  1,809,788  includes  199,920  lines. 
Times-S  This  year  548,598  includes  45,200 
lines. 


HONOLULU.  HAWAII 

Advertiser-m  .  2,870,332  2,459,493 

Star  Bulletin-e  3,105,705  2,832,494 

•Star  Bulletin  8 

Advertiser-S  .  1,151,210  1,243,175 

Grand  Total  .  7,127,247  4,735,544 

HOUSTON,  TEXAS 

Chronicle-e  .  4.940,454  4,445,848 

Chronicle-S  .  2,058,734  2,444,084 

Post-m  .  4,428,742  3,921,173 

•Post-S  .  1,438,474  1,820,332 

Grand  Total  . 12,844,408  12,451,459 

NOTE:  Part-run  advertising — Chronicle-e 
This  year  4,940,454  includes  559,294  lines; 
Last  year  4  445,848  includes  551,912  lines. 
Chronicla-S  this  year  2,058,734  includes 

108,424  lines;  Last  year  2,444,084  includes 
115,182  lines. 

Post-m  This  year  4,428,742  includes  425,894 
lines;  Last  year  3,921,173  includes  300,099 
lines. 

Post-S  This  year  1,438,474  includes  93,010 
lines;  Last  year  1,820,332  includes  185,080 
lines. 


LONG  ISLAND,  N.Y. 

Newsday-e  .  3,437,425  3,295,875 

Newsday-S  .  999,084  839,305 

Grand  Total  .  4,434,711  4,135,180 

NOTE:  Part-run  advertising — Newsday-e 
This  year  3.437,425  includes  553,397  lines; 
Last  year  3  295,875  includes  542,478  lines. 
Newsday-S  this  year  999,084  includes 

244,138  lines;  Last  year  839,305  includes 
105,232  lines. 


LOS  ANGELES,  CALIF. 

Times-m  .  4,883,424  4,158,715 

Times-S  .  3,434,893  4,318,307 

Herald  &aminer-a  ...  1,074,533  922,954 

Herald  Examiner-S  _  393,290  475,935 

Grand  Total  . 11,984,340  II.875JII 

NOTE:  Part-run  advertising — ^Times-m  this 
year  4,883,424  includes  1,700,387  lines; 
Last  year  4,158,715  includes  1,234,740 
lines. 

Times-S  This  year  3,434,893  includes 
1,270,302  lines.  Last  year  4,318,307  in¬ 
cludes  1,431,341  lines. 

LOWELL.  MASS. 

Sun-e  .  1,159,323  1,131,309 

tSun-S  .  443.399  791,281 

Grand  Total  .  1,822,722  1,922,590 

MACON,  GA. 

Telegraph-m  .  1,137,304  1,271,734 

News-e  .  1,231,444  1,311,923 

•Telegraph  i  Naws-S  .  490,522  513,784 

Grand  Total  .  2,859,472  3,097,443 

NOTE:  Part-run  advertising — Telegraph-m 
This  year  1,137,304  includes  5,724  lines. 
News-e  this  year  1,231,444  includes  5,724 
lines. 

Telegraph  t  Naws-S  This  year  490,522  in¬ 
cludes  4,547  lines. 

MANCHESTER.  N.H. 

Union  Leadar-d  .  1,554,944  1,254,845 

tNaw  Hampshire 

News-S  .  451,120  504,749 

Grand  Total  .  2,004,044  1,743,414 


MEMPHIS,  TENN. 

Commercial  Appaal-m.  2,434,249  2,592,380 
Commercial  Appaal-S.  1,125,541  1,285,380 

Press  Scimitar-a  .  2,078,148  1,931,424 

Grand  Total  .  5,837,938  5,809,384 

NOTE:  Part-run  advertising — Press  Scimi¬ 
tar-a  this  yaar  2,078,148  includes  95,039 
lines:  Last  yaar  1,931,424  includes  149,920 
lines. 


INDIANAPOLIS.  IND. 

News-e  3,012,039  2,543,877 

Star-m  .  2,975,374  2,739,545 

Star-S  1,443,224  2,030,412 

Grand  Total  .  7,450,439  7,313,834 

JACKSONVILLE.  FLA. 

Times  Union-m  .  3,233,718  2,834,994 

Times  Union-S  .  1,035,103  1,155,477 

EDITOR  8i  PU 


MIAMI,  FLA. 

Herald-m  .  5,524,893  5,538,385 

Herald-S  .  2,340,457  2,884,447 

News-a  .  2,711,093  2,441,885 

Grand  Total  . 10,598,443  10,884,917 

NOTE:  Part-run  advertising — Herald-m  this 
year  5,524,893  includes  221,545  lines; 
Last  year  5,538,385  includes  210,504 
lines. 
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Htrald'S  This  y*ar  2,340,457  Includat 

84,794  linat;  Last  ytar  2,884,447  includes 
153,431  lines. 

News-e  This  year  2,711,093  includes  57,940 
lines;  Last  year  2,441,885  includes  55,440 
lines. 

MILWAUKEE,  WIS. 

Sentinel-m  .  1,891,771  1,788,400 

Journal-#  .  4,358,072  3,800,453 

Journal-S  .  1,994,044  2,538,251 


Grand  Total  .  8,245,909  8,127,304 

NOTE:  Part-run  advertising — Sentinel-m 

This  year  1,891,771  includes  21,049  lines; 
Last  year  1,788,400  includes  22,340  lines. 
Journal-e  This  year  4,358.072  includes 

120.074  lines;  Last  year  3,800,453  includes 
22,340  lines. 

Journal-S  This  year  1,994,044  includes 

150,487  lines. 

MINNEAPOLIS.  MINN. 

Tribune-m  .  1,739,995  2,249,013 

Tribune-S  .  1,571,944  2,934,413 

Star-e  .  2,447,442  3,430,209 


Grand  Total  .  5,779,381  8  073,835 

NOTE:  Part-run  advertising — ^Tribune-m 

This  year  1,739,995  includes  43,525  lines; 
Last  year  2,249,013  includes  57,293  lines. 

Tribune-S  This  year  1,571,944  includes 
24,503  lines;  Last  year  2,394,413  includes 
31,512  lines. 

Star-e  This  year  2,447,442  inciudes  380,744 
lines;  Last  year  3,430,209  includes  474,913 
lines. 


MODESTO,  CALIF. 

8ee-e  .  1,814,245  1,585,389 

•Bee-S  .  439,554  487,015 

Grand  Total  .  2,253,821  2,072,404 

NOTE:  Bee-a  published  5  days  a  week 
only. 

NASHVILLE.  TENN. 

Banner-e  .  2,471,357  2,419,470 

Tennessean-m  .  2,470,557  2,390,340 

Tennessean-S  .  944,454  1,105,348 


Grand  Total  .  5,888,570  5,915,378 

NEW  ORLEANS.  LA. 

Times  Picayune-m  _  3,858,057  3,521,745 

Times  Picayune-S  .  1,599,792  1,807,410 

States  A  Item  .  2,444,403  2,219,305 


Grand  Total  .  7,924,452  7,548,440 

NOTE:  Part-run  advertising — Times  Picay¬ 
une-S  This  year  1,599,792  includes  93,120 
lines;  Last  year  1,807,410  includes 
184,770  lines. 

States  A  Item-e  This  year  2,444,403  includes 
18,444  lines;  Last  year  2,219,305  includes 
22,322  lines. 

NEW  YORK.  N.Y. 

Times-m  .  3,710,439  3,594,917 

Times-S  .  3,534,194  4,514,443 

News-m  .  2.498,572  2,445,223 

News-S  .  2,447,529  3,203,094 

Post-e  .  1,340,477  1,249,244 


Grand  Total  . 13,751,411  15,030,941 

NOTE:  Part-run  advertising — Times-S  This 
year  3,534,194  includes  413,541  lines;  Last 
year  4,514,443  includes  497,834  lines. 

News-m  This  year  2,498,572  includes  931,437 
lines;  Last  year  2,445,223  includes  883,424 
lines. 

News-S  This  year  2,447,529  includes 
1,433,424  lines;  Last  year  3,203,094  in¬ 
cludes  1,944,589  lines. 

NEWARK.  N.J. 


Star  Ledger-m  .  3,129,412  2,941,314 

•Star  Leelger-S  .  2,009.804  2,331,444 

Grand  Total  .  5,139,214  5,292,978 


NOTE:  Part-run  advertising — Star  Ladgar- 
m  This  year  3,129,412  includes  87,014 
lines;  Last  year  2,941,314  includes  98,889 
lines. 

Star  Ladgar-S  This  year  2,009,804  includes 
34,800  lines;  Last  year  2,331,444  includes 
33,000  lines. 

ORANGE  COUNTY  (SANTA  ANA), 
CALIF. 

Register  (Sea  note}  ..  4,230,097  3,997,542 
•Register-S  .  1,301,949  1,574,114 


Grand  Total  .  5,532,044  5,573,478 

NOTE:  _Ragistar-a  and  Ragistar-m  sold  in 
combination;  Linage  of  one  edition 
Ragistar-a  is  shown. 

ORLANDO,  FLA. 

Sentinel-Star-d  .  3,784,219  3,048,431 

*Santinal-Star-S  .  1,458,414  1,487,428 

Star-e  .  —  2.994,903 


Grand  Total  .  5,244,435  7,532,942 

NOTE:  Part-run  advertising — Sentinel-m 

Last  year  3,048,431  includes  390,935  lines. 
Santinal-S  This  year  1,458,414  includes 
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148,312  lines;  Last  year  1,487,428  includes 
222,121  lines. 

Star-e  Last  year  2,994,903  includes  277,549 
lines. 

Sentinel  Star-d  This  year  3,784,219  includes 
498,217  lines. 

NOTE:  Star-a  ceased  publication  Jan.  22, 
1973;  Santinal-m  became  the  Sentinel 
Star  Daily  Jan.  23,  1973. 


PHILADELPHIA.  PA. 

Bullatin-a  .  3,215,799  3,244,420 

•Bulletin-S  .  1,517,431  1,844,215 

Inquirer-m  .  2,321,549  2,293,415 

Inquirer-S  .  2,491,415  3.094,593 

News-e  .  1,278,945  1,247,284 


Grand  Total  . 10,825,359  11,770,327 

NOTE:  Part-run  advertising — Bulletin-e  This 
year  3,215,799  includes  812,928  lines;  Last 
year  3,244,420  includes  804,225  lines. 

Bulletin-S  This  year  1,517,431  includes 

413,794  lines;  Last  year  1,844,215  includes 
735,443  lines. 

Inquirar-m  This  year  2,321,549  includes 

174,483  lines;  Last  year  2,293,415  includes 
243,274  lines. 

Inquirar-S  This  year  2,491,415  includes 

718,448  lines;  Last  year  3,094,593  in¬ 
cludes  790,437  lines. 

PHOENIX.  ARIZ. 


Republic-m  _ 

.  4,853,871 

3,945,735 

Republic-S  . 

.  1,738,953 

1,957,374 

Gazette-e  . 

.  4,795,412 

3.977.950 

Grand  Total 

. 11.388.434 

9,901,041 

PITTSBURGH.  PA. 

Post  Gazette  & 

Sun  Telegraph- 

m  ....  1,044,435 

1,142,252 

Press-e  . 

.  2,411,549 

2,220,344 

•Press-S  . 

.  1,575,995 

1,925,770 

Grand  Total  . 

.  5,053,999 

5.288.384 

NOTE:  Part-run 

advertising — Press-e  This 

year  2,411,549  includes  48,372  lines;  Last 
year  2,220,344  includes  10,080  lines. 
Press-S  Last  year  1,925,770  includes  22,800 
lines. 


PROVIDENCE,  R.l. 

Bullatin-e  .  2,401,713  2,154,428 

Journal-m  .  2,047,934  2,113,542 

Journal-S  .  1,224,794  1,489,975 


Grand  Total  .  5,494,443  5,758,145 

NOTE:  Part-run  advertising — Bullatin-e  This 
year  2,401,713  includes  155,734  lines;  Last 
year  2,154,428  includes  83,514  lines. 
Journal-m  published  5  days  a  weak. 

QUINCY,  MASS. 

Patriot  Ledger-a  .  1,423,723  1,478,342 

NOTE:  Part-run  advertising — Patriot  Ledg¬ 
er-a  This  year  1,423,723  includes  50.407 
lines;  Last  year  1,478,342  includes  51,- 
220  lines. 


ROANOKE.  VA. 


Timas-m  .  1.494,488  1,451.290 

•Times-S  .  415,522  714,892 

World  News-e  .  1,480,175  1,744,043 


Grand  Total  .  3,992,385  4,110,225 


NOTE:  Part-run  advertising — Times-m  This 
year  1,494,488  includes  88.548  lines;  Last 
year  1,451,290  includes  104,048  lines. 

World  Naws-e  This  year  1,480,175  includes 
33,192  lines;  This  year  1.744,043  includes 
110.428  lines. 


ROCHESTER.  N.Y. 

Democrat  A  Chronicle-m 

.  1,972,401  1,840,004 

Democrat  A  Chronicle-S 

.  1,227,409  1,489,231 

Times  Union-e  .  2.487,194  2.321,743 


Grand  Total  5,487,204  5,870,978 

NOTE:  Part-run  advertising — Democrat  A 
Chronicle-S  This  year  1,227,409  includes 
19,703  lines;  Last  year  1,489,231  includes 
22,340  lines. 


SACRAMENTO.  CALIF. 

Bee-e  .  3,078,721  2,778.844 

•Bee-S  .  985,984  1,219,413 

Union-m  .  1,880,071  1,797,744 

tUnion-S  .  284,073  383,950 


Grand  Total  4,230,849  4,180.171 

NOTE;  Part-run  advertising — Bee-e  This 
year  3,078,721  includes  10,370  lines. 


ST.  LOUIS.  MO. 

Globa  Damocrat-m _  1,052,944  1,448,329 

Globe  Democrat-wkend  448,103  801,942 

Post  Dispatch-e .  1,537,705  2,349,957 

•Post  Dispatch-S  .  1,227,185  2,204,575 


Grand  Total  4,245,957  7,004,803 

NOTE:  Globe  Democrat-m  published  5 
days  a  week  only. 
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NOTE:  Part-run  advertising — Globa  Demo¬ 
crat-m  This  year  1,052,944  includes  53,- 
409  lines;  Last  year  1,448.329  includes 
284,410  linns. 

Globe  Democrat-wk.  end  Last  year  801,- 
942  includes  12,990  lines. 

Post  Dispatch-e  This  year  1,537,705  in¬ 
cludes  24,311  lines;  Last  year  2,349.957 

includes  159,447  lines. 

Post  Dispatch-S  This  year  1,227,185  in¬ 

cludes  122,214  lines. 

NOTE:  Globe  Democrat  did  not  publish 
Oct.  I  through  Oct.  7,  1973;  Post  Dis¬ 
patch  Oct.  I  through  Oct.  4,  1973,  due 
to  strike  conditions. 

ST.  PETERSBURG.  FLA. 

Independent-e  .  2,555,504  2.572.140 

Times-m  .  4,145,014  4,070,827 

•Times-S  .  1,594,490  1.775,049 


Grand  Total  .  8,295,008  8,418,034 

NOTE:  Part-run  advertising — Times-m  This 
year  4,145,014  includes  1,000,832  lines; 
Last  year  4,070.827  includes  401,434  lines. 
Times-S  This  year  1,594,490  includes  323,- 
913  lines;  Last  year  1,775,049  includes 

285.824  linos. 

SAN  ANTONIO,  TEXAS 

Eiprass-m  .  2.541,038  2,374,880 

tExprass-News-S  .  941.828  1.107,455 

Exprass-News-sat .  429,224  330.440 

News-e  .  2,189,914  2,181.084 

Light-e  .  2.774,314  2,553,954 

•Lights  .  1,149,170  1,527,582 

Light-sat .  280,233  237,802 


Grand  Total  10,307,723  10.313,399 

NOTE;  Express-m.  News-e  and  Light-a 
published  5  days  a  week  only. 

SAN  BERNARDINO.  CALIF. 

Sun  (see  Note)  .  2,540,572  2,421.058 

•Sun-S  .  400,724  807,589 


Grand  Total  3,141,294  3,228.447 

NOTE:  Sun-m  and  Telegram-e  are  sold  in 
combination;  Linage  of  one  edition 
Sun-m  is  shown. 

NOTE:  Part-run  advertising — Sun-m  This 
year  2,540,572  includes  90,949  lines;  Last 
year  2,421,058  includes  40,941  lines- 
Sun-S  This  year  400.724  includes  15,491 
lines;  Last  year  807,589  includes  21,151 
lines. 


SAN  DIEGO,  CALIF. 

Union-m  .  3.321,554  2,940,315 

•Union-S  1,452,443  1,724,881 

Tribune-e  .  4,024,847  3,709,439 


Grand  Total  .  8,798.844  8,374,835 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  2,189,491  2,150,144 

Examiner-e  .  2,242,084  2,185,494 

Examiner  A  Chronicle-S  1,084,540  1,407,438 


Grand  Total  . 

5,538,335 

5,743,294 

SAN  JOSE, 

CALIF. 

Mercury-m  . 

4.844,848 

4,550,128 

News-e  . 

4.870.091 

4,478,778 

•Mercury-News-S  . 

1 .440,088 

1,485.546 

Grand  Total  . 

11,155,027 

10.714,452 

NOTE:  Part-run  advertising — Mercury-m 

This  year  4,844,848  includes  254,181  lines; 

Last  year  4,550,128  includes  204,328  lines. 

News-e  This  year  4,870,091  includes  254,- 

485  lines;  Last  year 

4.478,778 

includes 

204,328  lines. 

SEATTLE, 

WASH. 

Post  Intelligencer-m  .. 

.  1,854,808 

1 .580,946 

•Post  Intelligencer-S  . 

404,901 

472,237 

Grand  Total  . 

.  2,441,709 

2.253.183 

SHREVEPORT,  LA. 

Journal<e  . 

.  1,424,924 

1 ,497,272 

rimes-m  . 

2.007,008 

2,080,443 

Times-S 

872,874 

1,070,389 

Grand  Total  . 

.  4,304,810 

4.448.324 

SOUTH  BEND.  IND. 

Tribune-e  . 

.  2,207,882 

1,822,218 

•Tribune-S 

724,494 

922,941 

Grand  Total  . 

2,934,374 

2,745.179 

NOTE:  Part-run  advertising — Tribune-e 

This  year  2,207,882  includes  14.274  lines; 
Last  year  1,822,218  includes  23,444  lines. 
Tribune-S  This  year  724.494  includes  13,725 
lines;  Last  year  922,941  includes  59,215 
lines. 

SPOKANE,  WASH. 

Spokesman  Review-m  1,443.351  1,195,525 

•Spokesman  Review-S  .  441,720  804,012 

Chronicle-e  .  1,445,187  1.447.274 


3.770,258  3,444,811 
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SYRACUSE,  N.Y. 

Herald  Journal-e  -  2,135,043  2,147,303 

•Herald  American-S. . .  900,771  1,081,805 

Post  Standard-m  .  1,144,572  994,909 


Grand  Total  .  4,182,384  4,224,017 

NOTE;  Part-run  advertising— Herald  Jour¬ 
nal-e  This  year  2.135,043  includes  15,341 
lines;  Last  year  2,147,303  includes  25,- 
482  lines. 

Herald  American-S  This  year  900.771  in¬ 
cludes  17,888  lines;  Last  year  1,081,805 
includes  19,545  lines. 

Post  Standard-m  This  year  1,144,572  in¬ 
cludes  14,135  lines;  Last  year  994.909  in¬ 
cludes  13,078  lines. 

TACOMA.  WASH. 

News  Tribune-e  .  2,I05,8W  1,975,441 

News  Tribune-S  442,027  749.493 


Grand  Total  .  2,747,893  2,724.954 

TALLAHASSEE.  FLA. 

Democrat-e  .  1,734,947  1,428,730 

Democrat-S  . .  575,529  495,974 


Grand  Total  .  2,312,476  2,324.704 

NOTE:  Part-run  advertising — Democrat-e 
This  year  1,734,947  includes  21,219  lines; 
Last  year  1,428,730  includes  22.440  lines. 


Tribune-m  .  3,558,279  3,522,727 

Tribune-S  .  1,227,582  1,430,338 

Times-e  .  2,479,424  2,381,137 


Grand  Total  .  7,245,485  7,3K202 

NOTE:  Part-run  advertising — Tribune-m 

This  year  3.558,279  includes  194,727  lines; 
Last  year  3,522,727  includes  232,822 
lines 

TRENTON.  N.J. 

Times-e  .  1,743,333  1,479,417 

tTimes  Advertiser-S  ..  1,102,151  1,312,545 

Trentonian-m  .  1,379,244  1,121,344 


Grand  Total  .  4,244,728  3,913,528 

NOTE:  Times-e  published  5  days  a  week 
only. 

NOTE:  Part-run  advertising — Times  Adver¬ 
tiser-S  This  year  1,102,151  includes  20,- 
379  lines;  Last  year  1,312,545  includes 
22,440  lines. 


WASHINGTON,  D.C. 

Post-m  .  5,297,477  4,754,429 

•Post-S  .  2,454,193  2,702,585 

Star-News-e  .  2,834,943  2,700.431 

tStar-News-S  .  1,141,513  1,237.772 


Grand  Total  . 11,748,344  11,397,417 

NOTE:  Part-run  advertising — Star-News-S 
This  year  1,141,513  includes  21,049  lines; 
Last  year  1,237,772  includes  22,340  lines. 

WATERBURY,  CONN. 

American  (see  note)  1,404,111  1,437,441 

tRepublican-S  .  814,904  1,054,478 


Grand  Total  2,421,017  2,492,139 

NOTE:  American-e  and  Republican-m 
sold  in  combination;  linage  of  one 
edition,  American-e  is  shown. 

WEST  PALM  BEACH,  FLA. 

Post-m  .  3,007.110  2,823,222 

Times-e  .  2,403,844  2,408,051 

•Post  Times-S  .  1.143,437  1,245,435 


Grand  Total  .  4,754.413  4,494,908 

NOTE:  Times-e  published  5  days  a  week 
only. 

NOTE:  Part-run  advertising — Post-m  This 
year  3.007,110  includes  19,175  lines. 

Times-e  This  year  2,403,^  includes  19,175 
lines. 

WHITE  PLAINS.  N.Y. 

Reporter  Dispatch-e  .  1,872,023  1,793.449 
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American  News-e  _ 

American  News-S  _ 

.  593,048 

.  254,714 

544,394 

287,194 

Grand  Total  . 

.  847,784 

851,592 

BANGOR, 

News-m  . 

MAINE 

.  1,301,744 

1,497,974 

BOULDER, 

Camera-e  . 

Camera-S  . 

COLO. 

.  1,754,544 
.  422,387 

1.419,714 

518,315 

Grand  Total  . 

.  2,174,951 

2,138,031 

BURLINGTON.  VT. 

Free  Press-m  .  2,145,514 

2,041,990 

23 
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CHICAGO.  ILL. 

rr!bune-m  .  5,847.744  5,122.284 

Tribune-S  .  5,122,284  3,084,782 


Grand  Total  .  8,458,042  8.207.048 

News-a  .  2,071,358  2,172.925 

Sun-Times-m  .  2,977.329  3,019,420 

Sun-Timej-S  .  1,485,817  2,128,908 


Grand  Total  .  4,443,144  5,178,228 

Today-a  .  1.124,782  987,495 

Today-S  .  —  557,455 


Grand  Total  .  1,124,782  1,545,150 


COLUMBUS.  GA. 

Enquirar-m  .  1,194,450  1,157,772 

Ladgar-a  .  1,325,224  1,145,304 

Ladgar-Enquirar-S  .  285,502  343,434 


Grand  Total  .  2,807,378  2,484,712 


DAVENPORT.  IOWA 

TImes-Democrat-attn  ..  3,002,888  2,492.102 
Times-Democrat-S  .  578,718  588,444 


Grand  Total  .  3,581,404  3,280,744 


DES  MOINES,  IOWA 

Register-tn  .  795,811  795,412 

Tribuna-e  .  1,295,441  1,312,737 

Ragistar-S  .  454,214  1,050,483 


Grand  Total  .  2,745,444  3,158,832 

NOTE:  Part-run  advartising — RagIstar-S  in¬ 
cludes  This  yaar  111,137;  Last  yaar 
195,783  lines. 


DULUTH,  MINN. 
News-Tribune, 

Herald-m.e  .  1,047,718  845,120 

News-Tribuna-S  .  412,542  749,474 


Grand  Total  .  1,444,240  1,414,594 


GARY,  IND. 

Tribuna-a  .  2,144,450  1,840,302 

Tribune-S  .  480,843  927,444 


Grand  Total  .  2,827,313  2,787,748 


GRAND  FORKS.  N.D. 

Herald-e  .  852,432  733,950 

Harald-S  .  339,570  387,854 


Grand  Total  .  1,192.002  1,121,804 


LETHBRIDGE.  ALTA. 

Herald-a  .  1,044,402  1,057,724 


LINCOLN,  NEB. 

Journal-Star-dftS  .  2,020,228  2,004,802 

NOTE:  Includes  inserts:  193,434  lines  in 
1973;  147,910  lines  in  1972. 


LOCKPORT,  N.Y. 

Union-Sun  and 

Journal-a  .  451,770  803.320 


LOUISVILLE.  KY. 

Courier-Journal-m  .  2,582,129  2,343,473 

Times-a  .  3,059,984  2.905,757 

Courier-Journal 

t  Times-S  .  1.474.184  1,458,145 


Grand  Total  .  7,118,301  4  907,395 

NOTE:  ROP  Display  Linage  published  on 
4-coiumn  basis,  but  converted  to  8- 
column  basis  above.  Classified  published 
and  reported  above  on  9-colutnn  basis. 

MADISON,  WIS. 

Capital  Times-a  .  2,344  414  2,220.744 

State  Journal-m  .  2,337,328  2,213,785 

State  Journal-S .  730,549  925,247 


Grand  Total  .  5,432,511  5,359,814 

MERIDEN,  CONN. 

Record-m  .  1.135,092  1,104,558 

Journal-a  .  1,079,424  997,448 


Grand  Total  .  2,214,714  2,102,224 

MONTREAL,  QUE 

Gaiette-m  .  1,788,078  1,473,400 

Star  e  .  3,417,451  3,402,847 

La  Devoir-m .  444,745  588.140 

La  Dimanche- 

Mafn-S  .  483,974  440,898 

NOTE:  La  Ditnanche  Matin  (45,849  lines). 
Includes  "Perspectives"  and  inserts. 

NASHUA,  N.H. 

Telegraph-e  .  1,201,442  1,214,348 

NEW  HAVEN.  CONN. 

Journal-Courier-m  .  1,590,822  1,704,874 

Register-e  .  2,142,334  2,141,420 

Registar-S  .  1,429.834  1,241,549 


Grand  Total  .  5,342,992  5,110,043 

NILES.  MICH. 

Star-e-sat .  578,018  439,898 

NORFOLK.  VA. 

Virginian-Pilot-m  .  2,877,282  2,990,292 

Ledger-star-e  .  2,445,448  2,559,458 

Virginian-Pilot-S  .  1,440,794  1,302,510 


Grand  Total  .  4,783,524  4,852,440 

NORTH  PLATTE.  NEB. 

Telagram-e.  sat.,  m  ...  408,448  574,324 

NOTE:  Family  Weekly  included  43,728  lines 
1973;  49,742  lines  1972. 

OAKLAND,  CALIF. 

Tribune-a  .  2,281,240  2,358,237 

Tribuna-S  .  944,144  1.252.841 


Grand  Total  .  3,247,424  3,411,098 

NOTE:  Sunday  includes  90,118  lines  Par¬ 
ade,  Tuesday  and  Comics  in  1973.  Last 
year  includes  100,014. 

OGDEN.  UTAH 

Standard-Examiner-e  ..  1,454,810  1,587,138 
Standard-Examiner-S  ...  558,058  705,442 


Grand  Total  . .  2.214,858  2,292,400 

NOTE:  Family  Weekly  included  Sunday 
47,900  lines  1973;  45,534  lines  1972. 


1973 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  2  583.583  2,289,731 

Times-e  .  2,351,492  2,071,515 

Oklahoman-S  .  931.444  1,172,373 


Grand  Total  .  5,844,921  5,553,419 

NOTE:  Part-run  linage — Oklahoma  in¬ 
cludes  447,713  lines  1973;  483.892  lines 
..1972.  T'mes  This  year  379.444  lines;  Last 
year  403,127  lines. 

OMAHA.  NEB. 

World-Herald-m.e.S  .  .  3,344,492  3,478,581 

OTTAWA,  ONT. 

LeDroit-e  .  2,701,292  1,975,717 

PASADENA,  CALIF. 

Star-News-m.e  .  1,247,154  1,184  820 

Star-News-S  .  283,244  457,951 


Grand  Total  .  1,550,422  1,442,771 

NOTE:  Does  not  include  Parade. 

PORTLAND.  MAINE 

Press  Herald-m .  1,329,390  1.429,272 

Express-e  .  1,249,011  1,344,389 

Telegram-S  .  407,572  444,498 


Grand  Total  .  3,205,973  3,438,159 

NOTE:  Sunday  includes  Parade. 

PORTLAND,  ORE. 

Oregonian-m.S  .  4,478,128  4,748  842 

Oregon  Journal-e  .  1,533,448  1,217,284 


Grand  Total  .  4,211,574  5,984,148 

RICHMOND.  VA. 

T!mes-Dispatch-m  .  2,003,701  2,090,457 

News-Leader-e  .  2,144,025  2,153,550 

Times-Dispatch-S  .  1,112,801  1,398,413 


Grand  Total  .  5,240,527  5,442,830 

NOTE:  Part-run  and  comics  not  included. 

ST.  PAUL.  MINN. 

Pioneer  Press  and 

D.spatch-m.e  .  2,811,055  2,542,271 

Pioneer  Press-S  .  1,141,249  1,344,749 


Grand  Total  .  3.972,304  3.907,040 

NOTE:  Sunday  does  not  include  Parade. 

SEATTLE.  WASH. 

Times-e.S  .  3,570,124  3.782,772 

SOUTH  BAY  (TORRANCE).  CALIF. 
South  Bay  Breeze-e  ...  3,070,438  3,304,420 

SYDNEY.  N.S. 

Cape  Breton  Post-e  ...  982,403  992,542 

TACOMA,  WASH. 

News  Tribune-e,S .  2,404,450  2,787.044 

TAMPA,  FLA. 

Tribune-m  .  3,380,950  3,278,374 

Tribune-S  .  1,237,340  1,445,414 

Times-e  .  2.484,104  2,348,440 


Grand  Total  .  7.102,414  7,072,250 

NOTE:  Part-run  and  comics  not  included. 


1973 

TOLEDO,  OHIO 

Times-m  .  582,528  732.383 

Biade-e  .  2,049,951  2,392,281 

Blade-S  .  1,084,215  1,474,818 


Grand  Total  . 

3.714.494 

4,401,482 

TOPEKA.  KANS. 

Daily  Capital-m  . 

1,448,219 

1.405  079 

State  Journal-e  . 

1,319,108 

1,291,297 

Capital-Journal-S  . 

470,014 

553,442 

Grand  Total  . 

3,477,341 

3,449,838 

TORONTO. 

ONT. 

Sun-m  . 

784  081 

434,889 

Sun-S  . 

247,543 

—  . 

Grand  Total  . 

1,031,424 

434,889 

Star-e  . 

5,019,398 

4,855,598 

TUCSON, 

ARIZ. 

Star-m  . 

3,198  412 

3.117.434 

Citizen-a  . 

3,279,024 

3,223  528 

Star-S  . 

944,524 

1,070,302 

Grand  Total  . 

7,357,544 

7.338,248 

NOTE:  Sunday  includes 

"Parade" 

linage.. 

TULSA,  OKLA. 

World-m  . 

2,207,111 

2,048,291 

Tribune-e  . 

2,328,172 

2,128,455 

World-S  . 

743,374 

842,558 

Grand  Total  . 

5,278,457 

5,039,504 

WAUKEGAN,  ILL. 

News-Sun-e  . 

2,314,434 

1,911,458 

WICHITA. 

KANS. 

Eagle-m  . 

2,324,334 

2,037,220 

Beacon-e  . 

1,123,439 

817,421 

Eagle  and  Beacon-S  .. 

529,854 

474,318 

Grand  Total  . 

3.979.427 

3,530,959 

WILMINGTON.  N.C. 

Star-News-mSe  . 

.  1,320,578 

1,144,394 

Star-News-S  . 

.  408,948 

328,202 

Grand  Total  . . 

.  1,729,544 

1.494,598 

WINSTON-SALEM.  N.C 

Journal-m  . 

.  1,752,248 

1,810,114 

Twin-City  Sentinel-e  .. 

.  1,582.402 

1,507,444 

Journal-Sentinel-S  _ 

400,082 

780,242 

Grand  Total  . 

.  3,934,952 

4,098  024 

NOTE:  Part-run  and  comics  not 

included. 

WORCESTER,  MASS. 

Telegram-m  . 

.  1,324,155 

1,249,810 

Gazette-e  . 

.  1,315,832 

1,245,405 

Telegram-S  . 

.  884,470 

1,177,089 

Grand  Total  .  3,524,457  3,492,304 


Ad  Expenditure  Trends — October  1973 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 


PUBLISHER  from  Media 

Records — 64  Cities  Report 

dtange 

1973 

1972 

Dollar 

(000) 

(000) 

(000)  % 

Automotive 

Classifications 

Omitted 

Omitted 

Omitted  Change 

October  . 

7,930 

8,063 

— 

133  -  1.6 

First  Ten  Months  . . . 

86,244 

83,413 

+ 

2,831  +  3.4 

Retail 

October  . 

.  $  179,224  $  176,516 

-f  2,708  -f  1.5 

Financial 

First  Ten 

Months  . . 

, .  1,637,006 

1,536,917 

-fl00,089  -i-  6.5 

October  . 

12,683 

11,369 

+ 

1,314  +11.6 

First  Ten  Months  . . . 

118,983 

95,311 

+ 

23,672  +24.8 

Department  Stores 

(Included  in 

Retail) 

Classified 

October  . 

50,338 

52,018 

-  1,680  -  3.2 

October  . 

85,655 

81,372 

+ 

4,283  +  5.3 

First  Ten 

Months  . . 

441,120 

428,531 

+  12,589  +  2.9 

First  Ten  Months  . . . 

875,420 

743,907 

-j-131,513  +17.7 

General 

Total  Advertising 

October  . 

46,118 

49,651 

-  3,533  —  7.1 

October  . 

331,619 

326,971 

+ 

4,639  +  1.4 

First  Ten 

Months  . 

397,107 

392,093 

-f  5,014  +  1.3 

First  Ten  Months  . . . 

3,114,760 

2,851,641 

+263,119  +  9.2 
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James  L.  F  reemaii, 
discoverer  of 
Peanuts,  retires 

By  Lenora  Williamson 

Syndicates  will  have  to  look  for  good, 
gag-a-day,  funny  comic  strips  with  a 
unique  angle,  predicts  James  L.  Freeman, 
who  retired  this  week  as  managing  editor 
of  United  Feature  Syndicate  after  a 
career  spent  almost  entirely  at  editing 
desks  in  mid-New  York  City. 

Jim  expands  on  his  view  of  future  edi¬ 
torial  content  with  a  prescription  for 
“simple,  uncomplicated  strips.”  This  from 
the  editor  who  is  acknowledged  by  one  of 
the  most  successful  cartoonists,  Charles 
M.  Schulz  of  “Peanuts”,  to  be  his  “origi¬ 
nal  discoverer,” 

“People  of  all  ages  like  funny  things,” 
Jim  Freeman  says  gently.  He  recalls  that 
the  original  material  of  “Peanuts”  came 
in  as  a  package  of  panels  from  Schulz, 
who  was  living  in  Minneapolis  at  the 
time.  They  had,  smiles  Jim,  “a  charm”, 
but  he  sent  the  panels  back  and  suggested 
Schulz  put  them  in  form  of  a  strip.  Back 
came  a  half  dozen  strips,  and  Larry  Rut- 
man,  then  president  and  editor  of  the 
syndicate,  signed  the  cartoonist.  The  strip 
originally  was  a  slow  starter  “strangely 
enough,”  recalls  Jim,  with  only  about  18 
or  20  papers  the  first  year.  “And  all  of  a 
sudden  it  zoomed.”  The  rest  is  comics 
history. 

As  for  syndicated  columns,  Jim  thinks 
they  are  going  to  be  briefer:  “few  words 
as  can  be  and  still  be  clear  .  .  .  people 
don’t  read  through  long  stories.”  He 
muses,  “I  think  most  read  more  than 
headlines,  but  not  through  1,000  words  for 
one  idea,  one  thought.” 

Jim  has  enjoyed  working  with  cartoon¬ 
ists  and  columnists.  Cartoonists,  he  says, 
are  “mostly  nice  guys  if  you’re  a  nice 
guy.”  Some  of  his  favorite  people  are 
columnists:  Inez  Robb  (now  retired). 
Marquis  Childs,  Bill  White,  and  Margaret 


Dana  (UFS  consumer  writer),  included. 
Of  the  so-called  demise  of  gossip  columns, 
Jim  reminds  that  such  material  remains 
in  today’s  television  and  movie  columns. 

Taking  shorthand  in  high  school  led  to 
Jim’s  job  as  secretary  to  the  editor  at  Bell 
Syndicate,  Doug  Silver.  After  a  while  he 
got  to  do  proof  reading  and  copy  editing, 
staying  with  the  syndicate  for  about  16 
years.  Then  after  a  couple  of  years  in 
copy  editing  at  the  National  Broadcasting 
Company  press  department  and  Popular 
Science  Magazine,  Jim  joined  United 
Feature  Syndicate  in  the  mid-40s. 

Puzzle  expert 

It’s  only  after  discussing  a  typical  day 
in  the  business — editing  material  and 
looking  at  new  ideas  (some  30  to  50  come 
in  every  week)  that  Jim  mentions  for  the 
first  time  making  up  United  Feature 
crossword  puzzles.  He  will  continue  to  do 
the  puzzles  for  the  syndicate. 

To  the  demand,  “How  do  you  make  up  a 
crossword  puzzle?”,  Jim  laughs.  “A  lot  of 
people  ask.  First,  you  visualize  a  puzzle 
before  the  words  go  in.  You  make  up  a 
design  .  .  .  longer  words  first  and  wrap 
other  words  around.  Anyone  could  do  it.” 

A  modest  realist,  Jim  adds,  “My  puzzles 
are  not  as  difficult  as  the  i^ew  York  Times’ 
puzzle.”  His  philosophy  is  that  readers 
sitting  down  to  do  a  puzzle  should  be 
able  to  finish  it.  “There’s  a  feeling  of 
frustration  if  you  can’t  finish  one.” 

The  editor  himself  usually  did  the 
Times  puzzle  going  home  on  the  bus  to 
Hillsdale,  New  Jersey.  Nine  times  out  of 
ten  he  got  it  finished  but  on  a  bad  day 
would  “just  give  up  like  most  people  do.” 
Since  about  9  of  every  10  papers  carry  a 
crossword  puzzle,  Jim  says  the  puzzles 
and  bridge  and  funny  comics  will  go  on 
and  on,  but  that  the  story  strip  is  dying. 

Looking  back  only  momentarily,  he  re¬ 
calls  one  of  the  most  fascinating  evenings 
in  his  career  was  the  time  he  arrived  at 
the  NANA  desk  during  World  War  H  to 
find  18  pages  in  cables  from  correspondent 
li'a  Wolfert,  who  was  in  the  Pacific.  It  was 
daybreak  when  the  cable  had  been  ex¬ 
panded  into  the  full  story.  Wolfert  won  a 


Pulitzer  for  his  series  of  three  articles  on 
the  fifth  battle  of  the  Solomons. 

For  the  new  year,  at  least  until  Spring, 
its  relaxation,  crossword  puzzles,  and  a 
trip  at  Easter  to  California  to  see  grand¬ 
children.  Jim  and  his  wife  Mary  have 
eight  in  California,  and  four  in  New  Jer¬ 
sey. 

• 

Happy  Features  has 
new  cookbook  offer 

“The  Better  Cooker’s  Cookbook”  is  the 
first  of  a  series  of  books  to  be  distributed 
through  Happy  Newspaper  Features  of 
Algonac,  Michigan.  The  book  is  a  collec¬ 
tion  by  Gloria  Pitzer  of  over  200  recipes 
“for  reluctant  cooks  who  always  thought 
the  kitchen  was  the  way  to  the  backdoor.” 
Mrs.  Pitzer  writes  a  syndicated  humor 
column  for  the  syndicate  of  which  she  is 
editor,  does  a  monthly  food  column  for 
Woman  Talk  Magazine  and  services  week¬ 
ly  papers  with  other  features. 

• 

“Worldview”  debuts 

A  new  weekly  column  by  Stanley  Kar- 
now,  associate  editor  of  the  New  Republic 
Magazine,  “Worldview,”  was  launched 
January  1  by  The  New  Republic  Feature 
Syndicate.  “Worldview”  will  deal  primari¬ 
ly  with  U.S.  foreign  policy  and  practice. 

Karnow,  a  foreign  correspondent  and 
diplomatic  specialist,  has  reported  from 
Europe,  Africa,  the  Middle  East  and  Asia 
for  the  Washington  Post,  Time-Life,  and 
the  London  Observer.  Winner  of  two 
Overseas  Press  Club  awards,  Karnow  has 
a  new  book,  “Mao  and  China:  From  Revo¬ 
lution  to  Revolution.” 

• 

Weekly  suspends 

The  Williatnstotvn  (Mass.)  Neivs,  a 
weekly  that  began  publication  in  1959,  has 
suspended  operations,  with  Mrs.  Eugenia 
Smith,  editor  and  publisher  since  the 
death  of  her  husband,  Edward,  in  1972, 
continuing  negotiations  for  its  sale. 


iolei 

A  snip  of  pimiento  on  the 
comics  page— GORDO,  by 
Gus  Arriola. 


Superb  artistry,  “peopled” 
with  animals,  humor  that 
ranges  from  the  earthy  to 
the  cosmic.  (Sunday  pages 
magnificently  drawn.) 

DAILY  AND  SUNDAY 
UNITED  FEATURE  SYNDICATE 
220  East  42ncl  Street 
New  York,  N  Y  10017 
(212)  682-3020 
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Advertising  scene  By  Daniel  L.  Lionel 

HOW  MADISON  AVE.  GETS  TO  MAIN  STREET 


“It’s  very  difficult  for  retailers  to  make 
effective  use  of  tv,”  according  to  Gilbert 
S.  Wald,  who  heads  up  Main  Street,  Grey 
Advertising  Inc.’s  wholly  owned  retail  and 
sales  promotion  division. 

Wald,  a  ten  year  veteran  of  Grey,  neat¬ 
ly  puts  the  retailer’s  advertising  objec¬ 
tives  into  perspective.  “When  a  Procter 
and  Gamble  advertises  a  single  product  on 
tv,  he  couldn’t  care  less  where  you  buy  it 
as  long  as  you  buy  his  product.  The  re¬ 
tailer,  on  the  other  hand,  doesn’t  care 
what  you  buy  as  long  as  you  come  into  his 
store.  The  newspaper  format  is  ideally 
suited  to  present  a  catalogue  of  what’s 
available  at  the  store.  It  would  take  an 
hour  to  cover  all  the  items  on  tv.” 

When  Main  Street  schedules  the  Singer 
Company’s  retail  ads  which  run  twice 
weekly  in  800  newspapers  in  200  markets, 
it  is  a  clear  demonstration  of  the  logic  of 
Wald’s  premise.  While  the  national  ads 
both  in  tv  and  print  which  are  prepared 
and  placed  by  Grey,  the  parent  agency, 
generally  feature  a  single  product  while 
conveying  the  strong  company  image,  the 
retail  ads  which  Wald’s  group  conceives 
and  places,  feature  many  items  and  ser¬ 
vices  designed  to  bring  buyers  into 
Singer’s  1400  Sewing  Centers  and  1200 
franchised  dealers. 

Handles  supermarket 

While  the  Singer  Company  is  both  a 
manufacturer  and  a  retailer.  Grand 
Union,  the  600  store  supermarket  chain 
another  Main  Street  client  is  wholly  retail 


oriented.  For  this  company  Main  Street, 
working  with  Grand  Union’s  New  York 
regional  headquarters,  develops  concept 
ads  which  it  sends  to  other  regional  offices 
up  and  down  the  East  coast  from  Maine 
to  Florida  where  Grand  Union  stores  are 
located.  The  regional  offices  fill  in  the 
prices  which  change  with  lightning  speed 
in  the  food  business  and  place  the  ads  in 
hundred  of  newspapers.  The  ads  generally 
run  single  pages  to  trucks  on  Sundays  and 
Wednesdays.  The  agency  also  provides 
point  of  sale  materials,  posters  and  pro¬ 
motional  ideas. 

Main  Street,  which  officially  came  into 
being  in  .\pril,  1973  accounts  for  $10  mil¬ 
lion  in  billings  at  this  point  and  operates 
on  a  fee  basis.  .\s  Wald  explains  it,  the 
new  division  is  an  outg^rowth  of  Grey  & 
Davis,  the  parent  agency’s  public  relations 
and  sales  promotion  arm.  “It  had  to  be 
formed  to  provide  the  unique  services  re¬ 
quired  to  meet  the  retail  advertising  needs 
of  its  clients.” 

Separate  copy  department 

For  example,  the  copy  writer  who  can 
spend  hours  looking  out  the  window  or 
gazing  at  his  unyielding  typewriter  in 
search  of  an  idea  for  a  commercial  or  a 
national  print  theme  is  not  Wald’s  idea  of 
a  retail  copy  craftsmen.  “You  just  can’t 
convert  these  guys  to  the  quick  change 
and  rapid  paced  demands  that  retail  ad¬ 
vertising  requires,”  says  Wald.  For  that 
reason  Main  Street’s  copy  and  art  depart¬ 
ment  is  completely  separate  from  Grey’s 


with  copy  and  art  people  recruited  from 
the  ranks  of  leading  retail  advertising 
departments. 

Further  reflecting  the  pressure  cooker 
demands  of  retail  advertising  with  its  last 
minute  fluctuations  and  decisions.  Main 
Street  maintains  its  own  type  setting  fa¬ 
cilities  right  on  the  premises  and  can  turn 
out  complete  mechanicals  without  trusting 
to  the  hazards  of  messengers  and  typo¬ 
graphical  house  delays. 

Trend  lo  agencies 

Wald,  who  started  in  the  agency  busi¬ 
ness  with  a  theatrical  advertising  agency 
and  then  moved  to  McCaffery  &  McCall 
where  he  handled  Peck  &  Peck,  the  fash¬ 
ion  specialty  stores,  believes  that  there 
will  be  a  continuing  trend  by  retailers  to 
the  use  of  advertising  agencies.  He  feels 
that  the  agency  offers  the  retailer  a  de¬ 
gree  of  objectivity,  research  know-how 
and  sophisticated  creativity  that  would  be 
difficult  to  match  in  his  own  shop. 

At  Main  Street,  which  draws  on  all  the 
resources  of  its  multi-million  dollar  par¬ 
ent  agency,  Wald  is  bringing  to  bear  the 
fruits  of  this  coordination.  One  of  the  new 
shop’s  accounts  is  the  U.S.  Navy’s  15,000 
recruiting  offices.  The  fact  that  the  pos¬ 
ters  the  agency  designed  for  the  offices 
feature  a  rock  theme  is  no  accident.  Care¬ 
ful  research  preceded  the  direction  the 
copy  would  take.  “We  regard  all  the  re¬ 
cruiting  offices  as  retail  stores,”  said 
Wald,  “and  the  recruiters  as  salesmen.” 
All  the  promotional  material  developed  is 
designed  to  bring  the  potential  recruits 
into  the  stores. 

While  newspapers  constitute  Main 
Street’s  principal  medium,  Wald  finds  that 
many  retail  advertising  managers  are 
unaccustomed  to  doing  business  with 
agencies.  And  though  he  is  resigned  to  the 
fact  that  virtually  all  newspaper  retail 
advertising  is  non-comissionable  he  has 
had  cases  of  where  his  carefully  timed 
ads  have  been  held  up  because  they  came 
from  an  agency  and  not  the  account.  In 
general.  Main  Street  sends  copy  to  the 
local  stores  who  place  the  ads  themselves. 
The  agency,  however,  generally  selects  the 
newspapers  to  be  used. 

Looking  ahead  to  the  new  year,  Wald 
sees  the  energry  shortage  and  related  short¬ 
ages  complicating  placement  of  retail  ads 
even  more.  Last  minute  changes  w’hich 
have  been  the  order  of  the  day  in  normal 
times  will  obviously  intensify;  shortening 
further  the  time  span  between  conception, 
execution  and  placement  of  the  ads.  One 
hopeful  sign  he  happily  notes  is  that  no 
schedules  have  as  yet  been  cut ! 


Good  news  on  page  1 
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$10  a  year,  U.S.  and 
Canada;  all  other 
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□  My  remittance  is  en¬ 
closed. 


Harold  K.  Milks,  managing  editor,  Ari¬ 
zona  Republic,  chose  Christmas  morning 
to  front  page  only  stories  of  optimism  and 
cheer. 

A  red  and  green  banner  heralded  the 
story  of  Jesus’  birth,  by  George  Cornell, 
AP  religion  editor. 

A  second  logo  ran  atop  page  three 
w’here  the  day’s  world,  national  and  local 
events  were  carried. 
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Editorial  workshop  By  Roy  H.  Copperud 

Number  478 

Mrs,  Malaprop  Rides  Again 


Alden  Wood  of  Hingham,  Mass.,  him¬ 
self  an  assiduous  wordsmith,  writes,  “For 
several  months  I  have  been  seeking  the 
proper  handle  to  attach  to  expressions 
such  as  these: 

“Anybody  who  would  go  to  a  psychia¬ 
trist  ought  to  have  his  head  examined. 

“The  next  time  I  take  you  anywhere 
you’ll  stay  home.  And  this  item,  from  a 
New  York  Times  book  review: 

“If  Harold  Ross  were  alive  today,  he’d 
be  turning  over  in  his  grave. 

“It  strikes  me  that  these  are  more  than 
malapropistic  mutterings,  more  than  mere 
nonsense.  But  my  search  has  been  fruit¬ 
less.  No  source  describes  such  ut¬ 
terances.” 

These  expressions  are  known  as  irish 
bulls  or,  more  contemporaneously,  as 
goldwynisms.  Webster  III  gives  for 
goldwynism  “a  phrase  or  expression  (as 
‘include  me  out’)  involving  a  grotesque 
use  of  a  word.”  For  irish  bull  it  gives  “an 
expression  containing  apparently  congrui- 
ty  but  actual  incongruity  of  ideas  (‘it  was 
hereditary  in  his  family  to  have  no  chil¬ 
dren’).”  Irish  bulls  and  goldwynisms  are 
special  forms  of  the  error  known  as 
malapropism. 

I  strongly  suspect  that  both  irish  bull 
and  goldwynism  are  libels  on  their 
eponyms.  Irish  bull,  perhaps,  arose  from 
the  tendency  of  the  British  to  ridicule  the 
people  they  could  not  keep  down,  or  maybe 
from  the  ignorance  and  consequent  mis¬ 
takes  of  Irish  immigrants  to  America.  But 
who  is  to  say  the  Irish  were  any  more 
ignorant,  or  more  prone  to  errors  in  dic¬ 
tion,  than  any  other  immigrants  of  equal 
education,  including  the  English? 

As  for  goldwynism,  there  seems  to  be 
good  evidence  that  most  such  expressions 
were  delightedly  fabricated  by  MGM 
flacks  and  attributed  to  Sam  Goldwyn 
with  his  amused  permission.  Perhaps  Mr. 
Goldwyn  had  uttered  one  or  two  on  occa¬ 
sions  when  his  comments  were  subject  to 
quotation,  and  this  may  have  got  the  thing 
started.  But  who  has  never  made  such 
errors? 

At  any  rate,  true  irish  bulls  and 
goldwynisms  are  unconscious.  I  think  the 
example  quoted  from  the  New  York  Times 
was  a  deliberate  bit  of  humor.  A  proposal 
was  made  a  few  years  ago  in  Altadena, 
Calif.,  to  develop  some  wild  land  into  a 
cemetery,  a  project  that  aroused  the  ob¬ 
jections  of  environmentalists,  who  wanted 
the  land  left  as  it  was.  Groucho  Marx  was 
reported  to  be  one  of  the  prospective  in¬ 
vestors,  but  quickly  sensed  that  discretion 
was  the  better  part  of  valor  when  ques¬ 
tioned  about  it  by  a  reporter.  “I  don’t 
know  anything  about  any  cemetery,”  he 
replied.  “I  wouldn’t  be  caught  dead  in 
one.” 

Wayward  Words 

I  doubt  that  any  headway  is  being  made 
in  the  campaign  by  myself  and  certain 


readers  to  ban  expressions  that  have 
grown  sickeningly  tiresome.  Maybe  the 
help  of  the  FBI  or  CI.\  could  be  enlisted, 
or  failing  that,  the  White  House.  At  any 
rate,  I  have  been  fed  up  for  many  a  long 
year  with  in  droves,  as  used  to  describe 
what  people  stay  away  (generally  from  a 
performance  of  some  kind)  in.  A  drove  in 
the  sense  at  hand  is  a  crowd,  but  the  word 
is  seldom  seen  in  any  modern  context  oth¬ 
er  than  in  the  phrase  stayed  away  in 
droves.  Somehow,  people  never  seem  to 
attend  anything  in  droves.  I  believe  re¬ 
viewers  are  chiefly  at  fault  for  perpetuat¬ 
ing  this  cliche.  Another  of  their  stereo¬ 
types  that  we  would  never  miss  is  a 
splendid  (or  delightful)  romp,  as  used  to 
describe  a  sprightly  performance.  Al¬ 
though  criticism  is,  or  should  be,  a  highly 
creative  kind  of  writing,  and  critics  enjoy 
more  latitude  than  other  journalists,  it 
cannot  be  denied  that  they  are  often  walk¬ 
ing  compendiums  of  the  hackneyed. 

“Just  decide  to  sell  your  own  home 
without  the  help  of  a  Realtor.  You’ll  have 
all  kinds  of  people  prowling  everywhere. 
Around  the  clock.  Just  ask  anyone  willing 
to  remember  the  time  they  tried  to  sell 
their  own  home.  The  stories  are  grizzly.” — 
.4n  advertisement  by  the  Chicago  Title 
Insurance  Co.  in  the  Los  Angeles  Times. 

Well,  the  bear  facts  are  often  like  that. 
• 

Long  Beach  I,  P-T  fire 
damages  put  at  $25,000 

Damage  was  estimated  at  $25,000  in  the 
wake  of  a  stubborn  fire  that  forced  evacu¬ 
ation  of  the  newspaper  offices  and  dis¬ 
rupted  publicaton  of  the  Long  Beach  In¬ 
dependent,  Press-Telegram  on  December 
25. 

The  blaze,  which  broke  out  in  an  un¬ 
used  second-floor  stereotype  room,  spread 
through  walls  and  air  ducts,  filling  the 
four-story  building  with  acrid  fumes  and 
dense  smoke. 

About  45  employes,  including  several 
men  working  in  the  third-floor  composing 
room,  were  driven  out  of  the  building  by 
the  smoke. 

Flames  shot  up  a  narrow  service  eleva¬ 
tor  shaft  and  flared  30  feet  high  from  a 
roof  vent  before  10  companies  of  Long 
Beach  fire  fighters  managed  to  bring  it 
under  control. 

Executive  editor  Miles  Sines  said  the 
newspaper  was  unable  to  use  its  three 
presses  because  the  floor  of  the  pressroom 
was  covered  with  water. 

The  newspaper’s  combined  holiday  edi¬ 
tion  of  150,000  was  printed  at  the  Los 
Angeles  Times'  Orange  County  facility  in 
Costa  Mesa.  The  fire  caused  a  five-hour 
delay  in  circulation.  Sines  said. 

Asst.  Long  Beach  Fire  Chief  John 
Montgomery  said  the  exact  cause  of  the 
blaze,  which  broke  out  about  10:30  p.m., 
has  not  been  determined. 
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Damage  could  run  higher  than  the  pre¬ 
liminary  estimate,  Montgomery  said.  The 
newspaper  recently  completed  an  exten¬ 
sive  remodeling  project  involving  the  en¬ 
tire  building  at  6th  St.  and  Pine  Ave., 
including  installation  of  a  computer  sys¬ 
tem. 

Firemen  extinguished  the  blaze  in  about 
30  minutes  but  spent  more  than  five  hours 
mopping  up  and  exhausting  the  smoke 
which  caused  minor  damage  to  several 
executive  offices. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANTIQUES 


Kj  I 

Antiques  in  America 

“Antiques  in  America”  is 
written  by  Harry  Baker,  a 
newspaperman  who  t^rew 
up  in  the  furniturt'  desit^n 
business,  is  himself  a  collec¬ 
tor  and  antiques  expert.  It 
is  specific,  illustrated,  prac¬ 
tical.  His  column  is  respect¬ 
ed  by  f)rofessionals  but 
profitable  to  amateurs  and 
is  written  with  real  Yankee 
humor  and  literary  econ¬ 
omy.  The  Washint»ton  Post 
and  the  Baltimore  Sun  are 
two  of  the  subscribers.  For 
sam[)les  and  prices  write 
The  Providence  Journal, 
Room  416,  Providence,  R.l. 
02902. 


BOOK  REVIEWS 

WEEKLY  EDITORS.  Would  you  pay 
$5  a  week  for  book  reviews  by  such 
nationally  known  writers  as  Isaac 
Asimov,  Bergen  Evans,  Lucy  Freeman, 
Gerald  Johnson,  Russell  Kirk,  Ashley 
Montagu,  Adele  Rogers  St.  John,  Studs 
Terkel  7  For  details  write  to  Literary 
Department,  M'Loo  Ltd.,  635  N.  Michi¬ 
gan.  Room  407,  Chicago,  Ilj.  60611. 


BOOKVIEWS 

Join  our  growing  list  whose  weekly 
.eaders  get  news  of  hardcover  and 
i>aperback8.  Not  just  "bestsellers.”  Only 
$3.12  weekly.  Write  Box  157,  Maple¬ 
wood,  N.J.  07040. 


Editor  &  Publisher 
Classified  Ads  are 
as  effective  in  the 
newspaper  community 
as  your  newspaper's 
classifieds  are  in 
your  community. 


COLLEGE  NEWS 


CAMPUS  HOTLINE.  Weekly  column 
on  campus  life.  Informative,  interest¬ 
ing,  timely.  Attracts  college-age  read¬ 
ers.  Low  rates.  Samples.  Campus  News 
Syndicate,  Box  19353,  Sacramento, 

,  Calif.  95819.  , 


CONSUMERISM 


HUMOROUS,  TIMELY.  All  phases. 
Heavily  researched  by  exponent  of  the 
I  soft  "cell".  Samuel  P.  Levine.  P.  O. 
I  Box  174,  Canoga  Park,  Calif.  91305. 


GENERAL 

HEALTH  TRAVEL,  etc.  Timely,  tact¬ 
ful  topics.  Stimulating  written  features. 
Readers’  questions  answered  profession¬ 
ally.  Box  16,  Editor  &  Publisher  ot 
call  (212)  862-5673. 


PARENT  TIPS 


PAUL'S  PARENT  TIPS— Lively  an- 
xwers  to  questions  all  kids  (and 
I  adults)  pose.  20  years  experience. 
Samples.  P.  Burns,  436  Morse.  Day- 
ton,  Ohio  45420. 


NEWSPAPER 

EQUITY 

DEALERSHIPS 

These  dealerships  provide 
growth  and  net  worth  increase 
possibilities  under  an  Inde¬ 
pendent  Contractor  Agree¬ 
ment.  Dealerships  available 
are  within  Southern  California 
area.  Interested  persons,  mail 
personal  qualification  informa¬ 
tion  to: 

Los  Angeles 

Herald-Examiner 

Box  2416,  Terminal  Annex 
Los  Angeles,  Calif.  90051 


TRAVEL 


YOUR  WEEKLY  TRAVEL  and  recre- 
ation  paffa  or  BuppIemBnt*  No  work  for 
you*  only  profit.  Travel  Rates  A 
Places.  Box  246.  Woodside*  N.Y.  11377. 


W  ASHINGTON  COVERAGE 

STORIES,  COLUMNS.  QUERIES  or 
background  files  written  for  you  on 
what  government  and  Congressional 
actions  will  mean  to  your  area  of  in¬ 
terest.  Specializing  in  business,  scien¬ 
tific,  and  technical  areas.  Staffed  by 
top  professionals.  Write  or  Call: 

Nation’s  Capital  News  Bureau 
3110  Mount  Vernon  Ave. 

Alexandria,  Virginia  22305 
(703)  648-0496 


WEEKLY  FEATURES 

EDITORIAL  CARTOONS  and  com¬ 
ment,  church  directory  illustrations. 

,  horoscope,  movie  reviews,  crossword 
I  puzzle,  humorous  cartoons,  other  qual- 
I  ity  features  for  the  weekly  editor  (off- 
I  set  only).  Prices  for  all  (11)  features 
start  at  $6.50,  based  upon  circulation. 
!  MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  096,  Newnan,  Ga.  8026$. 

I  Ph.:  (404)  26$-6$66 


_ ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

5  YEARS  AGO,  when  I  was  21,  I  hor- 
rowe<l  $50  and  starte<i  a  newspaper.  I 
now  own  3  unique  weekly  papers  gross¬ 
ing  $500,000  with  a  real  potential  to 
gross  millions.  I  need  $S0.000-$200,000 
cash  to  realize  this  imtenfal.  Invest  in 
my  talents  and  my  palters,  and  you’ll 
own  a  profitable  piece  of  the  most  ori¬ 
ginal  journalistic  venture  in  the  U.S. 
Your  qualifications  in  first  reply, 
please.  Box  2034.  Eklitor  &  Publisher. 


BUSINESS  OPPORTUNITIES 
WANTED 

MR.  PUBLISHER:  2  young  men  in 
their  30's  running  their  own  paper 
looking  for  a  bigger  field.  Have  na- 
t'onal  and  international  connections. 
Have  substantial  amount  to  invest.  Box 
2035,  Eklitor  &  Publisher. 

'  APPRAISALS  FOR  ESTATE,  TAX. 

I  partnership,  loan  and  insurance  pur- 
I  poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88.  Norton,  Kans.  $7654. 

I  APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co..  Inc..  P.O.  Dr. 

I  12428,  Panama  City,  Fla.  82401. 

^HsEWSPAPER^BROKERr^ 

MEL  HODELL,  Newspaper  Broker 
1388  N.  Euclid.  Upland.  Calif.  91786 
Daily  Sales,  Appraisala:  (714)  982-0424 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C,  20004 
(202)  NAtional  8-1138 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICES.  MANAGEMENT 
5464  Government  Blvd, 

I  Mobile,  Ala.  (205)  666-0893 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer,  'This 
is  why  we  insist  on  i>ersonal  contact 
selling, 

LEN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant,  Mich.  48868 

JOSEPH  A.  SNYDER.  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim.  (lal.  92806 

ROBERT  N.  BOLITHO 
Newspaper  sates,  appraisals,  consult¬ 
ing.  Krehbiel-Bolitho  Newspaper  Serv¬ 
ice.  10000  West  76th,  Shawnee  Miaaion, 
Kans.  66204.  Office:  (913)  236-6280; 
Res:  (913)  881-6816.  ^  glad  to  meH 
I  you  at  Kansas  City  International. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Negotiations  for  sales,  purchasing,  ai>- 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston,  Texas  77005 
Ph  (713)  664-9414 


NEWSPAPERS  FOR  SALE 


FOR  SALE:  Southern  weekly  with 
large  printing  business.  Box  2032,  Edi¬ 
tor  &  Publisher, 

Rocky  Mountain  Newspa|>ers 
BILL  KING  ASSOCIATES 
2023  Foothills  Rd.,  Golden,  Colo.  80401. 
(303)  279-6345 

IDEALLY  LOCATED  southern  New 
England  offset  weekly-captive  shopper. 
8500  paid  circulation,  no  plant,  $185,000 
gross.  Sell  $135,000.  Terms:  $60,000 
down,  will  finance  balance.  Declare  fi¬ 
nancial  and  professional  responsibility 
first  letter.  Box  1678,  Editor  &  Pub¬ 
lisher. 

WEEKLY  SHOPPER  grossing  $175M, 
small  town  Mountain  States  area.  Zone 
8,  circulation  21.000.  Reply  Box  1979, 
Eilitor  &  Publisher. 

ZONE  9  WEEKLY  newspaper  and 
shopper.  Good  country,  great  circula¬ 
tion,  more  growth.  $60M,  50%  down. 
Box  4,  Editor  &  Publisher. 

WESTBHtN  WASHINGTON  SUBUR¬ 
BAN  weekly,  exclusive,  projects  $82,000 
gross  1973.  With  building,  $98,000. 
"Terms. 

UPPER  MISSOURI  COUNTY  SEAT 
exclusive  offset  weekly.  Only  paper  in 
county.  Ideal  first  paper.  Gross  $57,000. 
Price  $65,500,  $10,000  down. 

MISSOURI  DAILY,  offset  exclusive, 
gross  $145,000,  price  $225,000,  terms. 
OHIO  WEEKLY  GROUP  with  offret 
central  plant,  gross  $403,000,  price 
$400,000. 

WE.ST  KANSAS  WEEKLY,  county 
;  seat  exclusive,  offset.  Serves  wide  area, 
j  gross  $86,000,  price  $90,000.  29%  down, 

1  terms. 

I  NEW  ENGLAND  COASTAL  WEEK¬ 
LY,  exclusive,  offset,  growth  area, 

'  gross  $133,000.  Price  $210,000  with  real 
!  estate.  Should  see  if  you  prefer  this 
;  urea. 

ROBERT  N.  BOLITHO 
Krehbiel-Bolitho.  10000  W.  75th  St. 
Shawnee  Mission,  Kans.  66204 

'NEWSPAPERslvANTEir^ 

COUNTRY  BOY,  family  seek  Midwest 
county  seat  weekly  after  15  years  as 
metro  editor.  Serious.  Need  70M-plus 
gross.  Box  1983,  Editor  &  Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

1  DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400.  Gadsden,  Ala.  86902 
I  Ph.  (206)  646-3356 

LETTERPRESS  newspaper  wanted 
that  needs  to  he  converted  to  offset. 

I  Large  weekly  or  small  daily.  Finan- 
I  cially  able,  exi>erienced  newspaperman, 
i  Box  1760,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 

'  MONTHLY  (10  issue)  recreation  news- 
'  paiiers  in  Ohio  and  Illinois  make  ideal 
!  satellite  oiierations  for  expansion- 
!  minded  daily,  large  weekly  or  printing 
I  firm.  Will  sell  both  states  singly  or  as 
i  enmhinafon.  SOM  selective  unduplicated 
1  maMing  list  for  each  state,  already  on 
I  computer.  We  can  show  $100M-|-  ad  po- 
'  tential  for  each  state  lierause  we've  far 
exceeded  this  in  our  home  state  of 
i  Michigan.  Box  2002,  Editor  &  Publisher. 
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MACHINERY  &  SUPPLIES 
COLD  TYPE  SUPPLIES 

BORDER  TAPES 

NFW 

LOW  -  LOW  PRICES 
ALSO 

KODAK  SUPPLIES 


Orders 

Over 

Solid 

Matte 

Solid 

Gloss 

Printed 

$500 

32r 

34r 

444 

$100 

444! 

46r 

66r 

Under  $100 
Opaque  white 
Corners 

44r 

69r  per  roll 
89< 

494 

69r 

Pre-paid  shipping — send  for  catalog 
Call  (219)  282-1912 
McCann  &  Marsh  Co.,  Inc. 

P.  O.  Box  1121 
South  Bend,  Ind. 

"Over  1,000  newspapers  are  using 
our  border  tapes”. 


COMPOSiyC  ROOM 


TTS  PERFORATOR  KEYBOARD  (Var- 
ityper  model  TPE-214).  New,  in  orig¬ 
inal  packing  case.  Full  factory  war¬ 
ranty.  Jl.L'iO.  (516)  433-0235. 

Compugraphie  4961  S4600 

^mpugraphic  4961TL . $7300 

Compugraphie  2961TL  . $6200 

Compu writer  I . $6000 

Wirestripper  for  4961TL  ....$  600 
OFFSET  NEWSPAPER  EQUIPMENT 
P.O.  Box  226  Norcrosa,  Ga.  30071 
(404)  448-6560 


2  PHOTONS-TEXTMASTERS  MODEL 
713-5’s  serial  #’s  3.5084,  37611.  Included 
are  2  fonts  of  crown  life  and  bold  and 
techno  I'te  and  bold — nlus  other  extras. 
Runnin-r  condition — $5000  each.  Somer¬ 
set  Publishing  Co..  320  Campus  Dr., 
Somerset,  N.J  08873.  Or  call  R.  T. 
Williams,  (201)  469-0400. 


COMPOSING  EQUIPMENT  for  sale  as 
is  where  is: 

1 — Monotype  Matl.  Maker  #15005 

(molds  $30.00  ea.)  . $2,000 

1 — Monotype  Matl.  Maker  &  Molds 

(molds  $30.00  ea.)  .  $  600 

1 — Elrod  w/chi|ler  &  molds 
F-5068F  (molds  $20.00  ea.)  .  $2,000 

1— Electron  Ser.  #71668  .  $1,800 

1 — Comet  Ser.  itl9l3  (Manual)  $  .500 
1 — Comet  Ser.  #1943  (Manual)  $  650 

1— Model  33  .‘Jer  #68140  .  $  6.50 

1— Mo<le|  31  Ser.  #64618  .  $1,4,50  , 

1— Model  31  Ser.  #57303  . $1,4.50 

1— Mo<lel  30  Ser.  #61952  . $  .500  ! 

1— Model  30  .Ser.  #64806  .  $  600 

Several  Marathon  Motors  ...ea.  $  60 

Several  Emerson  Motors  ....ea.  $  60 

1 — Compugraphie  Just  tape  Senior 
.  . Best  Offer 

1 —  Compugraphie  Just  tape  Junior 

.  Best  Offer 

2 —  Teletypesetters  perforating  units 

. ea.  $  400 

1 — Hamilton  Page  Storage  Cabinet 

.  .  $  260 

1 — Vandercook  Proof  Press  325-A 

.  $  600 

1 —  Hammond  Glider  Trim-O-Saw 

.  $  250 

42  Alum.  Chases  . ea.  $  10 

49  Steel  Chases  .  ea.  $  5 

2 —  Gray  Matrics  cabinets  .  $  75 

1— Hammond  Glider  Saw .  $  200 

Misc.  New  Spare  Parts  (Linotypes  & 
Electrons) 

Contact  Ed  Roth.  Journal-Star  Printing 
Co.,  P.O.  Box  81609,  Lincoln,  Nebr 

68501.  Ph.  (402)  477-8902. 


MACHINERY  &  SUPPLIES 
^EycRAvim 

ENGRAVING  EQUIPMENT  for  sale 
as  is  where  is: 

1— Nitric  Acid  Pump  HP  115/230V 

1725  RPM  .  $  300 

1 — Master  Plate  Coating  Machine  $  100 
1 — Vandercook  Proofing  Machine 

#219  .  $  600 

Photoengraving  metal: 

30  cases  20"  x  24"  16  ga. 

R'chplate  zinc  .  $4.00  sheet 

15  rases  17"  x  23"  16  ga. 

Richplate  zinc  .  $3.32  sheet 

Contact  Ed  Roth,  Journal-Star  Printing 
Co.,  P.O.  Box  81609.  Lincoln,  Nebr. 
68501,  Ph.  (402)  477-8902 


MATERIAL  FOR  SALE 

SAVE  MONET  on  cold  type  paper  and 
litho  films.  National  Publishers’  Sup¬ 
ply  (NAPSCO),  Berlin,  Wis.  64923. 
phone  (414)  361-0660.  or  18  W.  22nd. 
NYC,  10010,  phone  (212)  691-9850. 


yEwspRiyT 

ROLLS  ALL  SIZES— BEIHRENS  Pulp 
&  Paper  Corp..  1896  Westwood  Blvd., 
Los  Angeles,  Cal.  90025.  (21$)  474-6525. 


PERFORATOR  TAPE 

NOW  STATICVFREIE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  xvrite: 

PORTAGE  (216)  929-4455 
Box  5500.  Akron.  Ohio  4431S 

'^^^P^S^S^&^MACmyERY^ 

4-UNIT  GOSS  URBANITE  with  quart¬ 
er  folder.  Well  maintained.  Can  be 
seen  in  operation.  Available  6  to  9 
months.  Box  2028,  Editor  &  Publisher, 


FULL  COMPOSING  ROOM  including 
11  Intertypes,  Ludlows,  Elrods, ‘proof 
presses,  etc.  Available  March  1st.  Call 
Mr.  Gaj,  The  Meriden  (Conn.)  Re¬ 
cord-Journal,  (203)  235-1661. 

ALL  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  St.,  N.Y.C.  (212)  964-1370. 


GOOD  BUTS — offset  composition  equii)- 
ment  (trade-ins  for  (Tompugraphics) 
from  clean  plants  and  proud  owners: 
Justowriters,  used  Compugraphics,  Fo- 
totype  Compositors,  Headliners,’  Fair- 
child  PTS  2020,  Photon  713-5,  Linofilm 
Quick,  ATF,  Varitypers,  etc.  National 
Pjblishers’  Supply  Corp.,  Berlin,  Wis. 
54923  or  18  W.  22nd,  NYC  10010. 


CARGO  REWINDER 

With  the  current  newsprint  shortage, 
gain  greater  pro<luction  from  your  ex¬ 
isting  newsprint  supply.  This  is  an  al¬ 
most  new  unit,  has  had  less  than  1 
month’s  usage.  Like  new  at  half  price. 
OFFSET  NEWSPAPER  EQUIPMENT 
P.O.  Box  226  Norcross  Ga.  30071 
(404)  448-65.50 


COLOR  KING,  2  units,  2  roll  stands, 
quarter  folder,  counteratacker,  electric 
roll  hoist,  ink  agitators,  can  see 
running,  new  1964.  E.  H.  Richey  Co., 
1417  Georgia  St.,  Los  Angeles,  Calif. 
90015.  (213)  748-6954. 


GOSS  URBANITE,  5  units,  excel¬ 
lent  condition. 

GOSS  4  unit  Suburban. 

GOSS  SUBURBAN  6  unit,  new 
1967. 

GOSS  COMMUNITY,  6  unit,  new 
1967. 

GOSS  UNIVERSAL  FOLDER. 
COTTRELL  4  or  6  unit  V-ll. 
excellent  condition. 

COTTRELL  VANGUARD.  22%  x 
31.  2  unit. 

COTTRELL  6  unit  V-16A,  new 
1969. 

FAIRCHILD  NEWSKING.  2  unit 
and  folder. 

NEWSKING.  4  unit,  1968. 

HOE  ALLER  units. 


IPEC, 


Inc. 

401  N.  Leavitt  Street, 
Chicago,  Illinois  60612 
Phone:  (312)  738-1200 


2-UNIT  SUBURBAN,  excellent  condi¬ 
tion.  F'or  sale  imme<iiately  by  owner. 
Best  price  available.  Contact  John 
Taylor  (512)  379-5402. 


GOING  OFFSET  and  photocomposition 
mid-summer.  Five  units  Goss  Universal 
Press  and  complete  hot  type  equipment 
for  sale.  For  particulars  contact  Cecil 
Watkins,  Amos  Press  Inc.,  Sidney, 
Ohio  45365.  Phone  (513)  492-4141. 


MACHINERY  &  SUPPLIES 
^P^SSES^^ACmyERY^ 

ROYAL  ZENITH,  4-Color.  17%"  x 
24",  2  roll  stands,  dryer,  sheeter  and 
folder. 

PACO  Film  Developer 
31"  ROBERTSON  CAMERA  with  As- 
corlux  light  source  and  with  Carlson 
unit  and  65-line  glass  screen 
CHE'SHIRE  model  PT,  exclusively  for 
newspapers  with  north-south  head 
Five  minutes  from  Milwaukee  Billy 
Mitchell  Field. 

All  equipment  is  on  our  floor. 
AMERICAN  INTERNATIONAL 
MACHINERY,  INC. 

7725  South  6th  Street 
Oak  Creek  (Milwaukee), 
Wisconsin  63154 
Phone:  (414)  764-3223 


MERGENTHALER  PACER,  4  units.  6 
years  old,  priced  reasonably.  Box  1945, 
Editor  &  Publisher. 


STEREOTYPE 

STEREO  EQUIPME^4T  for  sale  as  is 
where  is: 

2— Sta-Hi  Premier  Rotary 

Shavers  . Best  Offer 

1 — Sta-Hi  Curved  Plate  Router, 

MR-7  .  $  750 

1 —  Sta-Hi  Twin  Plate  Router 

TP-45  .  $2,500 

2 —  Goss  Tension  Millers 

2-UC  . Best  Offer 

1— Goss  Plate  Perfector  Casting 

Unit  . .  .  Best  Offer 

1 — Wesel  Master  Flat  Router  . .  $  300 

1 — Wesel  Flat  Router .  $  150 

1 — Hammond  Flat  Scorcher 

T23-30  . .  $  50 

1 — Wood  Pony  Autoplate 

Casting  Unit . Best  Offer 

1 — Goss  Pneumatic  Metal 

Pump  .  . Best  Offer 

1 —  Miner  Denver  Plate  Transfer  Unit 

100  Feet  Miner-Den ver  Plate 
Conveyor  . Best  Offer 

2 —  Sta-Hi  Dry  Mat  Formers  ea.  $  100 
1 — Sta-Hi  Dry  Mat  Former 

SMF-4  .  $  200 

1 — Goss  Mat  Roller  (Driven)  45-S  $  250 
1— General  Electric  DC  Generator 
w/Drive  motor  (50  HP)  280  AMP 

125/ volts  . .  .  Best  Offer 

1 — General  Electric  50  HP  AC  motor 
220/440  volts  1175  RPM— Best  Offer 
Contact  Ed  Roth,  Journal-Star  Print¬ 
ing  Co.,  P.O.  Box  81609,  Lincoln. 
Nebr.  68501,  Ph.  (402)  477-8902. 

SPECIAL  LUDLOW  MATS  custom 
engraved.  Fast  delivery.  Jack  Moore. 
3444  Country  Club,  Medina,  Ohio  44256. 


WAyTED  TO  BUY 

USED  2  UNIT 

GOSS  SUBURBAN  OFFSET  PRESS. 
BOX  1961,  EDITOR  &  PUBLISHE'R 


MODEL  "F”  ELROD— Electric  pot- 
over  3800  serial  number. 

LINOTYPE  COMET  with  Star  quadder 
INLAND  NEWSPAPER  MACHINERY 
CORP. 

1720  Cherry  St.,  Kansas  City,  Mo.  64108 
(816)  221-9060 


NEWSPAPER  SERVICES 
MAyAGEME^fTcpySl^ 

THE  MEDIA 
MIDDLE  MAN 

EXECUTIVE  RECRUITING  and 
EXECUTIVE  PLACEMENT 
Si>ecializing  in  newspapers  for  all 
positions  $12,000  I'P.  Confidential. 

GOURLEY  ASSOCIATES 
Box  53404.  Oklahoma  City  73105 


PRESS  EyCiyEERS 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 

1  Sherman  Avenue 
Jersey  City.  N.J.  07307 
(201)  650-6888 


Help 

Wsnted... 


ACADEMIC 

OKLAHOMA  STATE  UNIVERSITY 
seeks  exper  enced  professional  to  serve 
as  General  Manager,  Daily  O’Collegian 
( five-day-a-week  tabloid),  beginning 
July  1,  1974,  Salary  and  appoint¬ 

ment  commensurate  with  qualifications. 
Please  send  resume  and  references.  Ap¬ 
plication  deadline  March  1,  OSU  is  an 
equal  opportunity  employer.  Write  Dr. 
Harry  Heath,  Search  Committee, 
School  of  Journal'sm  and  .Broadcasting, 
Oklahoma  State  University,  Stillwater, 
Oklahoma  74074. 


MAJOR  UNIVERSITY  seeks  qualified 
person  to  head  its  Journal'sm  Program. 
Professional,  academic  and  administra¬ 
tive  e.xperience  preferred.  Fall,  1974. 
Equal  opportunity  employer.  Write: 
Professor  E.  H.  Volkart,  Chairman, 
Search  Committee,  Department  of 
Sociology,  University  of  Hawaii,  Hono¬ 
lulu,  Hawaii  96822. 


ADMiyiSTRATIVE 

NEWSPAPER  GROUP  central  office 
has  excellent  opportunity  for  person 
with  some  newspaper  accounting  expe¬ 
rience.  Applicant  should  be  free  to 
travel  to  assist  in  staff  training,  ac¬ 
counting,  and  auditing  work.  Successful 
applicant  will  receive  superior  training 
in  newspaper  business  methods  and 
budget  control.  Send  resume  to  Box  16, 
Editor  &  Publisher. 


BUSINESS  MANAGER 
Northwest  daily  needs  business  man¬ 
ager  with  accounting  background,  data 
processing  experience  desirable.  Excel¬ 
lent  fringe  benefits,  good  start'ng  sal¬ 
ary.  Career  opportunity  in  25-30M  cir¬ 
culation  operation.  Complete  resume 
with  salary  requirements  to  Box  2010, 
Editor  &  Publisher. 

HERE  IS  YOUR  CHANCE  to  be  one 
of  the  youngest  General  Managers  in 
the  country.  Midwest  daily  with  7,500 
circulation  wants  energetic  sales  type 
with  less  than  6  years  newspaper  ex¬ 
perience  to  take  over  as  General  Man¬ 
ager.  No  previous  management  experi¬ 
ence  necessary.  Degree  a  must — Mas¬ 
ters  helpful.  $18,000  plus  bonus.  Re¬ 
sume  to  Box  1905,  Editor  &  Publisher. 


PUBLISHBR/GENERAL  MANAGER 
We  require  superior  qualifications  plus 
proven  managerial  performance,  prefer¬ 
ably  in  medium  sized  newspaper.  Ex¬ 
perience  should  be  at  general  manage¬ 
ment  or  major  department  head  level. 
Excellent  opportunity  for  goal-oriented 
individual  to  gain  satisfaction  through 
managerial  achievements.  Send  detailed 
resume  including  list  of  major  accom- 
pl'shments  to  date,  salary  requirements 
and  work  h'story.  All  repFes  held  con¬ 
fidential.  Box  27,  Editor  &  Publisher, 

GENERAL  MANAGER  or  Publisher 
for  10,000  daily.  Zone  2.  Prefer  person 
with  10  to  20  years  varied  experience 
in  newspapers,  strong  on  operating. 
Excellent  salary,  profit  sharing,  sto^ 
ownership.  Resume  and  salary  require¬ 
ments  to  Box  13,  Editor  St  Publisher. 

ASSISTANT  TO  THE  PRESIDENT 
President  of  Midwest  newspaper  chain 
needs  sales,  research,  and  promotion 
minded  person  to  function  as  his  As¬ 
sistant.  Vacancy  caused  by  movement 
of  former  Ass'stont  to  General  Manager 
of  one  of  our  newspapers.  If  you  re¬ 
ceived  your  Bachelor's  degree  or 
Master’s  degree  in  the  past  5  years  and 
have  some  sales  experience,  you  may 
he  the  one  we  are  looking  for.  $20,000 
income  plus  incentive.  Send  resume  to 
Box  1966,  Editor  &  Publisher. 


E&f  CfossMeds— 

4s  effecflve  In 
the  newspaper  community 
as  your  newspaper's  classMeds 
ere  In  your  communityl 
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HELP  WAJVTED 


ADMINISTRATIVE 


YOU’RE  PROBABLY  an  ad  manager 
waiting  for  a  chance  to  take  over  your 
own  operation.  If  you’re  sales  oriented, 
have  desire  to  succeed  with  growing 
young  company  that  knows  its  most 
important  product  is  people,  contact 
us  in  confidence  about  2  great  oppor¬ 
tunities  in  Areas  8  and  9.  Box  2029, 
Editor  &  Publisher. 


ADVERTISING  PRODUCTION 


WANTED:  Working  ad  director  with 
experience  in  doing  paste-up.  Would 
like  some  camera  experience.  Offset  with 
repro  books,  Compugraphic  tyi>esetting 
machines.  In  fast-growing  area.  Small 
firm  with  lots  of  potential.  Call  (305) 
846-2165  or  send  resume  to  P.O.  Box 
938,  Kissimmee,  Fla.  32741. 


CIRCULATION 

IF  YOU  are  looking  to  prove  yourself 
as  a  top  daily  newspaper  Circulation 
Manager  —  and  have  the  necessary 
knowledge  and  background  (regardless 
of  your  years  of  experience)  to  operate 
a  smooth  department  at  the  same  time 
you’re  producing  growth — we  have  the 
job  for  you.  We’re  looking  for  ambition, 
drive,  enthusiasm,  and  RESULTS.  You 
will  find  our  salary,  fringe  benefits 
and  plans  for  yours  and  our  future  to 
be  quite  inviting.  If  you  are  up  to  the 
challenge,  write  today  to  Box  2018, 
Editor  &  Publisher. 


WE  ARE  LOOKING  for  a  manager 
who  can  take  charge  and  continue  the 
growth  of  our  20,000  daily  circulation 
department.  We  can  offer  exceptional 
benefits  and  starting  salary  to  the 
right  person  who  is  promotion-minded, 
a  motivator,  well-schooled  in  all  types 
of  carrier  programs.  Please  call  (812) 
372-7811  or  send  resume  to  R.  L.  Wag¬ 
goner,  The  Republic,  P.O.  Box  10, 
^lumbus,  Indiana  47201. 


GOOD  FLORIDA  LIVING 

Experienced,  ambitious  shirt  sleeve 
circulation  manager  needed  for  6,000 
offset  ABC  daily  in  lovely  central  Flor¬ 
ida  area.  Tremendous  growth  potential. 
We  need  a  person  who  has  the  ability 
to  motivate  carriers,  plan  promotions 
and  be  willing  to  knock  on  doors  per¬ 
sonally.  Good  starting  salary  for  quali¬ 
fied  person,  plus  best  fringe  benefit 
package  in  the  country.  Send  full  re¬ 
sume  and  cover  letter.  Replies  in  strict 
confidence.  Box  7,  Editor  &  Publisher. 


AGGRESSIVE,  experienced  manager 
strong  on  organization  needed  to  meet 
challenge  for  small  California  daily  in 
hotly-competitive  area.  $14,000  plus 
bonus.  Box  2009,  Editor  &  Publiiiher. 


EXPERIENCED  CIRCULATOR  to 
build  a  boy  crew  operation  for  a  major 
Midwest  newspaper.  Must  have  the 
knowhow  to  recruit  and  ti^n  crew 
managers  and_  boys.  This  is  a  ground 
floor  opportunity  to  the  person  who  can 
produce.  No  fast  buck  artist  need  ap¬ 
ply.  Send  complete  resume  and  salary 
requirements  to  Box  1967,  Editor  and 
Publisher. 


DATA  PROCESSING 


GRAPHICS  SYSTEMS 
ANALYST 

Consulting  office  specializing  in  news¬ 
paper  production  and  commercial  sys¬ 
tems  seeks  an  individual  with  the  fol¬ 
lowing  qualifications  or  the  equivalent: 

•  1  to  2  years  experience  in  com¬ 
puterized  newspaper  composition 
programming  and/or  analysis. 

•  Experience  in  programming  or 
analysis  of  standard  commercial 
computer  applications  (e.g.  ac¬ 
counts  receivable). 

•  Knowledge  of  assembly  languages 
operations  and  COBOL  desirable. 

•  3  years  of  related  college  work. 
Offices  are  located  in  Zone  2,  with  some 
travel  required.  Send  resume  and  par¬ 
ticulars  to  Box  190U,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


DISPLAY  ADVERTISING 


ADVERTISING  DIRECTOR  for  group- 
owned  daily  in  Indiana  with  20.000  cir-  | 
culation.  If  you  have  never  managed 
but  think  you  have  the  capability,  this  i 
may  be  your  chance.  Degree  is  neces-  I 
sary.  No  one  is  too  young  to  apply,  t 
$18,000  plus  commission.  Send  resume 
to  Box  1911,  Editor  &  Publisher.  | 

NATIONAL  ADVERTISING  MAN-  | 
AGER  for  Zone  5  with  over  100,000  ! 
circulation.  Bright,  aggressive,  college 
educated  individuals  with  retail  or  na-  i 
tional  sales  experience  should  apply, 
$22,000  salary  plus  bonus.  Send  resume 
to  Box  1965,  Editor  &  Publisher. 


EXPERIENCE’D  newspaper  representa¬ 
tive  salesman  wanted  for  New  York 
office  of  Newhouse  newspapers.  Send 
resume  and  letter  in  confidence.  Do  not 
phone.  Harold  Hull,  Newhouse  News¬ 
papers,  350  Madison  Ave.,  New  York, 
N.Y.  10017. 


LOUISIANA  WEEKLY  seeking  quali- 
fied  ad  manager  to  direct  small  staff.  I 
Must  have  experience  in  metropolitan  | 
market.  Comprtition  includes  2  dailies,  I 
13  radio  and  TV  stations.  But  you’ll  ' 
have  a  top  product  to  work  with.  R^ 
spected  in  community.  Position  avail-  ; 
able  in  February.  Minimum  $10,100  . 
plus  commissions,  21  holidays  plus  2  { 
weeks  vacation  first  year.  Great  bene-  I 
fits.  Send  complete  resume  in  confi¬ 
dence  to  Box  1997,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  multi¬ 
ple  weekly  group  in  Zone  5.  Excellent 
opportunity  in  growth  situation  for  per¬ 
son  whose  experience  has  been  plan¬ 
ning,  motivating  and  building.  Good 
staff.  Resume  to  Box  1988,  Editor  & 
Publisher, 


WANTED :  MANAGEMENT  TRAINEE 
for  Midwest  newspaper  group  to  replace  ! 
25  year  old  who  joined  us  right  out  of 
college  and  has  moved  to  Advertising  ' 
Director  position  with  one  of  our  I 
pai>ers.  If  you  are  willing  to  work  hard  ' 
and  learn,  we  have  the  program  to  I 
move  you  into  management  at  a  young  ! 
age.  Degree  is  necessary.  Masters  i 
degree  and/or  some  sales  experience 
helpful.  Starting  salary  $15,000  to  ' 
$18,000.  Send  resume  to  Box  1S96,  I 
Editor  A  Publisher. 


CHICAGO  NEWSPAPER  REP  FIRM  : 
needs  outstanding  salesman  to  join  ; 
staff.  If  you  have  a  degree  and  2  or  ' 
more  years  of  successful  newspaper  ; 
sales  exi)erience,  we  would  like  to  hear  ; 
from  you,  $20,000  plus  incentive.  Re-  i 
sume  to  Box  1909,  Editor  &  Publisher. 


EDITORIAL 


GOT  A  SUNDAY  PUNCH?  It’s  not  a 
job,  it’s  an  opportunity  to  put  your  | 
creative  mind  to  work  in  the  production  | 
of  an  excellent  Sunday  newspaper  in  a  ' 
growing  medium  sized  metropolitan  I 
area  in  Zone  2.  Start  as  a  copy  editor 
I  with  a  flair  for  editing,  layout  and 
I  head  writing,  and  your  growth  will  be  , 
'  gaged  by  your  talent  and  desire.  Write 
Box  23,  Editor  &  Publisher.  | 


j  DESKMAN  /  FLORIDA:  Opportunities 
:  for  A)  copyreader  on  rim  handling  tele- 
!  graph/ local.  B)  Reporter  with  desk  ex- 
:  perience  or  one  who  wants  to  move  into 
desk  reaponsibility.  Major  AM  paper. 
Box  1976,  Editor  &  Publisher. 


TOP  NOTCH 
REPORTER 

Zone  2  metropolitan  daily  wants  re¬ 
porter  who  can  do  it  all,  with  strong 
investigative  ability.  Aggressiveness 
vital,  accuracy  equally  so.  Salary  up  to 
$14,000.  Good  benefits.  Write  full  l>ack- 
ground  to  Box  2011,  Editor  It  Publisher. 


REPORTER-NEWS  EDITOR  for  South 
'  Carolina  university  town  weekly  run- 
I  ning  16-24  pages.  Must  be  able  to  pro¬ 
duce  good  string  of  copy,  layout  front 
and  editorial  pages.  Send  complete  de¬ 
tails  including  salary  expected,  training 
and  experience.  G<^  working  condi¬ 
tions,  group  hospital  and  life  insurance 
plan,  company  funded  pension  plan, 
I  vacation  with  pay.  Box  10,  Editor  & 
I  Publisher. 


HELP  WANTED 
^^EDlfoRUL^ 


CITY  EDITOR  for  growing  southwest 
Florida  PM  offset  paper.  New  plant, 
top  equipment,  top-grade  community. 
Excellent  opportunity  for  person  who 
can  work  with  and  direct  people.  Must 
he  strong  on  local  news,  good  on  layout 
and  moving  pages.  Box  2022.  Editor 
and  Publisher. 


NBWS  EDITOR:  For  33,000  circulation 
Catholic  diocesan  newspaper.  Must  be 
experienced  in  hard  news,  interviewing 
and  feature  story  writing.  Camera  and 
darkroom  ability  helpful.  Week-end  aa- 
signments  balanced  by  days  off.  Send 
resume  of  educational  and  employment 
background,  salary  history,  samples  of 
work  and  three  references  of  quality 
(one  from  a  member  of  the  journalistic 
profession).  Write:  Rev.  Msgr.  Andrew 
Breines,  Catholic  Herald  Citizen,  25 
South  Hancock  St..  Madison,  Wisconsin 
53703. 


RAPIDLY  EXPANDING  WEEKLY  in 
northern  Zone  1  has  made  major  fi¬ 
nancial  and  plant  expenditures.  Now 
eyes  new  horizons  in  editorial  end. 
Need  aggressive,  no-nonsense  editor 
who  won’t  pull  punches  but  recognizes 
g(^  judgment  when  called  for.  Will 
work  with  publisher  in  setting  editorial 
goals  but  will  be  your  own  person  in 
carrying  decisions  out.  Starting  salary 
$10,000,  Liberal  benefits.  Only  serious, 
hard-working  persons  looking  for  excel¬ 
lent  opportunity  need  apply.  Write  Box 
2026,  ^itor  &  Publisher. 

as¥stant  otyIditor 

SOUTH  FLORIDA  A.M. 

Must  have  supervisory  and  hard  news 
reporting  background.  Will  direct  20- 
man  local  news  staff,  edit  copy,  write 
heads  and  hamlle  page  layout.  For 
mature  person  with  sound  news  judg¬ 
ment  and  leadership  ability.  Must  ^ 
company-oriente<l  person  who  wants  to 
move  ahead.  Excellent  benefit  program. 
Send  detailed  resume,  references  and 
salary  requirements  to  City  Editor,  Sun- 
Sentinel  P.O.  Box  131,  Ft.  Lauder¬ 
dale.  Fla.  33302. 


STATE  HOUSE  CAPITAL  REPORTER 
If  you  are  hard  working,  bright  and 
people-oriented  and  are  either  No.  1  in  a 
small  state  capital  beat  or  No.  2  or  3  in 
a  large  state  capital  bureau  operation  and 
aspire  to  be  No.  1  for  a  Pulitzer  Prize 
metroi>olitan  newspaper  in  charge  of 
state  government  and  its  political  cover¬ 
age,  you  will  want  to  apply  to  Jack 
Hart,  Managing  Editor  of  the  Lincoln 
Journal. 

Present  bureau  head  just  promoted  to 
editorial  page  editor. 

Nebraska  unicameral  legislature  meets 
annually  and  convenes  this  January. 
Respond  with  resume  and  work  sam¬ 
ples  to:  Jack  Hart,  Managing  Editor, 
Lincoln  Journal,  P.O.  Box  81689,  Lin¬ 
coln,  Neb.  68501, 


GROWING  YOUNG  DAILY  in  popular 
beach  resort  area  wants  career-oriented 
men  and  women  reporters  with  layout 
and  photo  experience.  Salary  commen¬ 
surate  with  abilities  and  Southeast  av¬ 
erage.  Positions  must  be  filled  before 
first  of  year;  only  2  openings  remain. 
Box  1980,  Editor  h  Publisher. 


SPORTS  COPY  DESK  CHIEF 
SkilM  deskman.  strong  on  attractive 
and  imaginative  layout,  to  work  slot  as 
member  of  eight-man  stmrts  staff  on 
high-quality  60,000  AM  Midwest  daily. 
We’re  looking  for  a  real  pro  who’s  not 
afraid  to  challenge  copy.  We  offer  at¬ 
tractive  salary,  many  fringes  and  op¬ 
portunity  to  be  considered  for  sports 
editor  in  near  future.  Send  sample 
pages,  resume.  Box  21,  Editor  A  Pub¬ 
lisher. 


GROUP  HAS  OPENING  for  2  aggres¬ 
sive  reporters.  Paiiers  are  close  to  good 
hunting,  fishing  and  skiing.  All  em¬ 
ployee  benefits  paid  by  company,  in- 
i  eluding  pension  plan,  ^nd  full  resume 
to  G.  Glasmann,  Northside  News,  Box 
I  468,  Jerome.  Idaho  83338, 

I  SPORTS  EDITOR— Zone  three  11,000 
I  circulation  PM  seeking  energetic,  imag- 
I  {native  sports  editor  with  established 
j  skills.  Send  resume  and  clips  to  Box  6, 
I  Editor  A  Publisher. 


HELP  WANTED 


EDITORIAL 


COMPANY  OF  THE  CROSS  (Episco¬ 
palian)  seeks  voluntary  help  of  experi¬ 
enced  desk  and/or  rewrite  persons  in 
publishing  general  news  magazine  in 
western  Canada  city.  All  living  es¬ 
sentials  provided  for  husband,  wife  and 
children,  small  allowance,  all  transpor¬ 
tation  costs.  For  details  write  the  Min¬ 
ister,  Co.  of  the  Cross,  R.R.  1.  Stony 
Plain,  AlU.,  Canada.  (403)  848-2781. 


COPY  EDITOR 

We  produce  a  high  quality  editorial 
product  in  new  offset  facility  and  we 
are  looking  for  solid  professional  to 
match.  We  offer  good  starting  salary 
and  benefits,  plus  the  world’s  best  cli¬ 
mate,  in  progressive  Southwestern  city. 
Send  resume  and  work  samples  to  Dale 
Walton,  Managing  Editor,  Tucson  Daily 
Citizen,  P.G.  Box  26767,  Tucson,  Ariz. 
85726. 


WIRE  EDITOR  for  south  Florida  even¬ 
ing  offset  paper,  15M  circulation.  Mod¬ 
ern  facilities,  prime  area.  Must  know 
the  job,  must  he  able  to  handle  layouts 
and  work  well  with  others  on  5-person 
desk.  Box  2019,  Editor  A  Publisher. 


ARE  YOU  LIVING?  We’re  searching 
for  a  "living”  editor  who  can  breathe 
a  fresh  new  tone  into  what  used  to  be 
our  "women’s”  pages.  Breathe  there  an 
editor  who  can  make  it  happen?  We’re 
anxious  to  have  you  join  our  aggressive 
medium  sized  (and  growing)  metropoli¬ 
tan  daily  in  Zone  2,  Box  25,  Editor  A 
Publisher, 


EDITORIAL  ART 


ARTIST 

Variety  of  newsroom  art  requiring  ex¬ 
perience  in  photo  retouching  and  pro- 
portioning,  keyline  paste-up,  cartoons, 
illustrations,  color  separations,  and 
graphic  arts  reproductions.  Metro  daily. 
Zone  6.  Send  complete  resume  to  Box 
2004,  Editor  A  Publisher. 


PRESSROOM 


PRESSROOM  FOREMAN  —  Come  to 
suburban  living  at  its  finest  on  eastern 
Long  Island.  Must  know  Goss  Commun¬ 
ity/News  King  press,  plus  knowledge 
of  prep  department,  be  able  to  supervise 
personnel  and  work  closely  with  other 
departments.  Write  full  particulars  in 
first  letter  and  state  salary  require¬ 
ments.  Box  2031,  Eklitor  A  Publisher. 


OFFSET  PRESSMAN  WANTED 

Experience  on  476  Fairchild  News  King 
desirable.  Quite,  healthful  community. 
Company  has  insurance  and  pension 
plan.  Opportunity  for  advancement. 
Ask  for  (General  Manager,  The  Daily 
Star,  P.O.  Box  1319,  Hammond,  La. 
70401  or  call  (504)  345-2333. 


PRODUCTION 


MODERN  AD  COMPOSITION  HOUSE 
needs  Linotype/floorman  combination. 
Also  markup  person  with  knowledge  of 
metal  and  photo  ad  composition.  Top 
pay  plus  excellent  l>enefits.  Call  Bud 
Garrett  (901)  625-5331.  House  of  Typog¬ 
raphy,  359  N.  Second  St.,  Memphis, 
Tenn.  38105. 


PRODUerriON  manager  needed  by 

We)>  offset  plant.  Composition-camera 
knowledge  essential.  $15,000  to  start. 
Fringes  excellent.  Send  complete  in¬ 
formation  about  yourself  to  Box  8, 
Editor  A  Publisher. 

^'^^’^PUBUC^RELArioi^ 


PUBLIC  RELATIONS  PERSON  with  5 
years  of  me<lia  experience  to  head  Mid¬ 
west  insurance  company’s  communica¬ 
tions  program.  Journalism  graduate 
with  sound  editorial  skills  required ; 
knowledge  of  graphics,  printing  and 
broadcasting  will  be  helpful.  Responsi¬ 
bilities:  establish  strong  Public  Rela¬ 
tions  program,  develop  internal/exter¬ 
nal  communications ;  work  with  con¬ 
sumers,  media  and  business.  Executive 
opportunity  for  innovative  journalist. 
Salary  commensurate  with  experience. 

>  Box  26,  Editor  A  Publisher. 

1  An  Equal  Opportunity  Employer 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER 


DEPARTMENTS 


&  ALLIED 


FIELDS 


CLASSIFIED 
ADVERTISING  RATES 

POSITIONS  WANTED 

(Payable  with  order) 

4- wiiks . $1.15  per  line,  p«r  issue 

5- wttks . $1.25  per  line,  per  Issue 

2- weeks . $1.35  per  line,  per  issue 

1- week  . $1.45  per  line. 

Count  5  areraoc  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50e  per  insertion  (or  box  service  and 
count  as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.(X)  extra 

OTHER  CLASSIFICATIONS 

(Ramlffane#  aboald  accompany  c(aa- 
a(ffod  copy  wban  aubmitfod  unlose 
crodit  bat  boon  otfablltbod). 

4-wHks . $1.70  per  line,  per  Issue 

3- wHks . $1.80  per  line,  per  issue 

2- weeks . $1.90  per  line,  per  Issue 

1-wMk  . $2.00  per  line. 

Count  5  avenge  words  per  line 
or  38  chancten  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or 
other  decontions,  changes  your  classified 
ad  to  display.  The  nte  (or  disptay-classi- 
fled  is  $3.60  per  agate  line — $50.40  per 
column  inch  minimum  space. 

ClassMnd  Contract  Ratos  Avalloblo 
On  Roquost 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  Tork  Time 

Box  numbers,  which  are  mailed  each  day 
as  they  art  received,  art  valid  for  1-year. 

Editor  &  Publisher 

850  Third  Avo.,  N.Y..  N.Y.  10022 
(212)  752-7050 


ACADEMIC 


JOURNALISM  AND  ENGLISH  in¬ 
structor  (5  years  newspaper  and  3  years 
classroom  exiierience)  desires  position 
in  Southeast.  Box  1,  Editor  &  Publisher. 


ADMIMSTRATIVE 


GENERAL  MANAGER.  Zone  1  news¬ 
paper  chain  of  60.000  circulation.  Con¬ 
ditioned  for  frrowth  sales,  profit  and 
expansion.  Metal  and  offset  experience. 
Box  2016,  {Mitor  &  Publisher. 


CONTROLLER  -  TREASURER  desires 
position  with  prourressive  organization. 
24  years  experience  in  all  newspaper 
business  functions.  43  years  old.  excel¬ 
lent  record.  Box  2008,  Editor  & 
Publisher. 


AD  MANAGER — All  departments,  nil 
size  competitive  papers.  Younir,  aicKres- 
sive,  successful.  Resume.  Box  1972, 
Editor  dk  Publisher. 

AFTER  PROMOTION,  what?  Put  my 
youth  and  diverse  background  to  work 
as  your  assistant.  Box  2.  Editor  St 
Publisher. 

ADVERTISING  MANAGER  or  publish¬ 
er  available.  Four  years  ago.  I  took 
over  as  publisher  of  a  distress^  news- 
paiier  and  have  increase<l  its  gross  reve¬ 
nue  four  hundred  per  cent  to  an  amount 
in  seven  figures  with  substantial  prof¬ 
its.  Available  because  owner  is  taking 
over,  having  disiiosed  of  another  prop¬ 
erty.  College  graduate,  age<l  32.  mar¬ 
ried.  Box  11,  ^itor  &  Publisher. 


MANAGER— PROFIT  AND  SALES 
ORIENTED  EXPERIENCE.  Labor-em¬ 
ployee  relations,  advertising  sales,  fi¬ 
nancial.  product'on.  Seek  challenge. 
Box  12.  Editor  &  Publisher  or  (419) 
865-1087. 


IF  YOU  WISH  someone  to  make 
things  happen  as  you  desire,  strong 
leader  but  not  abrasive,  and  a  com¬ 
munity  asset,  write  Box  14,  Editor  St 
Publisher  or  phone  C.  W.  White  (412) 
344-7398. 


CIRCULATION 


CIRCULATION  MANAGER,  strong  in 
all  phases  of  circulation;  proven  ABC 
record,  very  thorough  on  detail;  relo¬ 
cate  in  Areas  3  and  4.  Box  3,  Editor  Sc 
Publisher, 

I  AM  29  years  old  but  already  have  10 
years  experience  in  every  phase  of  cir¬ 
culation.  From  District  Manager  of  a 
new  newspaper  to  Assistant  Circulation 
Director  of  a  newspaper  that  has  grown 
60%  in  the  last  4  years.  My  record  is 
excellent.  I  am  now  ready  to  become 
your  Circulation  Manager.  A  complete 
resume  is  ready  for  your  approval.  Box 
24,  Editor  Sc  Publisher. 


To  answer  box  number  ads  in 
EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number  given  in  the  ad,  c/o 
Editor  &  Publisher,  850  Third  Avenue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the  number  of  clips  submitted  in  re¬ 
sponse  to  an  ad.  Include  only  material  wbicb  can  be  forwarded 
in  a  large  manilla  envelope.  Never  submit  complete  newspapers 
or  magazines  unless  specifically  called  for. 

Editor  &  Publisher  is  not  responsible  for  the  return  of  any 
material  submitted  to  its  advertisers.  Therefore,  ue  suggest  that 
you  never  send  irreplaceable  material. 

Eiditor  &  Publisher  cannot  under  any  circumstances  divulge 
the  name  or  address  of  a  box  holder. 

ITiank  you. 


DISPLAY  ADVERTISING  ! 


WORKING  AD  DIRECTOR,  non-metro 
daily.  60,  BJ  Missouri,  $250.  Area  3, 
4.  6.  8.  Box  1031,  Editor  &  Publisher. 


AD  MANAGER,  32,  seeks  position  with 
daily  or  weekly  group.  Over  50%  an¬ 
nual  lineage  gain  in  last  position.  Sales 
experience  on  large  metropolitan  daily. 
Ultimate  goal  Is  general  management. 
Box  1969,  IWitor  &  Publisher. 


EDITORIAL 

WORKING  EDITOR,  38.  hit  by  paper 
shortage,  needs  job.  Family  man.  col¬ 
lege  trained  all  phases  communications. 
Arnold  Jeffcoat,  North  Broadway,  Sid¬ 
ney.  Ohio.  Call:  (513)  492-0042. 


SPORTSWRITER  —  Recent  J-School 
graduate.  Sports  editor  of  major  col¬ 
lege  daily.  Will  relocate  anywhere. 
Write  Box  2017,  Editor  &  Publisher. 


METRO  EDITOR  wants  to  return  to 
smaller  town  as  editor  on  small  or 
merlium  daily.  20  years  experience. 
F'amily.  Box  1984,  Editor  &  Publisher, 


SEEK  CHALLENGING  an.l  final  career 
stop  as  political  editor.  Solid  25-year 
diverse  background  in  government  and 
journalism.  PhD  (economics).  Box 
1960,  Editor  Sc  Publisher. 

J-GRAD  PHOTOGRAPHER  with  layout 
and  writing  experience  seeks  position, 
will  relocate.  P.O.  Box  885,  Carbon- 
dale,  III.  62901. 


SPORTS  HUSTLER!  6  years  experience 
in  preps,  college  and  pro.  Currently 
sports  editor  of  medium  Midwest  daily, 
liking  for  metro  position  in  Zones 
4,  6,  8,  9.  S|x>rtswriting.  layout  are  my 
games.  Box  1989,  Editor  &  Publisher. 


CITY.  COPY  OR  WIRE  editor  for  20 
years  on  daily,  editor  of  weekly  for  7 
years.  Seeking  relocation  and  editor's 
job  within  Area  9.  Box  2005.  Editor  & 
Publisher. 


SPORTS  PRO,  now  on  news  side,  wants 
back.  Age  29,  BS,  graduate  school,  6 
years  on  top  metro.  Box  2015.  Editor  4 
Publisher, 


COPY  EDITOR  with  broad-based  knowl- 
e<lge.  Careful,  creative,  professional. 
Highest  standards.  Now  employed.  Box 
20.  Eilitor  4  Publisher. 


LEGFiNDARY  Investigative  Reporter- 
Dynamic  hustler  with  exceptional  tal¬ 
ent.  15  years  experience.  New  employed 
as  top  re|X>rter  with  influential  South¬ 
east  newspaper.  Desire  position  with 
major  metropolitan  daily.  Box  17,  E<li- 
tor  4  Publisher. 


EDITORIAL 


THE  EDITOR  OF  THE  LATE  Bloom¬ 
ington  Ckjurier-Tribune.  who  captained 
the  team  into  building  the  best  news 
and  editorial  product  in  Indiana,  now 
needs  a  job  and  is  anxious  to  talk  to 
any  publisher  or  owner  anywhere  who 
w'shes  to  publish  the  best.  George  M. 
Frasher,  2802  Rayle  PI..  Bloomington. 
Ind.  47401.  (812)  339-7840. 

!  JOURNALISM  INSTRUCTOR  (5  years 
newspaper  and  2  years  classroom  ex- 
I>erience)  wants  slot  on  solid  PM  in 
Southeast.  Box  5,  Ekiitor  4  Publisher. 

AWARD-WINNING  Eklitor/ Writer.  47, 
seeks  permanent  job  with  smalltown 
weekly  in  South  or  Southwest.  Salary 
minimal.  Partnership  considered.  Box 
14456,  Albuquerque,  N.M.  87111. 


REPORTER  with  summer  daily  experi¬ 
ence  in  Albany,  N.Y.  graduating  from 
Brown  University  in  February  wants 
general  assignment  job  anywhere. 
Bruce  Posner.  (401)  421-6173,  or  Box 
18,  Editor  4  Publisher. 


INTERESTED  IN  SHARING  25  plus 
years  of  exi)erience;  feature  editor,  en¬ 
tertainment,  social  service  beat,  copy 
desk,  field  of  correction  with  juvenile 
ilelinquents  and  youthful  offenders,  pub¬ 
lic  relations,  community  and  civic  af¬ 
fairs.  Available  soon.  Family  man. 
Wife  in  sr<e<-ial  e<lucation.  Prefer  East¬ 
ern  seaboard.  Box  22.  Editor  4  Pub¬ 
lisher. 

COPY  EDITOR— 10  YEARS  PR,  15 
NEWS:  NOW  WORKING.  BOX  19, 
EDITOR  4  PUBLISHER. 


PHOTOGRAPHY _ 

WORKING  newspaper  photographer 
wants  opportunity  with  medium-size 
daily  or  university  information  office. 
BSJ,  MA.  Writing,  teaching  experience. 
Box  2027,  Editor  4  Publisher. 


PHOTOGRAPHER:  January  grad, 
photojournalism,  seeks  good  photo  job. 
any  Zone.  Bart  Rex,  928  Kintyre  Way, 
Sunnyvale,  Calif.  94087. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN’S  post 
sought.  Some  knowledge  of  camera, 
press.  Excellent  references.  Minimum 
$10,500.  Box  9,  Editor  4  Publisher. 


PRODUCTION  MANAGER  —  Superin¬ 
tendent.  Photocomp  or  hot  type.  Sys¬ 
tems  analyzing,  department  managing 
and  coordinating,  purchasing  and  nego¬ 
tiating.  Looking  for  a  challenge.  Areas 
4. 6,8, 9.  Resume  on  request.  Box  2023, 
Flditor  4  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Give  it  to  ’em  straight 


Every  now  and  then  you  read  about  this 
or  that  newspaper  experimenting  with  an 
emphasis  on  the  good  news  of  the  day 
instead  of  the  bad  news.  There  is  evidence 
the  American  people  may  not  want  it  that 
way,  in  spite  of  the  protestations  of  a 
few. 

Early  in  December,  Alice  Widener,  who 
distributes  her  own  columns  through  her 
U.S.A.  Syndicate,  took  her  own  “Cold 
Turkey  Poll”  of  how'  people  want  their 
bad  news  presented — straight,  little  by  lit¬ 
tle,  or  as  optimistically  as  possible. 

She  quoted  some  of  her  contacts  as  say¬ 
ing:  “We  think  he  can  call  for  conserva¬ 
tion  of  energy  without  frightening  peo¬ 
ple.”  .\nd,  “we  don’t  want  to  spread  gloom 
and  doom,  but  we  believe  in  talking  cold 
turkey.”  She  noted  optimistic  statements 
by  the  Secretary  of  the  Treasury  which 
led  to  headlines  “No  Energy  Crisis,”  and 
comments  by  an  oil  executive  who  says  the 
crisis  as  a  “national  catastrope,” 

“I  don’t  believe  the  .\merican  people  in 
general  are  sissies,  wish-thinkers  or  soft¬ 
ies,”  Miss  Widener  wrote.  “I  believe  we  are 
in  for  very,  very  hard  times  and  our 
leaders  ought  to  say  so.  I  believe  it  is 
deceitful  not  to  say  so.  But  others  believe 
that  saying  so  will  make  things  much 
worse  by  creating  a  public  loss  of  confi¬ 
dence.” 

This  could  come  under  the  heading  of 
“leading  the  witness,”  but  she  asked  her 


Jack  Steele  named  editor 
of  S-H’s  capital  bureau 

.\ppointment  of  Jack  Steele,  59,  as  edi¬ 
tor  of  the  Washington  bureau  of  Scripps- 
Howard  Newspapers  was  announced  by 
Earl  H.  Richert,  editor-in-chief  of  Scripps- 
Howard. 

Steele,  a  veteran  Washington  newsman 
and  winner  of  many  journalistic  honors, 
has  been  managing  editor  of  Scripps- 
Howard’s  national  and  international  bu¬ 
reau  since  1967.  He  fills  a  position  vacant 
since  Richert  was  named  editor-in-chief  in 
1969. 

Other  appointments  and  assignments 
announced  by  Richert,  all  effective  Jan.  1, 
were : 

Milton  Britten,  49,  managing  editor. 

Ralph  Kennan,  41,  assistant  managing 
editor,  specializing  in  communications 
technology. 

Dan  Thomas.son,  40,  assistant  managing 
editor,  in  charge  of  investigative  report¬ 
ing. 

Carl  West,  31,  investigative  reporter  on 
the  national  staff. 

Steele’s  journalistic  honors  include  the 
Raymond  Clapper  and  Sigma  Delta  Chi 
awards  in  1949  for  uncovering  the  five- 
percenter  scandals  in  Washington,  the 
Heywood  Broun  award  in  1951  for  cover¬ 
age  of  the  Reconstruction  Finance  Corp. 
scandals,  and  the  Ernie  Pyle  Memorial 
•4 ward  in  1963  for  his  reporting  of  racial 
troubles  in  the  South. 


readers  to  write  answering  one  of  these 
questions:  “Bad  news  should  be  presented 
as  optimistically  as  possible;”  “Bad  news 
should  be  presented  little  by  little;”  “Bad 
news  should  be  presented  straight.” 

Within  three  weeks  Miss  Widener  had 
received  772  replies  from  readers  of  the 
more  than  half  dozen  newspapers  that 
carried  the  column.  These  were  voluntary 
responses  to  a  completely  unscientific  poll 
but  80%  w'rote  letters  with  personal  com¬ 
ments.  For  what  it’s  worth : 

95.74%  said  they  wanted  their  bad  news 
straight. 

2.21%  said  they  wanted  it  little  by  little. 

2.05%  said  they  wanted  it  presented  as 
optimistically  as  possible. 

From  the  letters  she  received,  the 
columnist  said  neither  sex  nor  age  was  a 
factor  in  the  overall  result,  although  more 
men  than  women  were  represented  in  the 
4.26%  minority  that  wanted  bad  news 
presented  little  by  little  or  optimistically. 

If  these  letters  represent  a  true  sam¬ 
pling  of  opinion,  it  indicates  that  the  vast 
majority  of  Americans  are  mature  people 
who  do  not  want  their  news,  good  or  bad, 
to  be  sugar-coated.  They  want  it  reported 
the  way  it  is. 

This  would  account  for  the  fact  that 
occasional  efforts  to  concentrate  on  good 
news,  pleasant  news,  optimistic  news, 
have  been  very  short-lived. 


Newsprint  consumption 
dipped  in  November 

Total  estimated  U.S.  newsprint  con¬ 
sumption  was  885,239  tons  in  November, 
6.5%  less  than  in  November  1972,  the 
.American  Newspaper  Publishers  Associa¬ 
tion  reported.  Consumption  for  November 
1972  was  946,554  tons.  There  were  four 
Sundays  in  November  1973  and  1972. 

For  the  first  eleven  months  1973  total 
estimated  U.S.  newsprint  consumption 
was  9,544,840  tons,  compared  with  9,373,- 
718  tons  in  the  first  eleven  months  of 
1972,  an  increase  of  1.8%  in  1973. 


Culver  City  publisher 
sued  by  councilman 

Culver  City,  Calif.,  councilman  Richard 
Pachtman  has  filed  a  $300,000  lawsuit 
against  Edwin  Dean  Jr.,  the  publisher  of 
the  Culver  City  Evening  Star-Newa. 

Pachtman,  a  deputy  district  attorney, 
charges  in  the  suit  that  Dean — publisher 
of  a  chain  of  weekly  newspapers — 
“willfully  and  maliciously”  attacked  him, 
causing  $50,000  in  physical  injuries. 

The  plaintiff  also  asks  payment  of  $250,- 
000  exemplary  and  punitive  damages. 

The  suit  stems  from  an  altercation  be¬ 
tween  Pachtman  and  Dean  at  a  Council 
meeting  April  9. 

Witnesses  reported  the  argument  flared 
into  a  brief  flurry  of  fisticuffs  following 
which  Pachtman  was  treated  at  a  hospital 
for  a  cut  lip. 

The  argument  reportedly  centered  on 
derogatory  remarks  Pachtman  allegedly 
made  about  Dean  in  the  presence  of 
Dean’s  wife.  Pachtman  subsequently  de¬ 
nied  making  the  comments. 

The  councilman  filed  a  criminal  com¬ 
plaint  for  assault  and  battery,  but  the  dis¬ 
trict  attorney’s  office  refused  to  prosecute 
Dean. 

The  two  men  have  been  said  to  be  po¬ 
litical  enemies  since  Dean's  Culver  City 
paper  published  a  front-page  editorial  at¬ 
tacking  Pachtman  prior  to  the  1972  coun¬ 
cil  election. 

Previously,  the  Star-News  had  printed 
articles  claiming  Pachtman  was  not  fit  for 
the  council. 

Initial  voting  results  indicated  Pacht¬ 
man  had  lost  the  election,  but  he  was 
granted  the  city’s  first  council  vote 
recount  and  won  his  seat  by  four  votes. 

• 

Physician  purchases 
Portuguese  paper 

Diario  de  Noticiaa,  New  Bedford, 
Mass.,  only  daily  Portuguese  language 
newspapers  in  the  United  States,  has  been 
purchased  by  Dr.  Adriano  Veiga,  Water- 
bury  physician  and  Portuguese  consul  for 
Connecticut.  Dr.  Veiga  said  that  he  plans 
to  increase  the  size  of  the  paper  from 
four  to  six  pages  for  each  issue  to  eight 
and  10  pages.  He  also  plans  to  publish 
English  sections. 
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site  of  the  Expo  74  World's 


Expo  74  World’s  Fair  is  rapidly  rising  on  the  own  USA  will  exhibit  in  a  $1 1.5  million  pavilion  ’74  bonanza,  depend  on  the  household  coverage  of 

banks  of  the  sp>ectacular  Spokane  River.  The  gates  and  the  Washington  State’s  $1 1.9  million  Per-  the  Spokane  dailies  to  deliver  your  sales  message 

swing  open  May  Four,  Seventy-Four  to  welcome  forming  Arts  pavilion  will  be  a  dramatic  attrac-  marketwide;  95%  metro  coverage,  81%  in  10 

the  four  and  a  half  million  or  more  who  will  view  tion  on  the  midtown  World’s  Fair  site.  prime  market  counties  (50%  minimum  each 

this  international  exposition  during  its  six-month  With  just  four  months  to  go  to  “curtain  time,”  county)  and  37%  of  all  households  in  the  36 
run.  Spokane  is  alive  with  aaivity.  A  city-wide  beauti-  county  Inland  Empire  Market. 

This  is  a  World’s  Fair  of  unique  significance,  fication  projea  is  being  completed.  New  hotels-  Spokane  and  the  Inland  Empire  are  an  A-1 
the  first  dedicated  to  the  theme  of  Man’s  environ-  motels,  banks  and  office  buildings,  a  7(X)<ar  park-  sales  opponunity  in  ’74.  You  can  bet  on  that! 

ment,  and  Expo  ’74,  Spokane,  is  the  only  interna-  ing  facility,  three  major  bridges,  new  department 

tional  exposition  scheduled  for  the  USA  in  the  stores,  restaurants,  apartments,  and  condominiums 
decade  of  the  ’70s.  are  all  part  of  the  ’’New  Spokane”  that  will  be 

Russia,  France,  Japan,  Mexico,  Canada,  Korea,  ready  for  Expo’s  opening  day. 

The  Republic  of  China,  Australia,  and  Iran,  will  Employment,  income,  and  retail  sales  are  at 
be  among  the  international  exhibitors.  The  Ford  record  levels  in  the  “Million  People,  $2.6  Billion 
Motor  Company,  General  Electric,  IBM,  General  Sales  Spokane  Market.” 

Motors,  Kodak,  the  Mormon  Church  headline  an  Never  before  has  business  been  so  brisk.  When 
impressive  array  of  domestic  participants.  Our  you  reach  out  for  your  fair  share  of  this  big  Expo 
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Morning  and  Sunday  Evoning 

Represented  nationally  by  Cresmer,  Woodward,  0  Mara  &  Ormsbee,  Inc. 


FIRST  PLACE  WINNERS:  Albuquerque  Tribune's  Urith  Lucas,  Ralph  Looney,  and  ]oel  Montgomery. 


At  TheTribune— a  winning  tradition 


Prize  winning  is  a  tradition  at  The 
Albuquerque  Tribune,  whose  editorial  page 
masthead  bears  the  slogan,  “New  Mexico’s 
Significant  Newspaper." 

This  year’s  E.  H,  Schaffer  Awards,  spon¬ 
sored  annually  by  the  New  Mexico  Press 
Association,  were  no  exception.  Staff 
writers  Urith  Lucas  and  Joel  Montgomery 
captured  first  place  in  spot  news  and  fea¬ 
ture  writing,  and  Editor  Ralph  Looney  took 
first  in  the  personal  column  category. 

Miss  Lucas  also  took  second  in  feature 
writing,  while  Editor  Looney  received  an 
honorable  mention  in  editorial  writing.  The 
Tribune,  an  afternoon  Scripps-Howard 
newspaper,  received  honorable  mention  for 
general  excellence. 


Writers  Lucas,  Montgomery,  and  Looney 
weren’t  the  paper’s  only  winners.  The 
Tribune  received  U  other  writing  and  photo¬ 
graphic  citations. 

Winning  one  or  two  awards  were  staff 
writers  Howard  Bryan,  Will  McDaniel  and 
Katy  Woolston;  Sports  Editor  Carlos 
Salazar,  Accent  Editor  Lynn  Villella,  and 
photographers  A1  Cabral,  Norm  Bergsma, 
and  Jerry  Earp. 

Best  evidence  that  TheTribune  is  New 
Mexico’s  “Significant  Newspaper”  is  the 
score  the  paper  has  rolled  up  in  the  Schaffer 
Awards  since  1959:  52  firsts,  39  seconds,  15 
thirds,  and  25  honorable  mentions.  It 
is  a  score  no  other  newspaper  in  the  state 
can  match. 
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